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Change 


From  lop  to  bottom, 
left  to  right: 
Clark-Jarkson. 
Riddle,  (iolemaii. 
Bannister,  Bentley, 
Slierloek,  Stier,  Stout. 


^QAKNEIT 


for  the  better 


At  Gannett,  we  anticipate  -  and  embrace  -  change  in  the 
evolving  news  and  information  marketplace. 

We’re  working  to  make  our  newspapers  more  responsive  to 
their  readers  and  advertisers  -  building  partnerships  with  our 
customers  to  meet  their  changing  needs. 

We’re  responsive  to  our  newspapers’  changing  needs  as  well. 

In  a  realignment  and  expansion  of  the  Newspaper  Division 
management  structure,  eight  key  executives  now  lead  our 
newspapers  -  and  their  more  than  4,3  million  daily  circulation 
-  as  well  as  our  affiliated  businesses; 

•  Sue  Clark-Jackson,  senior  group  president  of  the  Pacific 
Newspaper  Croup  and  president  and  publisher  of  the  Reno 
(Nev,)  Gazette-Journal. 

•  Michael  J.  Coleman,  senior  group  president  of  the  South 
Newspaper  Group  and  president  and  publisher  of  FL0R1D.\ 
TODAY  in  Brevard  County. 

•  W.  Curtis  Riddle,  senior  group  president  of  the  East 
Newspaper  Group  and  president  and  publisher  of  The  News 
Journal  at  Wilmington,  Del. 

•  Denise  H.  Bannister,  group  president  of  the  Gulf  Coast 
Newspaper  Group  and  president  and  publisher  of  the  Pensacola 
(Fla.)  News  Journal. 

•  Sara  M.  Bentley,  group  president  of  the  Northwest 
Newspaper  Group  and  president  and  publisher  of  the 
Statesman  Journal  at  Salem,  Ore. 

•  Gary  F.  Sherlock,  group  president  of  the  Atlantic 
Newspaper  Croup  and  president  and  publisher  of  Gannett 
Suburban  Newspapers  at  White  Plains,  N.Y. 

•  Mary  Parks  Stier,  group  president  of  the  Midwest 
Newspaper  Group  and  president  and  publisher  of  the  Rockford 
(111.)  Register  Star. 

•  Gary  T.  Stout,  president  of  Gannett  Offset,  which  includes 
nine  commercial  printing  and  marketing-related  businesses  in 
eight  states. 

This  realignment  will  allow  us  to  better  meet  the  changing 
needs  of  our  customers,  our  colleagues  and  our  company. 

In  the  Gannett  lexicon,  change  is  a  synonym  for  opportunity. 


I 


JOURNAL  INC3^ 
INDEPENDENT 


.WHITE  MOUNTAIN 
SauB^liSfrH  E 

vm 


HALL  JOURNAL 


I  -  REVIEW 

L-lf^<;wTht:  LEMMON  LEADER 


WHITE  PLA'WR  oppoRTPR  DISPj 


4E  COUf 

1lr_. 


YELLOWSTOI 


WHITE  CASTLE  TIMES 


» r*tl  tlkmJSf' 
t  YELLOW  SPRINGS 


3WOOD  RECORD  igT| 
?iROr«CLE  RUiJ 
kCK  FOffiST  NEW^^*1 
AND  THE.^1ir4P 
SHifTIfE  QRAPEVII^i 


lACRES  arv  ROYAL^PALM  BEACH/LOXAHATCHHI 


lTHE  BLUE  HIU  LEADER  SiLVER  SPRING  RECORD 
iB/NpRTH  BRANCH  GAZETTE  BLUE  WATER  VCKCE 


[MILLiOi^-  P‘rJ0TOJ( 


A  Special  E&P  Issue,  September  24,  1994 


Great  color  reproduction  grabs  and  Newspapers  can  dazzle  advertisers 

keeps  the  attention  of  newspaper  with  ads  promoting  their  color 

readers.  Today,  newspapers  are  capabilities  and  showcasing  their  best 

putting  greater  emphasis  on  the  editorial  work  and  most  innovative 

creative  use  of  color  than  ever  before.  and  effective  advertising  uses  of  color. 

That's  why  Editor  &  Publisher  is 
devoting  a  special  pullout  section  to 

the  exciting  world  of  newspaper  color  The  right  advertising  message  in  this 
on  September  24th.  section  can  make  you  a  spectacular 

success.  Color  In  Newspapers  will 
Color  equipment,  supplies  and  services  reach  more  than  83,000  E&P  readers, 

companies  will  want  to  advertise  their  Make  your  space  reservations  today, 

full  spectrum  of  products  and  services  Call  E&P  Advertising  Director  Steve 

that  can  help  make  newspapers  more  Townsley  at  (212)  675-4380  or  your 

successful  with  color.  local  sales  representative. 


Color  in  Newspapers,  September  24,  1994 

Space  Reservation  Deadline 
Copy  Deadline . 


September  9 


September  12 


Sales  Offices 

212-675-4380  New  York  FAX 

312-641-0041  Los  Angeles  . 

504-386-9673  San  Francisco  .. 


Chicago 


New  Orleans 


New  1994 

Editor  &  Publisher  International 

Year  Book 


YearBook 


The  Comprehensive  Source  of  Newspaper  Industry  Information 


Essential  Data  for  Everyone  Working  In 
or  With  the  Newspaper  Industry! 

EIGHT  EASY-TO-USE  SECTIONS  WITH 
CONVENIENT  TAB  DIVIDERS 

•  Section  I— U.S.  Dailies 

•  Section  II--U.S.  Weeklies  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV— Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find 
the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  addresses,  phone  and  fax 
numbers. 

•  Section  V— News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  Supplies  and  Services 

•  Section  VII— Other  Organizations  and  Industry  Services 

Names,  titles,  addresses,  phone  and  fax  numbers, 
membership  directories,  journalism  schools  and  faculty, 
newspaper  representatives,  foreign  correspondents,  brokers 
and  appraisers.. .and  more. 

•  Section  VIII— Who’s  Where 

A  listing  of  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone 
number. 

More  than  250,000  Newspaper  Facts! 


Order  Now! 


1994  EDITION  ON  CD-ROM,  TOO! 

Find  The  Information  You  Want  Instantly 
With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have 
access  to  Year  Book  information  instantly.  A  fully  indexed, 
searchable  database  allows  you  to  pull  out  Year  Book 
information  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability 
of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

Listing  Capabilities  for  Mailings 
The  CD-ROM  can  be  purchased  with  listing  capabilities, 
too.  Customize  mailing  lists  for  each  of  your  communications 
projects. 

CD-ROM  Sections 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data 
for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s 
Where  sections.. .names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information  about 
newspapers,  newspaper  suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the 
CD-ROM,  call  (212)  675-4380,  ext.  444. 


Pricing 


Mail  your  order  and  payment  to:  Editor  &  Publisher,  Year 
Book,  11  West  19th  Street,  New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account,  call 
(212)  675-4380,  ext.  333. 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  LA  and 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


One  to  four  copies:  $  1 00  per  copy 

Bulk  orders  of  five  or  more:  $92  per  copy 

International  orders  (outside  U.S.  or  Canada):  $125  per  copy 

Year  Book  and  CD-ROM  without  listing  capabilities:  $495 

Year  Book  and  CD-ROM  with  listing  capabilities:  $895 


Network  versions  are  available.  Please  call 
(212)  675-4380,  ext.  333  for  pricing. 


Our  Readers 
Have  the 
Answers 


My  child  has  a  biting  problem. 
V^tdoldo? 

Where  can  I  take  styrofoam 
to  be  recycled? 

How  do  you  treat  rust  stains? 

At  the  Times,  we  make  it  easy  for 
people  to  call  us.  TimesLine,  our 
24'hour  automated  telephone 
information  sendee,  and  other  voice 
mail  boxes  receive  thousands  of 
inquiries  each  day. 

Callers  ask  about  all  sorts  of  things, 
from  child-rearing  to  gardening. 

When  tough  questions  are  asked, 
we  often  get  our  answers  from  the 
experts:  other  Times  readers. 

We’ve  found  that  the  Times  reader 
exchange  features  are  a  great  way 
for  our  customers  to  talk  to  each 
other  and  offer  creative  solutions. 

It’s  also  one  of  the  many  reasons 
our  readers  count  on  the  Times  for 
information  that  they  need. 
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Tampa  Bay’s  Best-SeDing  Newspaper 


CALENDAR  OF  EVENTS 

JULY 

AUOUST 

SEPTEMUR 

1  2 

3  4  5  6  7  8  9 

10  11  12  13  14  1516 

17  18  19  20  21  22  23 
m^,25  26  27  28  2930 
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1  2  3  4  5  6 

7  8  9  10  11  1213 

14  15  16  17  18  1920 

21  22  23  24  25  26  27 

28  29  30  31 

1  2  3 

4  5  6  7  8  910 

11  12  13  14  15  1617 

18  19  20  21  22  23  24 

25  26  27  28  29  30 

JULY 

27- 3 1  —  Unity  ’94  Convention  of  the  Asian  American  Journalists 
Association,  National  Association  of  Black  Journalists,  National  As¬ 
sociation  of  Hispanic  Journalists  and  Native  American  Journalists  As¬ 
sociation,  World  Congress  Center,  Atlanta 

28- 3 1  —  North  Carolina  Press  Association  Convention,  Sheraton 
Hotel,  Atlantic  Beach 

AUGUST 

1-3  —  Newspaper  Association  of  America  Executive  Committee 
Meeting,  Cantigny  Estates,  Wheaton,  111. 

1  O- 13  —  Association  for  Education  in  Journalism  and  Mass  Com¬ 
munication  Convention,  Hyatt  Regency  Hotel,  Atlanta 
1  1-14  —  Mid-Atlantic  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives  Convention,  Airport  Marriott  Hotel,  Roanoke,  Va. 

SEPTEMBER 

8  —  International  Literacy  Day 

1  1-13  —  International  Newspaper  Marketing  Association  Eastern 
Regional  Convention,  Regency  Hotel,  Portland,  Maine 
1  1-14  —  California  Newspaper  Advertising  Executives  Association 
Regional  Sales  Conference,  Hotel  Nikko,  San  Francisco 
1  4- 16  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Holiday  Inn,  Johnstown,  Pa. 

1  4- 17  —  Society  of  Professional  Journalists  Convention,  Stouffer 
Hotel,  Nashville 

15-17  —  Missouri  Press  Association  Convention  and  Trade  Show, 
Westin  Crown  Center  Hotel,  Kansas  City 

15-18  —  New  England  Newspaper  Operations  Association  Con¬ 
vention,  Sheraton  Tara  Hotel,  Nashua,  N.H. 

1  7-20  —  Suburban  Newspapers  of  America  Publishers’  Conven¬ 
tion,  Hotel  del  Coronado,  San  Diego 

21  -24  —  National  Conference  of  Editorial  Writers  Convention, 
Pointe  Hilton  Resort  at  Tapatio  Cliffs,  Phoenix 

23- 25  —  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

28-10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Walt  Disney  World,  Orlando 

OCTOBER 

O- 15  —  National  Newspaper  Week 

O- 13  —  Advertising  Media  Credit  Executives  Convention,  Inter¬ 
continental  Hotel,  Los  Angeles 

O- 12  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 

1  2- 15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 
15  —  International  Newspaper  Carrier  Day 

24- 26  —  Inland  Press  Association  Convention,  Inter-Continental 
Hotel,  Chicago 

NOVEMBER 

2-4  —  Audit  Bureau  of  Circulations  Conference,  Fairmont  Hotel, 
Chicago 

24-25  —  International  Federation  of  Newspaper  Publishers 
(FIEJ)/International  Newspaper  Marketing  Association  Readership 
Conference,  Hilton  Hotel,  Paris 
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In  Brief 


AP  reporter  freed 
by  Somali  abductors 

ASSOCIATED  PRESS  correspondent 
Tina  Susman  was  kidnapped  and  held 
for  20  days  in  Somalia  before  being  re¬ 
leased  unharmed  —  and  before  any 
news  organizations  reported  she  was 
kidnapped. 

“I’m  feeling  fine,”  she  said  July  8,  ac¬ 
cording  to  an  AP  account.  “It’s  just  so 
wonderful  to  be  free.” 

AP  and  other  news  organizations 
withheld  news  of  her  June  18  abduction 
so  AP  could  better  negotiate  her  re¬ 
lease. 

Susman,  news  editor  of  AP’s  Johan¬ 
nesburg  bureau,  was  on  assignment  in 
Somalia  and  travelling  with  security 
guards  on  a  main  street  when  three 
armed  Somalis  forced  their  car  to  a  halt 
and  seized  her. 

Sayyid  Abdul  Azim,  a  Kenyan  pho¬ 
tographer  on  assignment  for  AP,  was  hit 
with  a  rifle  butt  and  bruised  but  was  not 
taken  captive  in  the  incident. 

The  captors  made  nearly  immediate 
contact  and  demanded  $300,000,  then 
lower  amounts. 

AP  insisted  she  be  freed  uncondi¬ 
tionally,  without  ransom,  in  order  not 
to  encourage  other  kidnappings.  Soma¬ 
li  clan  elders  and  political  factions  also 
demanded  her  release. 

The  AP  said  no  ransom  was  paid. 

In  captivity,  Susman,  who  comes 
from  Oakland,  Calif.,  was  given  food, 
bottled  water  and  books  and  was  al¬ 
lowed  to  write  and  receive  messages. 

New  York  Times  Co. 
sheds  golf  books 

A  UNIT  OF  Reed  Elsevier  PLC  has 
agreed  to  buy  the  New  York  Times  Co.’s 
British  golf  magazines  for  an  undis¬ 
closed  price. 

The  deal  with  Reed  Elsevier’s  IPC 
Magazines  includes  the  U.K.  version  of 
Golf  World,  Golf  Illustrated  Weekly  and 
Golf  Industry  News. 

The  transaction  is  subject  to  final 
agreement  and  is  expected  to  close  in 
the  third  quarter. 

The  companies  planned  agreements 
for  Times  Co.  to  market  advertising  in 
IPC’s  golf  magazines,  including  Golf 
Monthly,  and  to  offer  joint  ad  buys  in 
U.S.  and  U.K.  golf  books.  In  the  United 


Kingdom,  Times  Co.  would  license  the 
editorial  content  of  its  U.S.  golf  maga¬ 
zines  to  IPC. 

Times  Co.’s  second  recent  magazine 
divestiture,  the  deal  would  follow  the 
sale  of  its  women’s  magazines. 

Reporter  charged 
in  murder  attempt 

A  JOURNALIST  WHO  won  plaudits 
for  chronicling  a  couple’s  struggle  to 
raise  a  retarded  daughter  stands  ac¬ 
cused  of  plotting  with  the  woman  to  kill 
her  husband. 

If  ever  there  was  a  cautionary  tale 
about  keeping  your  distance  from  peo¬ 
ple  you  write  about,  this  is  it. 

Police  say  Lisa  Whedbee,  31,  opened 
the  door  to  Michael  Frazier,  32-year-old 
lifestyles  editor  at  the  Oak  Ridge, 
Tenn.,  Oak  Ridger,  and  waited  for  John 
Robert  Whedbee,  33,  to  return  home 
and  go  to  sleep. 

John  Whedbee  said  when  he  awoke 
to  find  a  man  standing  over  him  with  a 
butcher  knife,  he  fought  for  his  life  as  j 
Lisa  Whedbee  stood  by  with  a  baseball 
bat  ignoring  his  pleas  for  help. 

John  Whedbee  broke  free  and  es¬ 
caped  with  minor  injuries,  and  the 
baseball  bat.  He  later  identified  Frazier 
as  his  assailant. 

The  Whedbees  knew  Frazier,  who  is 
married,  from  church,  where  he  played 
the  organ  and  where  Mrs.  Whedbee 
sang  in  the  choir. 

Frazier  was  charged  with  attempted 
first-degree  murder  in  connection  with 
the  June  8  attack,  and  Lisa  Whedbee 
was  charged  with  conspiracy. 

“The  officer’s  report  says  they  were 
apparently  lovers,”  Knox  County  Sher¬ 
iff’s  Department  spokesman  Dwight  Van 
de  Vate  said.  “This  is  just  so  sordid.” 

Frazier  won  an  award  from  the  Ten¬ 
nessee  Associated  Press  Managing  Edi¬ 
tors  for  his  1993  Mother’s  Day  story 
about  the  Whedbees  and  their  mental¬ 
ly-retarded  4'year-old  daughter,  Brit¬ 
tany,  who  has  been  bedridden  since  a 
stroke  in  1991. 

Van  de  Vate  said  Frazer  denied 
knowledge  of  the  attack,  but  Lisa 
Whedbee  “has  been  willing  to  talk  to 
authorities.” 

In  May,  Lisa  Whedbee  won  a  judge’s 
protective  order  against  her  husband  of 
12  years  based  on  claims  he  had  beaten 


her.  He  was  allowed  to  remain  in  their 
house  while  they  tried  to  settle  their 
problems. 

After  the  attack,  John  Whedbee  filed 
for  divorce  and  publicly  denied  he 
abused  his  wife. 

The  Oak  Ridger  issued  a  statement 
saying  Frazier  was  talented,  dependable 
and  creative  in  his  work. 

“He  was  well-respected  by  those  who 
worked  with  him.  We  are  all  shocked  as 
well  as  saddened  by  this  incident,”  the 
paper  said.  — AP 

Menu  by  fax 

WHAT’S  COOKING? 

Readers  of  Pacific,  the  locally-pro¬ 
duced  magazine  in  the  combined  Sun¬ 
day  Seattle  Times  and  Seattle  Post-Intel' 
ligencer,  can  find  out  by  fax. 

A  dining  guide  in  the  magazine  lists 
restaurants,  each  with  a  four-digit  code. 
Readers  can  call  the  Times’  InfoLine, 
enter  a  code  by  push-button  keypad 
and  receive  a  copy  of  that  restaurant’s 
menu  on  their  fax  machine  within  min¬ 
utes. 

The  service  is  free  to  callers.  Restau¬ 
rants  pay  for  listings.  Rates  begin  at  $50 
a  week  for  a  four-line  ad  running  13 
weeks. 

Begun  July  10,  the  service  has  been 
“desired  by  restaurants  and  consumers 
for  a  long  time,”  said  Derek  Smith,  who 
is  coordinating  the  project. 

200th  birthday 
for  Pa.  daily 

THE  LANCASTER,  PA.,  Intelligencer 
Journal  celebrated  its  200th  anniversary 
June  17  with  a  24-page  edition  celebrat¬ 
ing  its  history. 

The  “Intell”  —  the  nation’s  seventh 
oldest  daily  —  traces  its  roots  to  the 
weekly  Lancaster  Journal,  starting  when 
William  Hamilton  and  Henry  Willcocks 
printed  500  copies  on  a  hand-operated 
wooden  press. 

The  section  includes  historical  pho¬ 
tos  and  colorful  accounts  of  the  paper’s 
history. 

Ads  include  congratulatory  messages 
from  local  businesses,  and  even  a  “Bee¬ 
tle  Bailey”  panel  by  Mort  Walker  in 
which  the  characters  lift  a  beer  in  cele¬ 
bration  as  the  newspaper  enters  its 
third  century. 
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CONTENTS 


NEWS 

9  Unheard  Of 

A  California  judge  stuns  the  media  by 
ordering  18  news  organizations  to  pre¬ 
serve  all  published  and  unpublished 
materials  gathered  in  the  coverage  of  a 
high-profile  kidnapping  case. 

1 0  Covering 
Sports  Heroes 

Sports  editors  discuss  why  the  1989 
wife  abuse  arrest  of  O.J.  Simpson  was 
not  taken  seriously  by  the  media. 

1  1  Changing  Of 
The  Guard 

Top  executives  leave  the  Chicago  Sun- 
Times  as  a  new  owner  takes  over. 

1 2  The  Simple 
Days  Of 
War  Coverage 

The  military’s  plan  for  media  coverage 
of  the  D-Day  invasion  was  only  four 
pages  in  length  and  contained  a  de¬ 
scription  of  how  news  copy  would  be 
censored. 

1 3  Reporter  Hears 
Confession 

A  20-year-old  man  admitted  to  Long 
Beach  Press-Telegram  gangs  reporter 
Mike  Bush  that  he  shot  and  killed  an 
innocent  youth  years  earlier. 

14  A  Call 

For  Coverage 
Of  Cuba 

The  Committee  to  Protect  Journalists 
has  asked  President  Clinton  to  take 
the  first  step  toward  lifting  the  ban  on 
Cuban  correspondents  in  the  United 
States.  The  group  has  also  written  to 
Castro. 

1  5  Detroit  News 

Goes  Newsstand 

In  A.M. 

Having  seen  its  circulation  plummet 
since  joining  the  Detroit  Free  Press  in 
a  joint  operating  agreement,  the  News 
is  trying  morning  newsstand  sales  to 
pump  up  readership. 


Page  12  Recalling  the  past 
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HARTE  HANKS  NEWSPAPERS 


Publishers  on  Parade 


STEPHEN  W.  SULLIVAN 

PRESIDENT 


Featured  in  over  350  newspapers 
every  Sunday. 


“In  1989  we  continued  the  changes  in  the  Caller-Times,  added  Parade  to  our 
Sunday  package.. .and  the  excitement  began! 

“Since  then  we’ve  topped  Texas  in  circulation  growth,  with  13.5%  gains.. .and  Sunday 
circulation  that  increased  48  months  consecutively.  And,  for  four  out  of  five  years, 
we’ve  been  named  ‘Best  Newspaper  in  Texas’  in  our  circulation  ! 
group  by  the  Press  Club  of  Dallas. 

‘As  Dublisher  of  the  Caller-Times.  I  know  that  Parade 
continues  to  contribute  to  these  successes,  and  to  the  vedue 
of  this  newspaper.  In  fact,  according  to  recent  research. 

Parade  enjoys  a  wide  range  of  popularity  among  Corpus 
Christi’s  readers  in  all  demographic  groups.  Parade  appeals 
to  all  people,  of  all  ages — and  that  works  for  us.” 


Today 


“Parade  Helped  Make  Us  The  Best!” 


E6?P 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 


EditorffPublisher 

®The  Fourth  Estate 


Audit  Bureau 
of  Circulations 

Member 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member, 

Newspaper  Association 
of  America 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist, 
established  March  22,  1884;  Ncu's|)al)erdom, 
March  1892;  The  Fourth  Estate,  March  1,  1894; 
Editor  &  Publisher,  June  29,  1901; 
Advertising,  Jan.  22,  1925. 


What  is  “newsworthy”? 

WE  ALWAYS  THOUGHT  it  is  the  responsibility  of  the  newspaper  editor  to  de¬ 
cide  what  is  newsworthy  in  a  story.  We  now  have  an  appeals  court  in  Michigan 
disputing  an  editor’s  judgment. 

The  court  has  reinstated  an  invasion-of-privacy  suit  against  the  Detroit  News 
on  the  grounds  that  some  of  the  facts  reported  in  a  story  about  a  surrogate-par¬ 
ent  relationship  may  not  have  been  newsworthy. 

In  a  lower  court,  the  newspaper  argued  that  the  information  was  protected  un¬ 
der  the  First  Amendment,  and  the  case  was  thrown  out.  But  the  appeals  court 
said  that  while  the  topic  of  the  story  was  unquestionably  newsworthy,  “the  facts 
revealed  about  plaintiff  are  not  so  clearly  newsworthy.”  The  court  said  a  jury 
should  have  decided  whether  they  were  worth  printing. 

Hold  on  here!  Editors  decides  what  is  newsworthy  when  they  assigns  a  story  to 
a  reporter  and  decide  to  publish  the  results.  If  there  is  a  lawsuit,  the  judge  or  jury 
have  to  decide  whether  any  laws  were  broken.  A  negative  verdict  is  enough  to  de¬ 
clare  that  an  editor  made  a  mistake  in  judgment.  It  is  not  up  to  judge  or  jury  to 
lecture  an  editor  on  what  is  or  is  not  newsworthy.  The  reported  facts  may  be  ex¬ 
tremely  newsworthy  even  though  they  may  be  declared  libelous  or  an  invasion  of 
privacy. 

Emotional  distress 

LIBEL  LAWYERS  WILL  be  keeping  a  close  watch  on  this  case. 

The  Puerto  Rico  Supreme  Court  has  ruled  that  relatives  of  public  officials  can 
sue  over  the  emotional  distress  they  contend  they  suffered  from  alleged  libelous 
stories  about  the  officials. 

Carlos  Rodriguez,  an  official  of  the  Puerto  Rican  police  department,  sued  El 
Vocero  over  two  articles  in  1989  about  turmoil  within  the  department.  His  wife 
alleged  that  she  suffered  emotional  distress  because  of  the  articles. 

Even  though  no  date  has  been  set  for  a  trial  and  there  has  been  no  judgment 
that  libel  occurred,  the  Puerto  Rican  court  said  that  if  a  person  can  sue  and  re¬ 
cover  damages  for  being  libeled,  “his  wife,  children  or  third  parties  who  have  suf¬ 
fered  damages  and  mental  anguish  due  to  the  information  published  must  have 
a  cause  of  action  for  damages.” 

The  Supreme  Court  of  the  United  States  left  that  ruling  intact  recently  with¬ 
out  comment. 

It  is  believed  this  is  the  first  time  someone  not  named  or  alluded  to  in  a  news 
article  has  been  allowed  to  sue  over  an  allegedly  false  statement.  Suits  of  this  na¬ 
ture  by  relatives  of  an  accused  person  are  one  thing,  but  suits  by  unnamed  “third 
parties”  are  something  else.  It  sounds  like  a  libel  lawyers  nightmare. 

Partners  in  Education 

The  Idaho  State  Journal  in  Pocatello  signed  up  75  businesses  to  sponsor  newspa¬ 
per  copies  for  classroom  study  in  a  newspaper-in-education  program  for  fifth- 
graders  and  increased  the  sale  from  300  to  22,500  copies  in  a  year  (E&P,  July  9, 
p.  16).  Maybe  other  newspapers  can  capture  that  enthusiasm. 
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Letters  to  the  Editor 

News  councils  improve  the 
libel  climate  for  media 


I  AM  FASCINATED  by  the  stories 
and  letters  in  Editor  &  Publisher  con¬ 
cerning  the  proposed  news  council  in 
Kentucky. 

A  study  that  I  conducted  of  the 
Minnesota  News  Council  is  relevant. 
The  study  measured  the  impact  of  the 
Minnesota  Council  on  libel  litigation 
by  comparing  defamation  appeals  in 
Minnesota  with  its  four  border  states 
(Wisconsin,  Iowa,  North  Dakota, 
South  Dakota)  for  22  years  before  the 
council,  1950-1971,  and  17  years  after 
the  council,  1972-1988. 

The  study  indicated  that  the  council 
reduced  the  incidence  of  libel  appeals 
in  Minnesota: 

•  Media  libel  appeals  increased  less 
in  Minnesota  than  in  the  four  border 
states  after  the  news  council  was  ere- 


Newspaperdom» 

50  YEARS  AGO  ...  In  an  in¬ 
terview  with  E&P,  Walter  Lipp- 
mann,  columnist  for  the  New  York 
Herald  Tribune,  declared  that 
strong  editorial  pages  throughout 
the  country,  reflecting  regional 
opinion,  are  playing  a  more  impor¬ 
tant  part  than  ever  in  resolving 
questions  of  local,  national  and  in¬ 
ternational  import. 

“A  good  editorial  writer  definite¬ 
ly  still  influences  his  readers  even 
though  they  do  not  follow  him  all 
the  way,”  Lippmann  said. 

“Even  though  .  .  .  most  daily 
newspapers  in  this  country  support¬ 
ed  Wendell  Willkie  as  opposed  to 
President  Roosevelt’s  third  term, 
newspaper  criticism  during  that 
campaign  exerted  a  profound  effect 
upon  the  New  Deal.  There  have 
been  great  changes  made  in  the 
New  Deal  because  of  the  newspaper 
editors  throughout  the  country,”  he 
said. 

From  Editor  &  Publisher 
July  29,  1944 


ated.  Libel  appeals  increased  84%  in 
Minnesota  compared  to  180%  in  the 
border  states.  Before  the  news  coun¬ 
cil,  Minnesota  had  a  higher,  per  capi¬ 
ta  rate  of  media  libel  appeals  than  its 
neighboring  states;  after  the  establish¬ 
ment  of  the  council,  Minnesota  had  a 
lower  per  capita  rate  than  its  neigh¬ 
bors. 

•  Media  libel  appeals  in  Minnesota 
dropped  from  50%  of  all  defamation 
appeals  before  the  council  to  21%  after 
the  council. 

•  While  media  libel  appeals  in  Min¬ 
nesota  dropped  from  50%  to  21%  of  all 
defamation  appeals  after  the  creation 
of  the  news  council,  the  percentage 
change  for  the  border  states  was  from 
30%  to  28%. 

These  figures  indicate  that  the  Min¬ 
nesota  council  improved  the  libel  cli¬ 
mate  for  mass  media  in  that  state,  in¬ 
cluding  newspapers. 

It  should  be  noted  that  news  coun¬ 
cils  exist  to  resolve  a  variety  of  legal 
problems  and  ethical  issues,  not  just 
defamation. 

To  the  news  media  in  Minnesota 
which  are  enjoying  reduced  rates  for  li¬ 
bel  insurance,  the  news  council  is  not 
an  absurd  idea. 

Critics  of  the  Kentucky  council  are 
concerned  about  the  entanglement  of 
government  in  free  expression  posed 
by  the  one-shot  contribution  of  the 
state  legislature  to  a  foundation  to  sup¬ 
port  a  news  council.  These  same  critics 
don’t  think  twice  about  seeking  con¬ 
tinuing  government  entanglement  in 
media  affairs  in  such  areas  as  sales  tax 
exemptions,  newsprint  recycling  laws, 
etc. 

Dennis  Hale 
Bowling  Green,  Ohio 

One  glitch  in 
rate  coverage 

AS  USUAL,  E&P’s  coverage  of  the  com¬ 
plex  question  of  the  recommended  34% 
second  class  in-county  rate  increase  by 
the  U.S.  Postal  Service  (E&P,  May  28, 


p.  22 )  was  accurate,  and  your  editorial 
praising  Postmaster  General  Marvin 
Runyon  for  not  only  admitting  a  mis¬ 
take  but  promptly  correcting  it  was 
right  on  target. 

The  editorial  had  one  minor  glitch 
which  we  in  the  National  Newspaper 
Association  —  the  group  of  community 
newspapers  that  developed  the  survey 
data  that  made  the  Postal  Service  re¬ 
check  its  own  data  —  noted,  even  if  no 
one  else  did. 

The  E&P  editorial  suggested  the 
rollback  was  from  a  34%  increase  to  the 
same  10.3%  increase  that  the  Postal 
Service  had  recommended  for  most  big 
mailers. 

Actually,  we’re  delighted  to  report, 
the  modified  recommendation  to  the 
rate-setting  Postal  Rate  Commission 
went  further  than  that,  and  in-county 
rates  were  actually  decreased  by  one 
and  a  half  percent. 

Which,  of  course,  doesn’t  detract 
from  the  point  of  the  editorial  —  that 
what  the  Postmaster  General  did  in 
heeding  contrary  data  and  acting 
promptly  to  correct  the  problem  was, 
particularly  for  Washington,  a  rare  and 
splendid  act. 

Tonda  Rush 

Rush  is  president  and  CEO  of  the 
National  Newspaper  Association 


Corrections 

FOR  ITS  STORIES  on  the  New  York 
Daily  News  and  Applied  Graphics 
Technologies  (June  25,  pp.  13  and  104), 
E&P  was  misinformed  about  ownership 
and  management  of  AGT. 

Daily  News  co-publisher  and  CEO 
Fred  Drasner  told  E&P  that  reference 
to  several  AGT  investor  groups  was  in¬ 
correct  and  that  the  company  is  100% 
owned  by  himself  and  co-publisher 
Mortimer  Zuckerman,  the  paper’s 
chairman. 

Drasner  also  said  he  is  indeed  in¬ 
volved  on  a  day-to-day  basis  at  AGT. 

“I  run  the  company,”  he  said,  com¬ 
paring  his  management  there  to  his 
work  at  the  Daily  News  and  U.S.  News 
&  World  Report. 

In  an  unrelated  error,  E&P  incor¬ 
rectly  reported  that  the  Daily  News 
plant  in  Kearny,  N.J.,  was  already 
closed. 

The  plant  will  continue  to  print  the 
newspaper  until  the  new  Jersey  City, 
N.J.,  production  facility  is  operating, 
probably  in  1996. 
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Did  You  Read  These 
Important  E(^P  Articles 


Corporate  Liars  And 
Unfair  Business  Coverage 

Freedom  Forum  First  Amendment 
Center  survey  yields  some  candid 
admissions  from  business  execs  and 
journalists. 

A  Message  To 
Newspaper  Marketers 

Public  Relations  Society  of 
America  head  says  newspapers 
should  stop  being  so  critical  of 
themselves;  not  enough  of  the 
general  public  is  being  made  aware 
of  all  the  industry’s  positives. 

Reaching  Young  Readers 

Children’s  marketer  offers  advice 
to  newspapers. 

Cartoonists  Launch 
A  Media  Committee 

They  want  better  communication 
with  editors,  more  coverage  of  the 
Reuben  Award,  and  a  new  Pulitzer. 

Newspapers  And 
Violence  Coverage 

Chicago  market  study  shows 
newspapers  cover  violence  more 
responsibly  than  does  local 
television. 

Resuscitating  The 
New  York  Daily  News 

Abandoned  by  the  Tribune  Co. 
and  orphaned  by  Maxwell,  the  75- 


year-old  tabloid  starts  from  scratch: 
new  owners,  new  labor  contracts, 
new  plant  and  equipment, 
including  high-volume  image 
processing,  Atex  pagination,  Goss 
keyless  color  offset  presses. 

Techies  Meet 
With  Journalists 

Newspapers  will  coexist  with  new 
media,  conferees  agree,  but  in  a 
digital  world,  content  will  be  the 
key  to  survival. 

USA  Today's 
Ambassador  Abroad 

International  edition  of  Gannett’s 
national  daily  has  a  circulation  of 
about  65,000  and  readers  in  90 


System  Fosters  Ad 
Department  Consolidation 

Las  Vegas  Review-Journal’s 
Macintosh-based  DTI  production 
system  has  enabled  the  paper  to 
combine  two  ad  production 
departments. 

Employee 
Procurement  Cards 

Newspaper  purchasing  managers 
hand  them  out  very  cautiously,  but 
some  realize  their  use  can  free  up 
the  purchasing  department  to 
concentrate  on  a  broader  as¬ 
sortment  of  duties. 

Small  Town  Loses 
TwO'paper  Distinction 

One  daily  buys  the  other  in 
Shenandoah,  Iowa 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P. 


EditoriS’Piiblisher 

The  Only  Independent  Weekly  Journal  of  Newspapering 


Start  your  own  subxription  —  delivered  to  your  home  or  office  —  today!  Look  for  the  convenient 
subxription  reply  card  bound  in  this  issue  or  call  the  Circulation  Department  at  (212}  675  4380. 
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Unheard  Of 


California  judge  stuns  media  by  ordering  18  news 
organizations  to  preserve  all  published  and  unpublished 
materials  gathered  in  covering  a  high-profile  kidnap  case 


by  M.L.  Stein 

IN  A  RULING  that  stunned  attorneys 
and  the  media,  a  Stockton,  Calif., 
judge  ordered  18  news  agencies  to  “pre¬ 
serve”  all  published  and  unpublished 
materials  they  have  gathered  in  cover¬ 
ing  a  high-profile  kidnap  case. 

In  announcing  a  swift  challenge  to 
the  order,  Debra  Bruns,  in-house 
counsel  for  McCIatchy  Newspapers, 
declared  that,  “The  court  has  no  juris¬ 
diction  over  the  news  media.” 

She  also  asserted  that,  “We  were 
given  no  notice  or  opportunity  to  be 
heard  on  the  order.  I’ve  never  heard  of 
anything  like  this  and  I  can’t  find  any 
other  attorney  who  has.” 

Attorney  Terry  Francke,  executive 
director  of  the  California  First  Amend¬ 
ment  Coalition,  termed  the  order  by 
San  Joaquin  County  Superior  Court 
Judge  Connie  Callahan  “contrary  to 
the  Constitution  and  the  California 
shield  Law,  plus  the  fact  that  the  court 
has  no  jurisdiction  over  the  news  me¬ 
dia.” 

Callahan  issued  the  order  at  the  re¬ 
cent  arraignment  of  Steven  Reese 
Cochran  on  a  21-count  complaint 
charging  kidnapping,  armed  robbery, 
burglary,  false  imprisonment,  car  theft, 
child  abuse  and  other  offenses  in  con¬ 
nection  with  the  kidnapping  of  a  12- 
year-old  girl  from  her  home.  She  was 
later  found  safe  but  naked  in  a  cow 
pasture. 

The  judge  acceded  to  a  request  by 
Cochran’s  lawyer,  David  Adams,  who 
asked  that  all  published  and  unpub¬ 
lished  materials  relating  to  the  abduc¬ 
tion  be  preserved  on  the  grounds  that 
“these  forms  of  unpublished  informa¬ 
tion  may  contain  statements  or  visual 
depictions  which  are  relevant  to  the 
potential  issues  here-in.” 

County  prosecutor  Bill  Murray 
joined  in  the  motion  for  the  purpose. 


he  said,  of  staving  off  a  possible  de¬ 
fense  move  for  a  change  of  venue  in 
the  trial. 

Bruns  and  other  media  lawyers  de¬ 
manded  and  got  a  hearing  on  Calla¬ 
han’s  order.  Meanwhile,  Bruns  said, 
McCIatchy  papers  will  do  nothing  to 
violate  the  judge’s  order. 

“We’ll  simply  do  what  we  normally 
do  —  save  our  notes  and  tapes,”  she 
continued. 

“We  intend  to  fight  this,”  said  Bee 
managing  editor  Rick  Rodriguez.  He 
added  that  he  had  talked  to  other  edi¬ 
tors  who  said  their  papers  also  intend¬ 
ed  to  challenge  the  ruling. 

Francke  predicted  the  order  will  be 
vacated. 

“The  press  has  done  nothing  to  be¬ 
come  a  party  to  this  kidnapping  case,” 
he  explained.  “The  court  normally 
speaks  to  people  who,  if  they  are  not 
parties  to  a  case,  they  are  in  some  way 
agents  in  a  set  of  circumstances  that 
relate  to  it.  When  a  court  says  to  a 
news  organization,  don’t  publish  some- 


THE  ASSOCIATED  PRESS  and  Dow 
Jones  &  Co.  have  agreed  on  a  deal  for 
AP  to  carry  Dow  Jones  news  on  its 
business  wire. 

Tire  arrangement  calls  for  AP  to  use 
selected  features  from  the  Dow  Jones 
News  Service  and  items  from  the  Wall 
Street  Journal  and  other  Dow  Jones 
publications.  Dow  Jones  stories  will  be 
identified  when  they  move  on  AP’s  fi¬ 
nancial  wire,  for  which  members  pay 
extra,  Dow  Jones  will  share  in  its  rev¬ 
enue. 

The  addition  “will  provide  the  scope 
and  depth  we  need  to  meet  our  mem- 


thing  or  hand  it  over  or  save  it,  it  is 
literally  abridging  freedom  of  the 
press.” 

Jonathan  Keller,  a  University  of 
Southern  California  journalism  profes¬ 
sor  and  legal  counsel  to  the  California 
Newspaper  Publishers  Association, 
told  the  Bee:  “This  is  not  the  kind  of 
order  that  will  withstand  appellate 
scrutiny.” 

CNPA  attorney  Renee  Allison  said 
the  order  “directly  interferes  with  the 
ability  of  reporters  to  gather  the  news, 
an  ability  which  is  protected  by  the 
First  Amendment.  As  soon  as  courts 
get  involved  in  how  reporters  gather 
the  news,  that’s  when  our  First 
Amendment  rights  become  seriously 
jeopardized,  and  not  just  for  the  news 
media,  but  for  the  public  at  large.” 

Callahan’s  blanket  order  covered 
pictures,  written  notes,  and  audio  and 
video  recordings  of  the  rescue  of  the 
victim,  Katie  Romanek,  and  of  jail- 
house  interviews  with  Cochran  and 
the  child’s  family. 


bers’  growing  appetite  for  business  and 
financial  coverage,”  said  Louis  Boccardi, 
president  and  CEO  of  the  cooperative¬ 
ly-owned  AP. 

The  Dow  Jones  News  Service  will 
continue  to  market  itself  separately  to 
newspapers.  The  two  organizations  al¬ 
ready  team  up  to  offer  a  family  of  news 
wires  under  the  AP-Dow  Jones  name. 

Peter  Kann,  chairman  and  CEO  of 
Dow  Jones,  said,  “This  extension  of 
our  long-standing  relationship  with  AP 
will  broaden  the  availability  of  our 
news  in  a  format  specially  created  for 
newspapers  in  the  U.S.”  K^P 


AP  to  carry  Dow  Jones  news 
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Law  Journals 
And  The 
OJ.  Case 

Their  highly  trained  legal  readers  want  more  than  just  coverage 
of  the  courtroom  proceedings  and  lawyers’  press  conferences 


by  Qarry  Boulard 

FOR  THE  HUNDREDS  of  print  and 
broadcast  journalists  covering  the  pre¬ 
liminary  hearings  to  determine 
whether  or  not  O.J.  Simpson  should  be 
tried  for  murder,  the  courtroom  pro¬ 
ceedings  have  proven  to  be  an  endless 
source  of  unexpected  drama  and  news. 

But  for  the  far  fewer  newspapers  and 
reporters  that  exclusively  cover  the 
criminal  justice  industry,  the  O.J. 
Simpson  hearings  are  a  challenge  re¬ 
quiring  them  to  present  the  story  in  a 
manner  that  is  relevant  to  their  highly 
trained  and  knowledgeable  readership. 

“For  the  kind  of  paper  we  are,  we 
have  to  put  an  emphasis  on  the  legal 


aspects  of  all  this,”  said  T.  Sumner 
Robinson,  editor  in  chief  of  the  Los 
Angeles  Daily  Journal,  a  25,000-circu¬ 
lation  daily  that  covers  the  local  law 
scene.  “We’re  interested  in  the  deci¬ 
sions  being  made  by  prosecutors,  the 
strategy  being  employed  by  defense 
lawyers.  We’re  not  interested  in  the 
blood  and  guts  aspect  of  it,  as  much  as 
we  are  the  legal  ramifications.” 

Even  within  those  parameters,  the 
Journal  has  managed  to  run  at  least 
two  to  three  major  stories  a  week  cov¬ 
ering  such  matters  as  the  suppression 
hearing,  rulings  on  what  evidence  is 
admissible,  and  whether  or  not  this 


Boulard  is  a  free'lance  writer. 
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particular  preliminary  hearing  is  being 
conducted  differently  than  other,  less 
sensational  preliminary  hearings  in  Los 
Angeles  County. 

In  its  quest  to  cover  the  Simpson 
hearings  from  an  angle  different  than 
the  mainline  press,  the  Journal  has  also 
broke  new  ground. 

“We  did  one  story  talking  about  how 
spousal  abuse  cases  are  normally  han¬ 
dled  by  the  Los  Angeles  County  Dis¬ 
trict  Attorney’s  office,”  said  Robinson, 
“asking  if  the  death  penalty  is  sought 
in  routine  spousal  abuse  cases.  And 
frankly,  no  one  else  has  focused  on 
that  angle.” 

The  quest  for  a  different  angle  is  also 
what  drives  the  Los  Angeles-based 


Metropolitan  NewS'Enterprise.  With  a 
daily  circulation  of  2,500  and  a  reader- 
ship  almost  entirely  composed  of  law 
professionals,  the  paper  is  less  interest¬ 
ed  in  “gavel  to  gavel  coverage  the  way 
the  Los  Angeles  Times  might  be  than 
we  are  in  the  developments  coming  out 
of  the  case  that  might  be  newsworthy 
to  the  legal  community,”  said  Roger 
Crass,  the  paper’s  editor  and  publisher. 

Already  the  paper  has  published  a 
story  on  the  high-powered  attorneys  F. 
Lee  Bailey  and  Alan  Dershowitz,  who 
were  brought  in  as  part  of  Simpson’s 
defense  team,  and  it  ran  the  transcript 
of  Los  Angeles  County  Superior  Court 
Judge  Kathleen  Kennedy-Powell’s  deci¬ 
sion  to  admit  evidence  seized  by  the 


police  at  the  Simpson  estate. 

“That  is  the  kind  of  thing  you’d  nor¬ 
mally  see  in  our  paper  anyway,”  said 
Grace.  “We  cover  pronouncements, 
rulings  and  opinions  with  an  emphasis 
on  the  California  Supreme  Court  and 
the  appellate  courts.  So  any  opinion  or 
writ  coming  out  of  this  case  will  get  a 
lot  of  attention  from  us.  What  we  care 
much  less  about  is  all  of  the  celebrity 
attached  to  the  case.” 

Nationally  there  are  more  than  200 
publications  —  newspapers  and  maga¬ 
zines  —  whose  principal  coverage  is 
the  law.  Many  simply  run  listings  of  re¬ 
cent  court  decisions  or  citations  pro¬ 
viding  a  reference  service  to  law  pro¬ 
fessors  and  attorneys.  Other  larger  pa¬ 
pers,  primarily  based  in  bigger  cities, 
also  regularly  publish  scholarly  thought 
pieces  on  recent  court  rulings,  feature 
stories  and  interviews. 

But  because  of  lengthy  lead  times 
and  small  writing  staffs,  most  of  the  le¬ 
gal  press  will  leave  the  day-to-day  as¬ 
pects  of  the  Simpson  story  to  the 
mainline  press,  said  Sam  Lipsman, 
managing  editor  of  the  Los  Angeles 
Lawyer,  a  monthly  with  a  circulation 
of  about  21,000.  “But  even  so,  the  O.J. 
Simpson  story  may  just  be  too  big  for 
us  to  ignore  entirely.” 

One  method  of  filling  the  gap  be¬ 
tween  the  daily  Simpson  news  beat 
and  the  more  distant  mission  of  many 
of  the  law  publications  could  come  in 
focusing  on  controversial  aspects  of 
the  case  that  won’t  be  settled  any  time 
soon,  Lipsman  said.  And  no  better  ex¬ 
ample  of  that  can  be  found  than  with 
the  issue  of  DNA  testing,  a  topic  that 
polarizes  legal  scholars  and  practition¬ 
ers  against  each  other. 


(See  Journals  on  page  29) 
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Changing  Of 
The  Guard 

Top  execs  leave  the  Chicago  Sun-Times  as  new  owner  takes  over 


by  Mark  Fitzgerald 

IN  A  SYMBOLIC  changing  of  the 
guard  at  the  Chicago  Sun-Times,  pub¬ 
lisher  Sam  McKeel  resigned  effective 
July  31. 

McKeel,  who  was  also  chief  execu¬ 
tive  officer  of  Sun-Times  Co.,  joins 
three  other  top  executives  in  leaving 
the  company  now  owned  by  Conrad 
Black’s  American  Publishing  Co. 

In  recent  weeks,  resignations  were 
announced  by  Sun-Times  Co.  general 
manager  and  executive  vice  president 
Michael  Veitch,  chief  financial  officer 
and  treasurer  Joseph  Gaynor  III,  and 
controller  and  vice  president  Ber¬ 
nadette  Soens. 

Separately,  Vernon  Jarrett,  Chicago’s 
most  venerable  African-American 
columnist,  accepted  a  buyout  package 
offered  to  employees  of  the  Sun-Times 
and  its  Pioneer  Press  and  Star  News¬ 
papers  suburban  community  newspa¬ 
per  chains.  Jarrett’s  last  column  ran  in 
the  July  10  editions. 

American  Publishing,  which  bought 
the  Sun-Times  Co.  for  $180  million  on 
March  31,  previously  said  it  put  aside 
$10  million  to  finance  staff  cuts  at  the 
tabloid  and  its  sister  suburban  papers. 

In  that  regard,  publisher  and  CEO 
McKeel’s  departure  was  no  surprise. 
American  Publishing’s  prospectus,  is¬ 
sued  May  4,  said  McKeel  and  other  se¬ 
nior  managers  had  signed  severance 
agreements  that  took  effective  at  the 
sale’s  closing  March  31. 

“When  1  agreed  to  stay  after  the  sale 
of  the  company,  it  was  always  intended 
to  be  a  transitional  period,”  McKeel 
said  in  a  statement. 

“This  is  a  tough,  competitive  market 
and  it’s  essential  that  there  be  a  very 
clear  direction  of  leadership  and  poli¬ 
cy,”  said  McKeel,  67.  “That  can  now  be 
provided  by  American  Publishing  offi¬ 
cials.  So  I  have  concluded  that  now  is 
the  time  to  remove  myself  as  CEO  of 
the  Sun-Times  Co.  and  publisher  of 
the  Sun-Times.” 


Publisher  and  CEO  Sam  McKeel’s 
departure  was  no  surprise.  American 
Publishing’s  prospectus,  issued  May  4, 
said  McKeel  and  other  senior  managers 
had  signed  severance  agreements  that 
were  effective  at  the  sale’s  closing 
March  31. 


In  his  five  years  at  the  head  of  the 
Sun-Times,  the  courtly  veteran  McKeel 
brought  a  badly  needed  measure  of  sta- 
bility  to  a  newspaper  suffering  the 
combined  effects  of  a  severe  industry 
recession,  a  heavy  debt  load  from  the 
leveraged  buyout  engineered  by  its  in¬ 
vestment  group  owners,  and  revolving- 
door  senior  management  that  named 
four  publishers  in  as  many  years. 

F.  David  Radler,  president  and  chief 
operating  officer  of  Hollinger  Inc., 
American  Publishing’s  parent  compa¬ 
ny,  said  no  successor  will  be  named  to 
McKeel’s  former  positions  “at  this 
time.”  Instead,  three  Sun-Times  execu¬ 
tive  vice  presidents  —  editor  Dennis 
Britton,  Charles  Champion  and 
Thomas  Neri  —  will  have  direct  over¬ 
sight  of  the  company  and  will  report  to 
Larry  Perrotto,  president  and  CEO  of 


American  Publishing.  All  three  execu¬ 
tives  joined  the  Sun-Times  Co.  during 
McKeel’s  tenure. 

With  the  senior  management  picture 
settled  for  now,  attention  is  being  fo¬ 
cused  on  the  approximately  2,200  full¬ 
time  employees  of  Sun-Times  and  its 
61  community  papers. 

Earlier  this  summer,  the  company 
laid  off  21  non-union  employees 
(E&P,  June  11,  p.  13).  American  Pub¬ 
lishing  had  set  July  1  as  the  deadline 
for  buyout  applications.  The  number  of 
employees  who  will  be  leaving  will  not 
be  known  for  some  time,  the  company 
said.  And  negotiations  with  the  News¬ 
paper  Guild  unit  representing  Sun- 
Times  newsroom  employees  are  expect¬ 
ed  to  get  underway  in  earnest  soon. 

Negotiations  with  the  Guild  unit  at 
Pioneer  Press  were  declared  at  an  im¬ 
passe  last  February.  Newsroom  employ¬ 
ees  continue  to  work  under  the  terms 
of  the  old  contract,  but  terms  and  con¬ 
ditions  were  posted  for  production 
workers,  who  work  under  a  separate 
Guild  contract. 

On  July  18,  the  Sun-Times  an¬ 
nounced  it  would  lay  off  approximate¬ 
ly  30  employees  over  the  next  few 
weeks.  Layoffs  will  affect  the  account¬ 
ing,  advertising,  computer,  circulation 
and  production  departments. 

NAA  helps  Unity 

THE  NEWSPAPER  ASSOCIATION 
of  America  kicked  in  $10,000  for  the 
first  combined  convention  of  black, 
Hispanic,  Asian  and  American  Indian 
journalists  this  month  in  Atlanta. 

The  nation’s  largest  newspaper  trade 
group,  based  in  Reston,  Va.,  also  said  it 
organized  $1,500  more  in  donations 
from  other  newspaper  associations  in 
support  of  the  Unity  ’94  gathering. 
And  the  NAA  Foundation  threw  in 
$1,000  to  help  the  National  Lesbian 
and  Gay  Journalists  Association  partici¬ 
pate  in  the  event. 
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The  Simple 
Days  Of 
War  Coverage 

The  military’s  plan  for  media  coverage  of  the  D^Day 
invasion  was  only  four  pages  long  and  contained  a 
description  of  how  news  copy  would  be  censored 


by  Debra  Qersh  Hernandez 

THE  FOUR-PAGE  media  plan  for  the 
invasion  includes  nearly  as  many  press 
relations  officers  and  censors  as  corre¬ 
spondents  and  photographers. 

Such  simplicity  —  and  censorship 
—  may  be  virtually  impossible  for  the 
public  affairs  annexes  of  military  oper¬ 
ations  today  but  not,  apparently,  50 
years  ago. 

As  part  of  the  anniversary  celebra¬ 
tion  of  the  D-Day  invasion  by  Allied 
forces  in  Europe,  the  Department  of 
Defense  50th  Anniversary  of  World 
War  11  Commemoration  Committee 
distributed  copies  of  the  press  relations 
plan  along  with  its  other  materials. 

The  document  was  found  at  the  Na¬ 
tional  Archives  and  distributed  to  the 
White  House  press  corps  as  part  of  an 
extensive  briefing  by  military  officials 
and  historians  prior  to  their  trip  with 
the  president  for  commemorative  cere¬ 
monies  in  May,  explained  Major 
Michael  Humm,  USMCR,  the  com¬ 
mittee’s  chief  of  media  relations. 

“It’s  an  interesting  document  that 


shows  the  level  of  cooperation  that  ex¬ 
isted  between  the  media  and  the  mili¬ 
tary,  despite  the  fact  that  there  were 
on  the  scene,  literally,  censors,’’  he 
commented. 


Walter  Cronkite 


Also  interesting,  Humm  noted,  is 
that  radio  was  the  only  broadcast 
medium  that  had  to  be  considered. 
Now,  not  only  is  there  video  to  con¬ 
tend  with  as  well,  but  also  the  issue  of 


reporters  shooting  signals  up  to  satel¬ 
lites,  a  move  that  potentially  could  re¬ 
veal  the  position  of  troops. 

“A  lot  more  planning  is  required 
now,”  Humm  said. 


A  copy  of  the  plan  was  donated  to 
the  National  Press  Club  library  by  club 
member  Don  Bishop,  who  recently  re¬ 
tired  from  the  public  affairs  office  of 
the  Secretary  of  Commerce. 

Bishop,  who  served  as  a  public  infor¬ 
mation  officer  at  the  Infantry  School, 
Fort  Benning,  Ga.,  during  World  War 
11,  was  at  the  commemoration  commit¬ 
tee  offices  gathering  information  for 
his  own  trip  to  Normandy  when  he 
met  Humm,  who  gave  him  a  copy  of 
the  plan. 

“Whomever  I’ve  given  it  to,”  Bishop 
said  of  the  document,  “has  found  it  re¬ 
markable  in  its  simplicity.” 

Barbara  Vandegrift,  librarian  at  the 
Eric  Friedheim  Library  and  News  In¬ 
formation  Center  at  the  National  Press 
Club,  said  the  document  will  be  added 
to  the  library’s  archive,  which  includes 
documents  about  what  the  club  and  its 
members  did  during  the  war. 

The  D-Day  media  plans  called  for 
each  corps  in  the  operation  to  be  ac¬ 
companied  by  seven  war  correspon¬ 
dents,  three  photographers,  two  public 
relations  officers,  four  press  censors, 
two  radio  operators  and  two  driver- 
messengers. 

Included  in  the  directive  were  de¬ 
tailed  instructions  about  landing  and 
rendezvous  points,  radio  frequencies, 
transmission  instructions  that  includ¬ 
ed  the  order  in  which  stories  would  be 
sent,  and  censorship  of  all  copy. 

“All  press  copy  to  be  transmitted  by 
electrical  means  will  be  censored  prior 
to  transmission  by  field  press  censors 
located  at  the  transmission  point,”  the 
directive  instructed.  “ 

Copy  transmitted  by  Naval  Dispatch 
Boat  Service  (NDBS)  will  be  censored 


Cronkite  suggested  that  the  World  War  II 
system  of  allowing  press  access  but  censoring 
copy  worked  better  than  restricting  press 
access  without  censorship  .... 
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Alleged  killer  confesses 
to  Calif*  gangs  reporter 


in  the  U.K.” 

Special  arrangements  were  included 
for  six  correspondents,  who  were  al¬ 
lowed  to  land  with  airborne  forces  on 
D-Day. 

“Because  no  censorship  can  be 
made  available,  no  copy  can  be  trans¬ 
mitted  by  these  correspondents  on  the 
tactical  radio  of  the  units  to  which 
they  are  attached.” 

Arrangements  were  included  for  get¬ 
ting  this  copy  to  headquarters  and  to 
the  United  Kingdom. 

In  addition,  prior  to  D-Day,  corre¬ 
spondents  called  up  to  wait  with  the 
troops  were  allowed  to  write,  take  pho¬ 
tos  and  make  radio  recordings  “insofar 
as  the  situation  permits,”  but  all  mate¬ 
rial  would  be  turned  over  to  public  re¬ 
lations  officers  and  classified  as  top  se¬ 
cret,  to  be  distributed  at  the  discretion 
of  the  Supreme  Headquarters  Allied 
Expeditionary  Force  (SHAEF). 

In  a  Senate  hearing  in  February  1991 
on  media  access  during  the  Persian 
Gulf  War,  former  CBS  anchorman 
Walter  Cronkite  suggested  that  the 
“military  would  do  better  to  pattern  its 
public  relations  after  its  handling  of 
the  press  in  World  War  11,  a  war  we 
won  and  which  left  few  questions 
about  the  press-military  relationship.” 

Cronkite,  who  covered  the  war  for 
the  United  Press,  told  of  how  during 
World  War  11  press  material  was  sent  to 
division  headquarters  for  clearance.  He 
noted  that  censors  often  were  open  to 
appeals,  in  which  correspondents  fre¬ 
quently  prevailed. 

Cronkite  suggested  that  the  World 
War  11  system  of  allowing  press  access 
but  censoring  copy  worked  better  than 
restricting  press  access  without  censor¬ 
ship,  although  he  noted  that  control¬ 
ling  the  press  for  political  reasons  was 
unacceptable. 

Atlanta  daily 
offers  movie 
telephone  line 

INSTEAD  OF  BUYING  the  Atlanta 
Constitution  to  check  its  movie  listings, 
moviegoers  can  call  the  paper’s  movie 
line. 

Callers  dial  Info  Ventures  of  Atlanta 
at  511  and  press  4000  to  be  connected 
to  a  Movies  Now  operator,  who  guides 
them  to  the  movie  they  want  to  see,  at 
the  most  convenient  theater,  at  the 
right  time.  The  500  charge  is  paid  by 
phone  bill. 


by  M.L.  Stein 

G.  M.  “MIKE”  Bush,  the  gangs  re¬ 
porter  for  the  Long  Beach  (Calif.) 
Press-Telegram,  recently  got  about  as 
close  to  his  subject  as  is  possible  to  get. 

A  troubled  20-year-old  man  came  to 
the  newspaper  office  and  confessed  to 
Bush  that  nearly  three  years  ago  he 
shot  and  killed  an  innocent  youth  as 
his  initiation  into  the  Rolling  20s  gang. 

The  suspect,  Danifu  Stallworth,  first 
encountered  photo  editor  Hal  Wells, 
who  was  taking  a  cigarette  break  out¬ 
side  the  paper  in  downtown  Long 
Beach. 

When  he  said  he  wanted  to  confess 
to  a  murder.  Wells  led  him  upstairs  to 
the  newsroom,  where  he  was  intro¬ 
duced  to  Bush. 

“He  was  very  confused  and  seemed 
to  have  psychological  problems,”  Bush 
recalled.  “He  rambled  a  lot  while  talk¬ 
ing  about  law,  crime  and  sin.” 

Stallworth,  Bush  reported,  said  he 
became  disillusioned  with  gang  life  af¬ 
ter  watching  gang  members  back  down 
when  a  policeman  dared  them  to  fight. 

Bush  wrote  in  his  story  about  Stall- 
worth:  “He  decided  to  confess  after  he 
realized  that  all  people  —  including 
gang  members  —  are  cowards.  It  is 
time,  he  said  ...  to  end  his  stay  on 
earth,  this  place  he  calls  hell  and 
where  he  feels  unwanted,  unloved  and 
unnecessary.” 

Bush  walked  Stallworth  to  the  po¬ 
lice  station  seven  blocks  away.  There, 
homicide  detectives  determined  that 
he  had  detailed  knowledge  of  the 
killing,  indicating  that  he  was  present 
at  the  scene,  if  not  the  actual  gunman. 

According  to  Stallworth’s  confes¬ 
sion,  he  shot  the  wrong  person.  He 
said  he  was  supposed  to  have  killed  a 
member  of  the  Roaring  20s’  main  rival, 
the  Insane  Crips  Gang,  but  mistakenly 
shot  15-year-old  Desmond  Mason,  a 
non-gang  member  who  died  the  next 
day. 

Detective  Ron  Pavek  told  Bush  that 
Stallworth’s  statement  matched  infor¬ 
mation  in  the  crime  report:  “Who, 
why,  what,  where  and  when.  He  had 
enough  of  them  to  let  us  know  he  was 
there.” 

Long  Beach  police  also  are  looking 


for  a  second  suspect. 

Stallworth  was  booked  without  bail 
on  suspicion  of  murder  and  also  ar¬ 
raigned  on  a  non-related  drug  charge. 

For  a  follow  story.  Bush  interviewed 
Desmond  Mason’s  mother  and  several 
of  the  boy’s  friends. 

The  mother,  Patricia  Mason,  said 
she  learned  about  her  son’s  fate  when  a 
neighbor  told  her  to  pick  up  the  morn¬ 
ing  newspaper. 

“I’ve  always  wondered  who  did  it,” 
she  said  to  Bush.  “Every  other  weekend 
I  go  to  Desmond’s  grave  and  ask  myself 
the  same  question,  ‘Why?’  She  said  she 
hoped  the  youth’s  death  will  teach 
children  to  stay  away  from  gangs  and 
drugs. 

Bush  recounted  that  before  he  ac¬ 
companied  Stallworth  to  the  police 
station,  the  alleged  slayer  removed  his 
sneakers  and  asked  the  newsman  to 
give  them  to  a  cousin  because  he  alone 
had  “given  a  damn  about  me.” 

Bush  said  the  experience  left  him 
feeling  sad. 

“I  felt  sorry  for  the  victim  and  Stall- 
worth,”  he  said. 

Milwaukee  Sentinel 
expands  sports 

THE  MILWAUKEE  SENTINEL  has 
expanded  its  sports  coverage  with  a  16- 
page  tabloid  section  on  Saturdays  and 
an  extra  page  of  sports  coverage  each 
weekday. 

The  tabloid,  named  Sports  Saturday, 
debuted  July  9  in  response  to  reader  re¬ 
quests,  Sentinel  editor  Keith  Spore  said. 

“In  the  last  readership  survey,  about 
half  our  readers  said  they  wanted  more 
high  school  sports  news  and  nearly  40% 
said  they  wanted  more  sports  in  their 
Saturday  Sentinel,”  Spore  said. 

The  Sentinel  began  running  an  extra 
page  of  sports  coverage  with  its  July  4 
editions  —  also  in  response  to  reader 
demand.  Spore  said. 

“Overall,  we’ve  seen  surprising 
growth  in  sports  readership,  which  has 
increased  13%  in  the  last  few  years,”  he 
said.  “About  six  out  of  10  Sentinel  read¬ 
ers  now  regularly  read  the  sports  sec¬ 
tion.” 
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A  Call 


Committee  to  Protect  Journalists  has  asked  President  Clinton 
to  take  the  first  step  toward  lifting  the  ban  on  Cuban 
correspondents  in  the  U.S.;  CP]  has  also  written  to  Castro 


For  Coverage 
Of  Cuba 


by  Debra  Qersh  Hernandez 

FOR  25  YEARS  there  have  been  bans 
on  U.S.  and  Cuban  journalists  working 
in  each  other’s  countries,  and  now  the 
Committee  to  Protect  Journalists  has 
asked  President  Clinton  to  take  the 
first  step  toward  lifting  those  restric¬ 
tions. 

The  CPJ  also  has  written  to  Cuban 
President  Fidel  Castro,  asking  him  to 
permit  U.S.  news  bureaus  to  post  cor¬ 
respondents  in  his  country. 

In  September  1969,  the  last  U.S.  cor¬ 
respondent  permanently  based  in  Ha¬ 
vana  was  expelled,  although  U.S.  jour¬ 
nalists  still  are  able  to  travel  to  Cuba 
on  special  visas  for  specified  periods  of 
time. 

In  retaliation  for  the  expulsion,  the 
Nixon  administration  imposed  a  ban 
on  Cuban  correspondents  in  the  U.S. 

Journalists  from  Cuba  are  allowed  to 
cover  the  United  Nations,  but  must  re¬ 
strict  their  movement  to  a  limited  area 
around  New  York  City. 

“This  tit-for-tat  diplomacy  may  have 
had  a  purpose  in  the  Cold  War  envi¬ 
ronment,”  wrote  CPJ  honorary  chair¬ 
man  Walter  Cronkite  in  an  op-ed  ap¬ 
pearing  in  the  Washington  Post  the 
same  day  the  letters  were  sent.  “It  sent 
a  message  to  Havana  that  Castro 
couldn’t  act  against  any  U.S.  interest 
without  expecting  a  counteraction. 

“It  also  may  have  served  a  security 
purpose;  some  individuals  operating 
with  journalists’  credentials  could  well 
have  been  Cuban,  i.e.,  Soviet  bloc, 
spies,”  the  former  CBS  News  anchor¬ 
man  continued.  “These  considerations 
are  now  passe,  and  it  is  our  under¬ 
standing  of  Cuba  that  suffers.” 

Cronkite  called  on  the  State  De- 
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“I  start  from  the  basic  position  that  we 
are  all  better  off  in  this  world  with  the 
freest  flow  of  information.  We've  got 
nothing  to  hide  in  this  country  .... 
Frankly,  I  think  it  would  be  healthier.” 
—  David  Lawrence,  Miami  Herald 
publisher 

partment  to  “take  the  initiative  in  get¬ 
ting  rid  of  the  outdated  restrictions,” 
adding  that  “Such  a  move  would  rob 
Havana  of  any  rationale  for  denying 
permanent  access  to  our  news  organi¬ 
zations.” 

CPJ  executive  director  William  A. 
Orme  Jr.,  who  signed  both  letters,  said 
it  is  important  for  organizations  such 
as  his  to  keep  the  issue  in  the  forefront 
and  help  ward  off  journalistic  and  bu¬ 
reaucratic  inertia. 

“Few  people  are  aware  this  ban  is 
still  in  place,”  he  pointed  out,  adding 


that  a  story  like  Cuba  can  only  really 
be  covered  by  having  someone  there. 

Even  though  U.S.  journalists  have 
been  granted  visas  for  travel  to  Cuba, 
Orme  said  the  Cuban  policy  towards 
reporters  tends  to  be  erratic,  with  peri¬ 
ods  of  opening  followed  by  periods  of 
closure. 

When  asked  whether  operation  of 
Radio  and  TV  Marti  could  impact  this 
issue,  Orme  said,  “Our  intent  here  is  to 
separate  this  issue  from  the  separate 
question  of  the  U.S.  economic  embar¬ 
go  against  Cuba  and  the  broader  issue 
of  U.S.-Cuban  relations.  To  us,  this  is  a 
press  freedom  issue,  pure  and  simple. 
Given  the  fact  that  Radio  Marti  is  part 
of  the  U.S.  government’s  foreign  policy 
machine  against  Cuba,  we  would  not 
think  it’s  relevant  to  this  question  of 
whether  the  U.S.  should”  lift  the  re¬ 
strictions. 

Orme  said  he  also  believes  the  “po¬ 
litical  reaction  is  an  important  part  of 
this  story”  and  asked,  “Why  wouldn’t 
the  Clinton  administration  allow  this? 
What  do  we  have  to  fear  from  a  Prensa 
Latina  bureau  in  New  York  or  Wash¬ 
ington?” 

Reasons  for  a  continued  ban  could 
be  that  no  one  wants  to  take  the  heat 
from  critics  of  any  change  in  policy 
that  might  be  welcomed  in  Cuba  and 
from  those  who  want  to  keep  the  pres¬ 
sure  on  Castro,  Orme  noted. 

Also,  “there  is  no  pressure  in  any 
visible,  public,  concerted  way  by  U.S. 
news  organizations  to  change  this  pol¬ 
icy.  So  what  we  are  trying  to  do  here  is 
raise  the  visibility  of  the  issue.” 

Conceding  that  a  U.S.  easement  of 
restrictions  is  no  guarantee  that  Cuba 

(See  Restrictions  on  page  29) 
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Detroit  News  goes 
newsstand  in  A.M. 

by  Mark  Fitzgerald 

HAVING  SEEN  ITS  circulation  plummet  since  joining  the 
Detroit  Free  Press  in  a  joint  operating  agency,  the  Detroit 
News  is  now  trying  morning  newsstand  sales  to  pump  up 
readership. 

With  its  July  11  editions,  the  News  became  available  in 
the  morning  in  stores  and  vending  machines  in  metro  De¬ 
troit  and  outstate  Michigan. 

The  change  means  Gannett  Co.’s  News  and  Knight-Rid- 
der  Inc.’s  Free  Press  will  be  available  side  by  side  early  morn¬ 
ings  for  the  first  time  since  the  two  joined  in  a  JOA  in  No¬ 
vember  1989. 

In  addition,  the  News  will  offer  morning  home  delivery 
to  subscribers  in  outstate  Michigan. 

However,  in  the  six-county  Metro  Detroit  area  News 
home  delivery  will  continue  to  be  in  the  afternoon  only. 

The  change  could  increase  News  circulation  by  16,000 
copies  by  the  end  of  the  year,  said  Robert  Althaus,  senior 
vice  president  for  circulation  for  Detroit  Newspaper  Agency, 
the  JOA  running  business  and  production  operations  of  the 
two  papers. 

In  a  story  in  the  combined  Sunday  Detroit  News  and  Free 
Press,  Althaus  said  the  JOA  wants  to  ensure  a  combined 
daily  circulation  of  between  900,000  and  1  million  —  with 
a  gap  between  the  News  and  Free  Press  of  fewer  than 
100,000  copies. 

In  the  latest  Audit  Bureau  of  Circulations  FAS-EAX,  the 
combined  daily  circulation  was  about  910,000  —  but  the 
News  trailed  the  Free  Press  by  about  192,000  copies. 

According  to  the  Audit  Bureau,  the  Free  Press  has  a  cir¬ 
culation  of  551,650  while  the  News  is  at  359,057. 

When  the  two  papers  combined  in  1989,  the  News,  then 
on  an  all-day  publishing  schedule,  was  the  market  leader 
with  an  average  daily  circulation  of  690,422  to  the  Free 
Press’  626,434. 

While  the  JOA  has  cut  most  deeply  into  the  circulation 
of  the  News,  the  papers  are  down  a  combined  300,000 
copies  since  combining  operations. 

To  meet  the  new  publishing  schedule,  the  News  is  print¬ 
ed  at  the  riverfront  plant  in  downtown  Detroit,  while  print¬ 
ing  of  the  Free  Press  is  split  between  the  downtown  plant 
and  the  JOA’s  plant  in  suburban  Sterling  Heights. 

At  the  same  time  it  resumed  single-copy  morning  sales, 
the  News  introduced  a  redesigned  look. 

The  paper  also  now  incorporates  the  slogan  “The  Final 
Word”  in  its  flag. 

Black  sportswriter 
enters  Baseball 
Hall  of  Fame 

WENDELL  SMITH,  THE  legendary  sportswriter  for  the 
black-interest  Pittsburgh  Courier,  will  be  the  first  African- 
American  in  the  Writers  Wing  of  the  Baseball  Hall  of  Fame 
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when  he  is  inducted  in  a  ceremony  at  Cooperstown,  N.Y.,  on 
July  31. 

Smith,  who  died  in  1972,  is  entering  the  Hall  of  Fame  af¬ 
ter  two-year  campaign  for  his  induction  led  by  Chicago  Tri¬ 
bune  baseball  writer  Jerome  Holtzman,  himself  a  Hall  of 
Fame  honoree.  Larry  Gross,  columnist  for  the  Chicago  De¬ 
fender,  wrote  recently  that  Smith’s  induction  is  comparable  to 
the  honor  accorded  Jackie  Robinson,  the  first  African-Amer¬ 
ican  in  the  Major  Leagues,  and  the  first  inducted  into  the 
Cooperstown  institution:  “Like  the  election  of  Robinson  led 
the  way  for  the  Willie  Mays,  Hank  Aarons  and  Reggie  Jack- 
sons,  the  election  of  Smith  into  baseball  immortality  just  may 
lead  the  way  for  other  black  writers  such  as  Frank  Young, 
Chester  Harrison  and  Sam  Lacy  to  gain  their  long-overdue 
recognition.”  BE^P 
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Campus  Journalism 


use  student 
journalists 
discuss  O  J* 

They  were  not  born  when  Simpson  was  doing 
legendary  things  on  the  college  football  field, 
but  his  presence  is  with  them  today 


by  Allan  Wolper 

THEY  WATCHED  IN  a  bar  where 
people  cheered  for  him.  They  stared  at 
the  squadron  of  helicopters  that  hov¬ 
ered  over  him  on  the  highway. 

They  saw  the  Bronco  lead  a  phalanx 
of  police  cars  on  a  disciplined  chase 
and  flashed  back  to  the  videotape  of 
his  other  big  run,  the  one  27  years  ago 
that  put  the  University  of  Southern 
California  Trojans  in  the  Rose  Bowl. 

None  of  the  journalists  on  the  Sum¬ 


mer  Trojan  were  old  enough  to  remem¬ 
ber  having  seen  him  play  football.  But 
they  reveled  in  his  rep  as  the  good  guy 
who  jumped  over  cars  in  a  single  leap. 

And  then  they  got  together  and 
wrote  an  editorial  that  expressed  their 
grief,  their  anger,  and  their  fear  that  a 
onetime  Trojan  hero  was  really  an 
Achilles  heel. 

“O.J.  Simpson,  who  are  you?  Are  you 
the  sports  hero  that  gave  our  school  so 
much  glory?  Or  are  you  the  wife-beater 
who  is  now  an  alleged  murder?” 

And  they  pleaded  for  an  answer: 

“We  want  O.J.  to  live  in  our  hearts 


Wolper,  an  associate  professor  of 
journalism  at  Rutgers  University  in 
Newark,  N.J.,  covers  campus 
journalism  for  E&P. 


forever.  We  want  to  be  proud  of  bim. 
But  can  we  really  take  pride  in  him  if 
the  accusations  are  proven  true? 

“Can  he  be  a  hero  and  a  villain?  You 
tell  us,  O.J.” 

The  O.J.  Simpson  Saga  has  sad¬ 
dened  the  student  newsroom,  where 
staffers  talk  about  “The  Trojan  family” 
as  if  everyone  who  graduated  from 
use  were  related. 

“There  are  all  kinds  of  expressions 
we  use  around  here,”  said  Sean  Conley, 
the  26-year-old  editor  in  chief  of  the 


Summer  Trojan.  “We  say  you  are  a 
UCLA  Bruin  for  four  years,  but  you 
are  a  Trojan  for  life.” 

Simon  Kann,  the  19-year-old  sum¬ 
mer  sports  editor,  remembers  sitting 
with  a  friend  and  listing  the  most  fa¬ 
mous  graduates  of  the  University  of 
Southern  California. 

“The  top  three  were  John  Wayne, 
Steven  Spielberg  and  O.  J.  Simpson,” 
he  said.  “Now  he  is  by  himself.” 

No  more  coverage? 

After  the  editorial  appeared  June  22, 
the  campus  paper  stopped  covering  the 
story  that  so  many  Americans  had  giv¬ 
en  up  their  soaps  to  watch. 

“There  are  a  lot  of  things  that  go  on 
here  on  campus  that  supersede  what  is 
going  on  downtown,”  explained  Conley. 


“The  mainstream  press  is  covering  it 
quite  adequately. 

“We  had  our  big  O.J.  issue.  We  ran 
the  front-page-story,  the  editorial  and 
two  columns.  We  haven’t  had  any  com¬ 
plaints  since  we  stopped  covering  him.” 

Conley  and  a  group  of  his  friends 
watched  the  now-famous  slow-speed 
chase  on  television  in  a  house  that  was 
just  five  blocks  from  the  highway. 

“We  couldn’t  see  the  chase  because 
there  are  trees  along  the  road,”  Conley 
said.  “But  we  could  see  all  the  people 
cheering  for  him.  I  couldn’t  believe  it. 

“If  this  was  anyone  else.  Someone 
who  was  not  a  celebrity,  you  can  bet 
they  wouldn’t  have  let  him  drive  slowly 
on  the  highway  to  his  house,  go  to  the 
bathroom,  get  a  drink  of  orange  juice 
and  then  call  his  mother. 

“We  see  these  kind  of  chases  all  the 
time  around  here  because  every  media 
organization  has  a  helicopter  to  track 
the  traffic.  There’s  even  talk  radio  heli¬ 
copters.” 

And  then,  acting  as  if  he  were  end¬ 
ing  his  moratorium  on  O.J.  Simpson 
stories,  Conley  he  added: 

“We’ve  seen  guys  shot  by  cops  live  on 
the  news.  The  copters  always  flying 
around  around  picking  up  stuff.  They 
must  listen  to  the  police  radio  all  the 
time.  But  I  haven’t  seen  anyone  com¬ 
pare  the  O.J.  chase  to  the  previous  chas¬ 
es. 

“It’s  because  O.J.  is  famous.” 

What  is  a  hero? 

Andrew  Manning,  a  22-year-old 
graduate  assistant,  believes  the  O.J. 
Simpson  story  proves  that  the  country 
needs  a  lesson  in  heroism. 

“He’s  a  great  football  hero,”  Manning 
said.  “There’s  never  been  another  one 
like  him.  But  he’s  not  a  hero. 

“The  guys  who  fought  in  Vietnam 
and  got  their  legs  shot  off.  They’re  he¬ 
roes.  The  ballplayers  who  took  off  their 
careers  to  join  the  army.  Those  guys 
were  heroes.” 

Then  he  paused  for  a  moment,  as  if 
he  were  working  out  a  new  definition 
for  valor. 

“A  hero  isn’t  someone  who  just  plays 
football.  When  he  beat  his  wife  and 
pleaded  no  contest,  they  put  it  on  the 
sports  page.  Can  you  imagine  that?  No 
one  cared.” 

Manning  says  Simpson’s  long-run¬ 
ning  public  relationship  with  USC  and 
his  high-profile  persona  had  made  the 


“It’s  just  so  hard  to  separate  yourself.  I  just  hope 
that  it  turns  out  that  O.J.  is  innocent.  I  really  want 
that.  But  it’s  got  to  be  played  out.” 


16 


Editor6?Publisher  •  July  30,  1994 


ACT 

1 

NOW!\ 

Q  OiieYear52lsaies . $55.00 

Q  Tw  Years  104  bues . $100.00  (You  sore  $10.00) 

Q  Three  Years  154  Issues . $132.00  (Yousore $33.00) 

0  lirtereatieaal  Mr  Deliuety  ($2  Issues) . $315.00 

Q  letereatieeal  Sarface  Delhrerii  ($2  Issues)  ...$115.00 

EditiK^Publisher 

Tiu  Only  Indtpcnient  Wiikly  Journal  of  NnosjxitKhng 


St8./A 


VISA/MC  account# 


O  Poyront  Enclosed  O  Bill  me 
O  Charge  O  Renevral 

O  New  Subscription 


F.  Business  Mgr. 


L  Promo  Mgr. 
0.  Prod  Mgr. 


BUSINESS  -  OCCUPATION  - 

(Circle  Only  Qng  Category)  (Circle  Only  Qns  Category) 

I.  Doily  Newspoper  A.  Publistier  B.  President 

,,  C.  VPresidenI 

1  WeeldyNewspoper  _ 

3.  Cnp/Ind/AssnBuyingMerlisingSpace  E.  GenerolMgr.  F.  Business  Mgr. 

,  ..  .  G.Conlroler 

4.  Advertismo  Agency 

H.  Advertising  Mgr.  L  SalesMgr. 

5.  Newspaper  Rep.  J.  ClossMgr. 

6.  Magaine/OlherPublkalion 

M.  PR  Mgr.  0.  Prod  Mgr. 

7.  Groptik  Arts /Printing  Service /Newspaper  Supplier  p_  Composing  Mgr. 

8.  New, Services/Fealure Syndicate  Q-  *• 

S.  Advertising  Dept.  T.  Circulalicn  Dept. 

9.  Publicity  and  Pu«ic  Relations  V.  Production  Dept.  W.  Promotion  Dept. 

10.  Librory  /  Federal  /  Stole  and  local  Governments  A.  Freelonce  Artist  /  Writer 

Y.  Newspaper  Dealer  /  Distributor 

II.  Education:  Students /Teacbers  Z.  Retired 

(Xier _ AA  MIS  Mgr.  BB.  Pre-press  Mgr. 

CC  Moilroom  Mgr. 

Other _ _ _ _ _ 

To  insure  proper  credit,  return  ihis  form  with  your  check  or  VlSA/MC  occount  #  and 
expiration  dote  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York,  NY  10011-4234. 
(212)  675-4380.  Fox:  (212)  691-6939.  District  of  Columbia  and  LA  residents  pleose 
odd  applicoble  sales  tax.  All  payments  must  be  in  U.S.  dollars. 

Your  subscription  is  tax  deductible. 


i 


i 


:£  j  Tragic  fall  of  USC  hero 

:  SentMon  WM<*  prelmifwy  heamg  in  LA.  hOOOf9dat, 


Use  QMy  ^  ■■  ”  . . .  ' 

New  Trustee  named  to  board 

I  Businessman  latest  to  join  prestigious  USC  position 

555 


The  University  of  Southern  California  student  newspaper’s  summer  editions,  the 
Summer  Trojan,  have  not  run  much  about  the  O.J.  Simpson  case  except  for  one 
“big  O.J.  issue”  in  which  it  carried  a  front-page  story,  an  editorial  and  two 
columns.  The  student  editor  in  chief  said,  “We  haven’t  had  any  complaints  since 
we  stopped  covering  him.  There  are  a  lot  of  things  that  go  on  here  on  campus  that 
supersede  what  is  going  on  downtown.  The  mainstream  press  is  covering  it  quite 
adequately.” 


average  person  believe  that  he  was  the 
school’s  major  asset. 

“Everyone  was  so  proud  of  him,  in¬ 
cluding  myself,”  Manning  went  on.  “We 
were  very  proud  of  what  he  did  on  the 
field.  How  he  helped  recruit  all  those 
scholar  athletes. 

“When  a  football  recruit  from  the 
midwest  came  here,  they’d  take  him  to 
Brentwood  [Simpson’s  mansion)  for  a 
barbecue.  Those  guys  had  never  seen  a 
real  star  before. 

“They’d  look  around  at  his  place  and 
they’d  think.  This  is  USC.  And  they’d 
come  and  play  for  us.” 

“When  I  used  to  think  of  his  image 
before  this,  well,  it  doesn’t  seem  possi¬ 
ble.  1  could  never  believe  him  able  to 
murder  his  wife,  that  he  would  be  capa¬ 
ble  of  such  brutality.  That’s  why  1  keep 
saying  say  it  isn’t  so.” 

New  York  Perspective 

Ken  Braslow,  an  18-year-old  sopho¬ 
more  from  New  York  City,  seemed 
overwhelmed  by  Simpson’s  free  fall. 

“I’m  glad  the  police  let  him  go  home. 
They  did  the  right  thing  in  not  pulling 
him  over.  To  me,  he’s  a  USC  hero.  I 
don’t  know  if  he  is  an  American  hero.  I 
need  to  get  more  experience  in  life  be¬ 
fore  I  can  define  what  that  is. 

“This  whole  thing  is  so  sad.  The  jour¬ 


nalists  who  went  to  USC  are  having  a 
hard  time  with  it.  They  grew  up  with 
him.  He’s  part  of  that  Trojan  family.  You 
don’t  know  how  strong  that  is.  “It’s 
passed  down,  from  generation  to  gener¬ 
ation  Braslow  said. 

“It  was  just  so  hard  to  separate  my 
personal  self  from  my  journalistic  self. 
How  could  you  watch  it  as  a  person  and 
think  like  a  journalist. 

“The  media  didn’t  seem  to  know 
what  to  do.  At  first  they  made  him  a 
hero.  Then  they  just  killed  him.  O.J.  al¬ 
ready  has  suffered  a  social  death.” 

What’s  next? 

The  Trojan  student  journalists  are 
beginning  to  prepare  for  the  fall,  when 
they  return  to  a  daily  schedule,  the  start 
of  the  football  season,  and  the  campus 
is  filled  with  students. 

“As  editor  in  chief  you  are  always 
thinking  how  this  or  that  affects  USC,” 
said  Conley. 

“Sportswriters  are  saying  USC  is  O.J. 
and  O.J.  is  USC.  They’re  saying  that 
O.J.  put  us  on  the  map. 

“A  lot  of  other  people  went  here.  I 
don’t  think  that  people  were  always 
talking  about  O.J.  like  that  before  all 
this  happened.  He  is  just  one  part  of 
the  Trojan  family.” 

Roger  Horne,  who  will  become  the 


sports  editor  of  the  campus  newspaper 
next  fall,  says  sports  will  imitate  life  on 
his  pages. 

“I’ll  probably  have  to  find  a  court  re¬ 
porter  to  cover  this,”  said  the  20-year- 
old  from  Paradise,  Calif. 

“There  is  so  much  stuff  happening 
around  here. 

“There’s  O.J.  and  Marianne  Stanley, 
the  former  basketball  coach.  She’s  suing 
the  school  for  sexual  discrimination  be¬ 
cause  she  wasn’t  making  as  much  mon¬ 
ey  as  the  men’s  coach.  We’re  just  stu¬ 
dents.  This  is  a  lot  to  take.” 

Horne  says  he’s  always  had  a  hard 
time  separating  his  love  of  the  school 
from  the  ethical  demands  of  his  profes¬ 
sion. 

“You’re  up  in  the  press  box  and  there 
are  people  up  there  saying  cheering  isn’t 
allowed.  I  just  want  to  go  into  the 
stands  sometime  and  watch  the  games 
from  there.  So  I  can  cheer  with  the  rest 
of  the  Trojans. 

“It’s  just  so  hard  to  separate  yourself. 
I  just  hope  that  it  turns  out  that  O.J.  is 
innocent.  I  really  want  that.  But  it’s  got 
to  be  played  out.” 


More  than  75% 
of  the  public 
following  the 
O.J.  coverage 

MORE  THAN  THREE-quarters  of  the 
American  public  very  or  fairly  closely 
followed  news  about  the  arrest  of  for¬ 
mer  football  star  O.J.  Simpson,  who  was 
charged  with  the  murder  of  his  ex-wife 
and  a  male  friend. 

According  to  the  Times  Mirror  Cen¬ 
ter  for  the  People  &  the  Press,  the 
Simpson  case  was  very  closely  followed 
by  48%  of  respondents,  with  an  addi¬ 
tional  29%  saying  they  followed  the 
news  fairly  closely.  Only  6%  said  they 
followed  the  news  not  at  all  closely. 

News  reports  about  the  Clinton  ad¬ 
ministration’s  health-care  reform  pro¬ 
posals  also  garnered  the  attention  of  a 
majority  of  the  public. 

Thirty-four  percent  of  respondents 
said  they  very  closely  followed  health¬ 
care  reform  news,  while  40%  said  they 
followed  it  fairly  closely.  As  with  the 
Simpson  case,  only  a  slight  percentage, 
7%,  said  they  did  not  follow  health-care 
reform  news  at  all  closely. 

Reports  about  the  condition  of  the 

(See  O.J.  coverage  on  page  29) 
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Weekly  Editor 


Jim  Flood  Sr. 
Dover  Post 
Dover,  Delaware 


by  Tom  Riordan 


STARTING  THE  DOVER  Post  19 
years  ago  seemed  easy  enough  for  Jim 
Flood. 

His  varied  experience  in  both  daily 
and  weekly  newspapering  almost  guar¬ 
anteed  instant  success. 

At  the  invitation  of  12  Dover  busi¬ 
nessmen  and  professionals,  he’d  come 
to  Delaware’s  state  capital  to  hear  an 
unusual  proposition. 

“We  need  an  alternative  newspaper 
voice  in  town,”  he  was  told.  “The  daily 
[Delauiare  State  News]  has  gotten  too 
liberal,  too  free-wheeling.  Would  you 
start  another  paper  in  Dover?  You  can 
count  on  us  to  help  with  the  financing.” 

During  the  1960s,  the  men  had 
come  to  know  this  soft-spoken,  smil¬ 
ing,  straight  shooter  of  a  newspaper¬ 
man.  At  that  time,  he  had  served  as 
capital  bureau  chief  for  the  Wilmington 
News-Journal. 

Flood  had  left  Dover  to  become 


During  the  60-mile  drive.  Flood 
reminisced  about  his  earliest  days  in 
the  trade. 

At  age  16,  as  a  junior  at  Biddeford 
(Maine)  High  School,  he  had  become 
a  S^-an-inch  sports  stringer  for  the 
Biddeford  Daily  Journal.  That  led  to 
filing  prep  scores  to  United  Press  and 
the  Boston  Globe. 

After  graduation.  Flood  enlisted  in 
the  Army  for  four  years  and  ended  as 
editor  of  the  Ft.  Belvoir  Castle. 

At  Catholic  University  he  had  been 
editor  of  both  the  student  daily  and 
yearbook.  In  June  1952,  with  a  bache¬ 
lor’s  degree  in  hand,  he  married  Mary 
Clark  Storch  and  accepted  a  reporting 
job  with  The  Sun  and  The  Evening 
Sun  of  Baltimore. 

The  Chesapeake  Bay  Bridge  had 
just  opened  and  The  Sun  wanted  East¬ 
ern  Shore  coverage.  Flood  was  dis¬ 
patched  there  as  a  roving  reporter,  a 
post  he  held  five  years. 

In  1957  he  resigned  his  Sun  job  to 


From  a  gross  of  $300,000  in  1976,  the  Flood 
properties  —  which  include  three  area  weeklies 
and  a  major  weh  printing  business  —  last  year 
generated  $6.8  million.  Issues  average  96  pages, 
fat  with  advertising. 


press  aide  for  U.S.  Sen.  J.  Caleb  Boggs 
of  Delaware.  For  five  years  he  ground 
out  speeches  and  news  releases.  Tired 
of  these  duties.  Flood  resigned  when 
he  got  an  opportunity  to  buy  into 
Coastal  Communications  Inc.  in  Re- 
hoboth  Beach,  Del.,  and  run  its 
Delaware  Coast  News. 

The  unexpected  offer  from  Dover 
surprised  and  excited  him.  Flood  told 
the  contact  person  he’d  be  happy  to 
make  a  run  to  Dover  to  discuss  the 
group’s  proposal. 


Riordan  is  a  free-lance  writer. 


become  editor  and  manager  of  the  Ce¬ 
cil  Whig  in  Elkton,  MD. 

Then  came  his  four-year  stint,  1963- 
1968,  with  the  Wilmington  News-Jour¬ 
nal. 

Now  it  was  1975,  a  blustery  January 
day  as  the  47-year-old  Flood  drove 
from  Rehoboth  Beach  to  Dover.  The 
closer  he  got  to  the  capital,  the  more 
he  felt  this  surprise  opportunity  could 
be  a  perfect  fit. 

Besides,  he  liked  the  town,  with  its 
magnificent  state  governmental  com¬ 
plex,  the  brick  streets  and  quaint  Colo¬ 
nial  neighborhoods. 


Jim  Flood  Sr. 


By  the  time  the  official  deal  dropped 
onto  the  table.  Flood  knew  what  he’d 
say:  “Gentlemen,  I  accept  your  offer.” 

The  12  backers  came  through  with 
$150,000  start-up  capital. 

Flood  added  $60,000  and  an¬ 
nounced  the  weekly  would  be  called 
the  Dover  Post.  The  Delaware  State 
News,  with  a  circulation  24,000,  was  a 
broadsheet.  So  Flood  decided  on  a 
tabloid  format. 

He  promised  intensive  coverage  of 
local  events,  from  Little  League  base¬ 
ball  and  city  council  to  church  socials 
and  news  from  nearby  Dover  Air  Force 
Base. 

On  April  30,  1975,  Dover  residents 
got  their  first  look  at  the  spunky  print 
newcomer.  They  immediately  noticed 
the  strong  people  approach  woven 
through  its  columns. 

Flood,  a  firm  believer  in  paid  circu¬ 
lation,  sampled  for  a  few  weeks,  then 
began  an  intensive  subscription  cam¬ 
paign.  Residents  liked  the  Post.  It 
brought  them  news  about  their  neigh¬ 
borhoods,  schools  and  social  groups. 
Flood  watched  his  mailing  list  climb  to 
almost  4,000  copies. 
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But  no  matter  how  hard  he  promot¬ 
ed,  ad  sales  stayed  flat.  Businesses  that 
advertised  regularly  in  the  State  News 
refused  to  try  the  Post.  What  really 
frosted  Flood  was  that  some  of  these 
stores  were  owned  by  guys  from  the 
group  that  got  him  to  start  his  paper. 

In  exasperation,  the  editor  confront¬ 
ed  one,  “How  come?” 

“Well,  Jim,  it’s  simple.  The  State 
News  has  all  the  circulation.  We  always 
have  gotten  good  results  from  it.  So 
that’s  where  my  advertising  budget 
goes.” 

That  hurt. 

But  this  was  just  the  beginning  of  a 
looming  bank  of  dark  clouds. 

Several  backers  told  Flood  they 
wanted  out  of  the  Post  deal.  Knowing 
the  cash-strapped  editor  couldn’t  pull 
this  off,  one  businessman  volunteered 
to  find  a  potential  buyer. 

An  out-of-town  money  man  showed 
up  and  said  he’d  been  asked  to  examine 
the  books.  After  a  cursory  peek,  the 
hard-nosed  visitor  sniffed,  “Flood, 
you’re  bankrupt,  all  but  for  filing  the 
papers.” 

Shortly  after  that  came  a  health 
scare.  Flood  was  sidelined  with  an  ir¬ 
regular  heart  beat.  His  doctor  ordered 
hospitalization,  followed  by  10  days  of 
rest  at  home  and  medication. 

Flood  remembers  with  a  chuckle  af¬ 
ter  two  days  in  the  hospital  calling  for 
a  portable  typewriter  to  hammer  out  a 
column  about  his  temporary  setback. 

During  his  confinement,  he  mental¬ 
ly  mapped  a  long-range  battle  plan  for 
the  Post  and  himself.  It  all  happened. 

Now,  19  years  later,  the  Post  is  a 
model  large  weekly  operation. 

From  a  gross  of  $300,000  in  1976, 
the  Flood  properties  —  which  include 
three  area  weeklies  and  a  major  web 
printing  business  —  last  year  generat¬ 
ed  $6.8  million.  Issues  average  96 
pages,  fat  with  advertising. 

But  that’s  far  from  all. 

A  major  move  this  summer  has  tak¬ 
en  Post  production  into  a  13,000- 
square-feet  building.  The  keystone 
here  is  a  new  10-unit  Heidelberg  Har¬ 
ris  Mercury  offset  web  press.  The  press 
runs  at  speeds  up  to  35,000  copies  per 
hour. 

“We  can  print  an  80-page,  black- 
and-white  section  in  one  pass.  Or  a 
48-pager  with  lots  of  color,”  Flood  said. 

One  of  Heidelberg’s  first  U.S.  weekly 
installations,  the  new  press,  along  with 
the  lease/buy  deal  on  the  building, 
comprise  “a  $2.5  to  $3  million  deal,” 
explained  Flood’s  son,  Jim  111.  As  gen¬ 
eral  manager,  he  has  full  responsibility 


for  this  major  expansion. 

All  seven  Flood  children  have 
worked  at  the  Post.  Four  made  it  their 
careers. 

Besides  Jim  111  with  18  years  experi¬ 
ence,  there’s  Don,  who  became  editor 
in  1980.  Mary  early  on  began  to  sell  ad 
space.  She  and  her  husband,  Fred 
Kaltreider,  now  coordinate  all  advertis¬ 
ing.  Her  younger  sister,  Ruth,  works  in 
circulation. 

How  do  these  kids  like  working 
with  their  dad? 

“1  really  enjoy  it,”  grins  Mary.  “He’s 
optimistic  and  idealistic.  He  thinks  the 
best  of  everyone.  He’s  genuinely  nice.” 

Jim  Jr.  adds,  “1  tend  to  be  nuts-and- 
bolts  and  production  oriented.  Dad  is 
more  creative  and  sees  the  big  picture. 
He  encourages  people  to  be  all  they 
can  be.” 

Don  says,  “I’ve  had  a  lot  of  freedom 
to  do  what  1  want  with  [the  news  side 
of!  the  paper.  Dad  is  extremely  friend¬ 
ly  and  congenial.  Everybody  in  town 
likes  him.” 

What  about  the  other  three? 

Flood,  as  proud  of  them  as  the  four 
who  stayed,  ticks  off  their  current  ca¬ 
reers: 

David,  with  his  wife  Carolyn,  started 
a  weekly  five  years  ago  in  his  dad’s  for¬ 
mer  Maine  hometown.  Its  name.  Bid' 
deford/Saco/Old  Orchard  Beach  Couri¬ 
er,  is  probably  the  longest  in  Down 
East  journalism  —  maybe  the  entire 
nation. 

Paul  works  with  a  temporary  help 
firm  in  Washington. 

John  is  a  librarian  in  New  York  City. 

At  the  Post,  father  doesn’t  always 
know  best.  And  he  is  the  first  to  admit 
it.  That’s  why  the  publisher  long  ago 
delegated  responsibility  and  authority 
to  his  department  heads.  This  is  why 
the  operation’s  most  important  moves 
are  made  in  cooperative  fashion. 

Nineteen  years  ago,  the  first  was  to 
cash  out  the  12  original  investors.  That 
meant  some  borrowed  funds,  cost 
crimping  and  hard-scrabble  selling. 

Next  came  the  purchase  of  a  recon¬ 


ditioned  eight-unit  Web  Leader  press 
in  1982.  This  streamlined  production 
and  opened  the  door  to  commercial 
printing.  It  also  led  to  the  Post’s  pur¬ 
chase  of  three  weekly  printing  cus¬ 
tomers  and  70%  of  two  others. 

Going  to  free  circulation  and  “hon¬ 
or  system”  classified  sales  revolution¬ 
ized  the  entire  operation. 

The  Post  boasts  25,542  circulation. 
(Included  are  the  2,132  weekly  news¬ 
stand  sales,  which  remain  paid  —  at 
500.)  The  23,410  free  copies  are  heat- 
sealed  in  plastic  bags  and  driveway-de¬ 
livered  to  homes  each  Wednesday  at 
dawn. 

For  the  Dover  Post  Co.’s  complete 
distribution,  add  its  paid-circulation 
weeklies,  which  range  in  age  from  108 
to  140  years  old: 

Smyrna/Clayton  SurX'Times  3,600 
Middletown  Transcript  .  .  .  .4,000 
Sussex  Countian  . 3,800 

That  totals  an  impressive  36,942 
homes. 

This  number  delights  Post  sales  rep¬ 
resentatives,  who  merchandise  a  vari¬ 
ety  of  buys,  from  one  paper  to  combi¬ 
nations  of  all  four. 

Classifieds  in  the  heavily-read  Trad¬ 
ing  Post  section  are  Flood  marketed  on 
the  honor  system.  Advertise  an  item 
with  its  asking  price.  If  it  fails  to  find  a 
buyer,  there  is  no  charge.  When  an  ad 
scores,  the  seller  must  report  the  suc¬ 
cess  and  pay  10%  of  the  advertised 
price.  There’s  a  $2.50  minimum  and 
$25  maximum. 

The  18-page  Trading  Post  of  May  18 
looked  typical.  Eight  pages  were  filled 
with  regular  paid  classified  display  ads, 
mostly  automotive. 

The  remaining  10  pages  carried 
“free”  liners  in  a  seven-column  format. 
Each  column  carries  an  average  of  42 
ads. 

These  totaled  2,940  “honor  system” 
classifieds. 

If  half  of  those  liners  generated 
sales,  at  a  modest  $2.50  each,  it  would 


(See  Weekly  on  page  29) 
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Newsoeorie  in  the  News  Compiled  by  Ian  E.  Anderson 


Kimberly  Qreer 


Joseph  Trover 


Renter  van  Waesberghe 


John  Levesque 


Kimberly  Greer,  director  of  market' 
ing  for  the  Valley  and  Ventura  County 
editions  of  the  Los  Angeles  Times,  has 
been  named  to  the  new  advertising  po¬ 
sition  of  marketing  services  director. 

Jeseph  Trover,  a  free-lance  photog¬ 
rapher  and  contract  photographer  for 
the  Reuters  News  Photo  Service  based 
in  Buffalo,  N.Y.,  was  elected  president 
of  the  National  Press  Photographers 
Association  at  its  annual  convention 
in  Albuquerque,  N.M. 

Other  officers  elected  were  Sieve 
Sweilxer,  news  operations  manager 
at  WlSH-TV  in  Indianapolis  —  vice 
president;  David  Lulmon,  a  free¬ 
lance  photographer  based  in  Louisville 
—  secretary;  and  Gerald  Williams, 
a  staff  photographer  at  the  Philadelphia 
Inquirer  —  executive  committee  repre¬ 
sentative. 

Verenica  Jennings,  a  staff  writer  at 
the  Washington  Post,  has  been  named 
minority  affairs  director  for  the  Ameri¬ 
can  Society  of  Newspaper  Editors. 


Renier  van  Waesberghe,  market¬ 
ing  services  manager  at  the  Daily  News 
of  Los  Angeles,  has  been  appointed 
marketing  director  at  the  Riverside, 
Calif.,  Press-Enterprise. 

Herman  Bell,  centennial  professor 
of  news  communication  at  the  Univer¬ 
sity  of  Oklahoma,  was  named  metro 
editor. 

Previously  he  was  managing  editor 
at  the  Tacoma  (Wash.)  News  Tribune 
and  Albuquerque  (N.M.)  Tribune. 

Alllsen  Heard,  an  advertising  sales 
representative  at  the  Bucks  County 
Courier  Times  in  Levittown,  Pa.,  has 
been  promoted  to  national  advertising 
manager  for  Greater  Philadelphia 
Newspapers. 

Jehn  Burgess,  a  business  reporter 
covering  computers  and  telecommuni¬ 
cations  at  the  Washington  Post,  has 
been  named  technology  editor. 

William  Spina  of  the  New  York 
Times  was  elected  president  of  the 


Newspaper  Purchasing  Management 
Association  at  its  annual  conference  in 
Minneapolis. 

Other  officers  elected  include 
Sharon  HIto,  Scripps  Howard  Supply 
Co.,  Cincinnati  —  president-elect; 
Theresa  Sinner,  Denver  Rocky 
Mountain  News  —  vice  president; 
Mark  Grunlund,  Median  Supply 
Co.,  Staten  Island,  New  York  —  secre¬ 
tary;  and  Dennis  Radtke,  Min¬ 
neapolis  Star- Tribune  —  treasurer. 

Jehn  Levesque,  assistant  features 
editor  at  the  Seattle  Post'Intelligencer, 
has  been  named  business  editor. 

Duslen  Harvey,  business  editor, 
takes  over  as  assistant  features  editor. 

Andrew  KnIghI  has  been  named  di¬ 
rector  at  the  newly  opened  Amsterdam 
office  of  the  International  Herald  Tri¬ 
bune. 

Angus  McEachran,  editor  at  the 
Memphis,  Tenn.,  Commercial  Appeal, 
has  assumed  the  additional  title  of 
president. 

McEachran  succeeds  Jeseph 
Williams,  who  retired. 

Richard  Remmerl,  assistant  gen¬ 
eral  manager,  was  named  general  man¬ 
ager. 

Debra  Nelson,  advertising  and  pub¬ 
lications  manager  for  the  South  Car¬ 
olina  State  Ports  Authority,  has  been 
named  creative  director  in  the  promo¬ 
tion  and  research  department  of  the 
Journal  of  Commerce,  New  York. 

J.  Whayne  Dlllehay,  associate  di¬ 
rector  of  the  Center  for  Foreign  Jour¬ 
nalists,  has  been  appointed  executive 
director. 
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Union  hurls 
charges  at 

Chicago  daily 

In  an  unusual  negotiating  strategy,  the 
Typographical  Union  files  charges  of  age 
discrimination  against  the  Chicago  Sun^Times 


by  Mark  Fitzgerald 

IN  AN  UNUSUAL  legal  action  that 
may  be  aimed  at  kick-starting  long- 
stalled  negotiations,  union  composing 
room  employees  are  charging  the 
Chicago  SuU'Times  with  age  discrimi¬ 
nation. 

Chicago  Typographical  Union  No. 
16  filed  the  90  separate  charges  with 
the  Illinois  Human  Rights  Department 
on  behalf  of  all  the  unionized  full-time 
and  on-call  employees  in  the  paper’s 
composing  room. 

Negotiations  between  the  CTU  and 


Sun-Times  have  gone  on  for  more  than 
five  years.  Legal  observers  said  govern¬ 
ment  anti-discrimination  agencies  may 
be  reluctant  to  enter  a  case  involving 
labor  negotiations.  The  federal  Na¬ 
tional  Labor  Relations  Board  has  re¬ 
sponsibility  for  hearing  disputes  about 
collective  bargaining. 

“It’s  a  clever  strategy,  it’s  novel  — 
and  it  doesn’t  have  a  snowball’s  chance 
in  hell,”  said  one  labor  lawyer  whose 
firm  represents  unions. 

In  a  June  20  letter  to  the  depart¬ 
ment,  CTU  president  Steven  Berman 
said  the  union’s  77  “regular  situation 
holders”  and  13  on-call  “substitutes” 
had  received  no  wage  or  benefits  ad¬ 
justments  since  January  1988,  while  18 
supervisors  had  received  several  wage 


and  benefits  increases,  most  recently 
this  June. 

All  but  six  of  the  supervisors, 
Berman  wrote,  receive  journeyman 
wages  under  the  current  bargaining 
agreement,  in  addition  to  extra  com¬ 
pensation  for  their  supervisory  duties. 

Berman  said  the  average  age  of  the 
CTU  employees  was  just  shy  of  58, 
while  the  ages  of  supervisors  “are  sub¬ 
stantially  less”  than  the  other  journey¬ 
men. 

The  average  age  of  some  500  other 
non-union  employees,  who  have  re¬ 
ceived  across-the-board  wages,  is  also 


substantially  less  than  that  of  the  com¬ 
plaining  CTU  employees,  Berman 
wrote. 

CTU  attorney  Gilbert  A.  Cornfield 
said  he  was  not  aware  of  a  precedent 
for  union  members  in  negotiations  to 
make  age  discrimination  charges. 

“We’re  not  basing  [the  complaint] 
on  any  particular  precedent,”  Cornfield 
said. 

“The  union,”  Cornfield  said,  “is  very 
upfront  about  [its  involvement].  The 
union  was  the  initiator  and  is  basically 
bringing  the  matter  on  behalf  of  the 
composing  room  employees.” 

Cornfield  said  the  Illinois  Human 
Rights  Department  recently  passed  the 
complaint  on  to  the  federal  Equal  Em¬ 
ployment  Opportunity  Commission, 


saying  the  federal  commission  is  better 
equipped  to  handle  a  class-action  type 
of  discrimination  complaint. 

For  its  part,  the  Sun-Times  said  it 
has  not  heard  formally  from  either  the 
federal  or  state  commissions. 

Sun-Times  vice  president  of  labor  re¬ 
lations  Ted  Rilea  said  he  was  not  sure 
what  the  union  intends  to  achieve 
with  the  complaints. 

“We  are  in  negotiations  with  the 
union,  we  have  been  for  five-and-a- 
half  years,”  Rilea  said. 

Legal  paper  cleared 
for  spoof  of  judge 

THE  CALIFORNIA  SUPREME  Court 
has  put  a  stake  in  the  heart  of  a  lawsuit 
by  a  judge  who  a  legal  newspaper  paro¬ 
died  by  circulating  a  phony  memo  in  his 
name. 

The  state’s  highest  court  refused  to 
review  the  appeal  by  state  Superior 
Court  Judge  Ricardo  Torres,  who  at  the 
time  was  chief  judge  in  the  state  court¬ 
house  in  Los  Angeles.  A  lower  court 
had  thrown  out  his  case  on  the  grounds 
that  the  Metropolitan  Neu/S' Enterprise’s 
bogus  memo  —  banning  the  paper  from 
the  courthouse  and  ordering  judges  to 
move  “amorous  escapades”  elsewhere 
—  was  an  obvious  parody,  even  though 
it  was  written  on  Torres’  stationery. 

Chief  Justice  Malcolm  Lucas  did  not 
participate  in  the  court’s  June  16  vote, 
which  was  otherwise  unanimous.  The 
court  voted  separately  4-2  to  withdraw 
the  appellate  ruling  from  a  list  of  pub¬ 
lished  decisions  able  to  be  cited  as 
precedents  in  other  cases. 

Torres  sued  the  NewS' Enterprise  and 
two  of  its  employees  in  July  1992  as  part 
of  an  escalating  feud.  After  he  had  cut 
the  number  of  News-Enterprise  sub¬ 
scriptions  to  the  courthouse,  Torres  dis¬ 
covered  the  phony  memo  on  his  sta¬ 
tionery  and  brought  contempt  charges 
against  three  of  the  paper’s  employees. 

That  prompted  the  paper  to  sue  Tor¬ 
res,  who  countersued  on  grounds  that 
included  libel. 

A  Superior  Court  judge  refused  to 
dismiss  the  libel  claim  but  was  over¬ 
ruled  in  March  by  the  4th  District 
Court  of  Appeals,  which  in  a  2-1  ruling 
said  judges  are  traditionally  “fair  game 
for  satirists”  and  should  expect  occa¬ 
sional  lampooning.  — AP 


“It^s  a  clever  strategy,  it*s  novel  —  and  it  doesn’t 
have  a  snowball’s  chance  in  Hell,”  said  one  labor 
lawyer  whose  firm  represents  unions. 
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Advertising/Promotion 

Targeting  local 
real  estate  agents 

Newspapers  are  urged  to  make  a  special  effort 
not  to  overlook  this  fundamental  resource 


by  Dorothy  Qiobbe 

NEWSPAPERS  HOPING  TO  shore 
up  their  real  estate  advertising  should 
take  care  not  to  overlook  a  fundamen¬ 
tal  resource:  local  real  estate  agents. 

That’s  the  message  delivered  by  a 
panel  of  advertising  managers  at  the 
recent  Newspaper  Association  of 
America  classified  advertising  confer¬ 
ence  in  Las  Vegas. 

Sandy  Lohr,  assistant  advertising  di¬ 
rector  for  the  Times  in  Trenton,  N.J., 
said  that  appealing  to  agents’  innate 
fondness  for  self-promotion  generates 
incremental  revenue  and  protects  the 
newspaper’s  real  estate  ad  base. 

“Top  producers  thrive  on  self-pro- 
motion,”  Lohr  noted.  “We  saw  that  as 
an  opportunity.” 

The  Times  utilized  research  from  the 
National  Association  of  Realtors 
which  indicates  that,  nationally,  31% 
of  all  real  estate  agents  pay  for  100%  of 
their  advertising,  an  annual  average  of 
$2,500  per  each  agent. 

With  that  in  mind,  the  Times  de¬ 
vised  its  “real  estate  action  plan”  —  a 
number  of  strategies  targeted  specifi¬ 
cally  toward  capturing  agent  dollars. 

The  Times’  market  includes  four 
boards  of  real  estate  agents  and  four 
real  estate  associations.  The  Times  is  a 
member  of  each. 

Direct  mail  has  made  significant  lo¬ 
cal  inroads  with  agents,  as  has  cable 
television  advertising  and  some  of  the 
estimated  15  free-distribution  homes 
publications. 

The  Times  created  a  Wednesday 
pull-out  real  section  focusing  on  real 
estate  and  real  estate  agents.  The 
newspaper  sent  out  “Tell  Us  All  About 
It”  flyers  to  area  agents  that  encour¬ 
aged  them  to  send  in  pictures,  business 
cards  and  announcements  of  any  spe¬ 
cial  awards,  achievements  or  new  em¬ 


A  particularly  successful  promotion  by 
the  Ann  Arbor  (Mich.)  News  involved 
weekly  targeted  distribution  flyers  for 
real  estate  agents.  The  newspaper 
produces  the  flyers,  which  feature 
individual  agents  and  their  available 
properties. 


ployee  notifications. 

After  an  announcement  runs  in  the 
section,  the  Times  sends  a  copy  to  the 
agent,  along  with  information  about 
current  real  estate  promotions  the  pa¬ 
per  is  offering. 

Also,  as  a  service,  the  Times  holds 
real  estate  sales  seminars  for  area 
agents  on  such  topics  as  “How  to  write 
ad  copy  that  makes  the  phone  ring,” 
and  “What  to  do  when  the  phone 
rings.” 

In  two  years,  the  Times  has  spon¬ 
sored  25  sessions,  reaching  over  750 
agents,  Lohr  said. 

The  Times  also  holds  discussions 
with  agents  to  “have  them  tell  us  what 
their  needs  are,”  Lohr  said. 


Similarly,  Ken  Collica,  classified  ad¬ 
vertising  manager  for  the  Ann  Arbor 
(Mich.)  News,  said  that  his  research 
showed  that  “agents  need  to  spend 
more  dollars  than  their  brokers  can  af¬ 
ford  to  spend  on  advertising.” 

With  over  1,000  real  estate  agents  in 
the  Ann  Arbor  ADI,  the  News  recog¬ 
nized  a  significant  opportunity  to  forti¬ 
fy  its  existing  real  estate  ad  base. 

A  particularly  successful  promotion 
involved  weekly  targeted  distribution 
flyers  for  real  estate  agents.  The  News 
produces  the  flyers,  which  feature  indi¬ 
vidual  agents  and  their  available  prop¬ 
erties. 

Collica  said  that  in  one  instance,  an 
agent  was  able  to  offset  the  “nominal” 
cost  of  the  flyer  by  selling  ad  space  on 
one  side  to  a  moving  company,  a  home 
inspection  service  and  an  insurance 
company. 

Because  of  the  “overwhelming”  re¬ 
sponse  to  the  flyer,  Collica  said  the 
agent  has  arranged  to  run  a  monthly 
flyer.  Other  agents  have  expressed  in¬ 
terest  in  following  suit. 

Mort  Goldstrom,  display  advertising 
manager  for  the  Columbia,  S.C.,  State, 
said  the  “most  efficient,  least  expensive 
way  for  our  [agent]  customers  to  get  re¬ 
sults”  is  to  print  overruns  of  the  State’s 
weekly  real  estate  tabloid  section.  An 
8,000  overrun  is  placed  in  about  350 
free-distribution  locations. 

“One  of  the  hardest  parts  of  market¬ 
ing  to  agents  is  finding  them,”  Gold¬ 
strom  added.  He  suggested  that  news¬ 
papers  promote  in-paper,  seek  out 
agents  at  association  meetings,  and  of¬ 
fer  advertising  packages  as  door  prizes 
at  real  estate  sales  meetings.  Also, 
newspapers  should  make  all  advertising 
packages  “easy  to  buy,  easy  to  under¬ 
stand,”  he  added. 

To  appeal  to  a  cross  section  of 
agents,  the  State  developed  a  number 
of  different  ad  packages. 

The  “Six  Pack”  promotion  offers 
agents  six  listings,  five  lines  each  for 
two  days  at  a  $60  cost.  The  promotion 
has  become  “unusually  popular,”  Gold¬ 
strom  said,  adding  that  the  State  re¬ 
ceives  1,200  “Six  Pack”  ads  each  week 
from  real  estate  agents. 

“Agent  Cubes”  are  one-  to  two-col¬ 
umn  small  display  ads  that  usually  in¬ 
clude  a  picture  of  the  agent  and  three 
properties  for  a  cost  of  $100  for  two 
days.  The  State  offers  to  take  pictures 
of  the  properties  for  the  agents. 
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CNPA  touts  the 
power  of  newspaper 
ads  to  politicians 

Campaign  Advertising  Plan  brought  in  $269,000 
to  73  papers  in  its  first  year  and  most  candidates 
who  used  newspaper  ads  bought  through  the  plan  won 


A  similar  package,  “Hot  Properties,” 
includes  pictures  and  descriptions  of 
three  homes,  a  picture  of  the  agent  and 
the  agent’s  logo.  The  cost  is  $100  for  a 
one  time  ad,  or  $360  for  four  times. 

The  State  also  designs  and  produces 
flyers  that  can  be  inserted  into  the 
Thursday  edition,  as  well  as  the  State’s 
TMC  product  on  Wednesday,  with  a 
minimum  number  of  5,000  for  $205. 

The  Resource  Book  is  an  alternate 
distribution  vehicle  that  is  distributed 
by  the  agents  and  through  the  Cham¬ 
ber  of  Commerce.  One  page  costs 
$500,  and  the  product  has  a  30,000  dis¬ 
tribution. 

Video  wholesalers 
a  source  for 
co-op  ad  dollars 

NEWSPAPER  CO-OP  MANAGERS 
hoping  to  bring  in  new  clients  would  do 
well  to  approach  video  wholesalers  in 
their  markets,  advised  Francesca  Lewis, 
co-op  advertising  manager  for  the 
Sacramento  Bee. 

Lewis  spoke  at  the  recent  Newspaper 
Association  of  America  Classified/Co¬ 
operative  Marketing  Conference  in  Las 
Vegas. 

“If  you  haven’t  contacted  your  local 
video  wholesaler,  that’s  the  first  call  you 
should  make,”  Lewis  said. 

Video  vendors,  like  records  and 
books,  usually  have  promotion  dollars 
available  for  certain  titles,  she  said. 

The  newspaper  co-op  salesperson 
should  develop  a  relationship  with  the 
sales  manager  for  the  wholesaler,  “not 
the  advertising  person,”  Lewis  added. 

In  many  cases,  newspapers  will  have 
an  existing  relationship  with  local  video 
retailers.  Wholesale  reps  also  call  on 
the  local  retailers,  so  newspapers  should 
capitalize  and  build  on  that  relation¬ 
ship,  Lewis  said. 

Fiction  returns 
to  USA  Weekend 

IN  AN  EFFORT  to  return  fiction  to  a 
place  in  journalism,  the  Sunday  maga¬ 
zine  USA  Weekend  has  commissioned 
six  popular  authors  to  write  short  sto¬ 
ries. 

The  series  began  July  25  with  Clive 
Barker’s  “Animal  Life”  and  concluded 
the  last  weekend  of  July  with  Bebe 
Moore  Campbell’s  “The  Best  Deal  in 
America,”  with  works  of  John  Jakes,  Su¬ 
san  Cheever,  Douglas  Coupland  and 
Louise  Erdrich  in  between. 


by  M.L.  Stein 

CALIFORNIA  POLITICIANS  ARE 
learning  that  newspaper  advertising 
pays  off. 

The  California  Newspaper  Publish¬ 
ers  Association  reported  that  its  Cam¬ 
paign  Advertising  Plan  in  its  first  ef¬ 
fort,  brought  in  $269,000  spread  among 
73  member  newspapers  in  the  June  pri¬ 
mary  election. 


But  what  is  more  promising,  accord¬ 
ing  to  CNPA  state  advertising  manag¬ 
er  Pat  Dilbeck,  is  that  several  of  the 
candidates  who  placed  newspaper  ads 
won. 

Among  them  was  U.S.  Senate  hope¬ 
ful,  Republican  millionaire  Michael 
Huffington,  who  bought  $230,000 
worth  of  advertising  in  34  newspapers. 
CAP  schedules  totaling  $39,000  ap¬ 
peared  in  39  papers. 

Other  victors  who  placed  ads  in  the 
“three-for-one”  program  included  con¬ 
gressional  candidates  Don  Rusk  and 
Andrea  Seastrand  and  state  assembly 
contestant  David  O’Brien.  Three  oth¬ 
er  candidates,  who  ran  ads  in  the  Chi¬ 
no  Champion,  also  finished  on  top.  A 
newspaper-advertised  ballot  proposi¬ 
tion  also  was  approved. 

Under  CAP’s  one-order,  one-bill 
program,  political  advertisers  get  three 
ads  for  the  price  of  one.  The  ads  run 
three  times  in  five  newspapers. 

Dilbeck  said  CAP,  in  gearing  up  for 
the  November  general  election,  is  al¬ 
ready  receiving  inquiries  from  ad  agen¬ 
cies  and  political  consultants  interest¬ 
ed  in  buying  space  for  candidates. 


“After  all,”  she  observed,  “newspaper 
readers  are  voters  and  they  are  more 
likely  to  get  information  in-depth  from 
newspapers  than  television.” 

Dick  Blankenburg,  publisher  of  the 
Five  Cities  Times-Press-Recorder, 
which  carried  ads  for  Seastrand,  re¬ 
called  that  Seastrand’s  opponent,  Mike 
Stoker,  may  have  absorbed  this  idea. 

Prior  to  the  primary  election, 
Blankenburg  said.  Stoker  told  him. 


“We’re  not  spending  a  dime  in  print.” 

Blankenburg,  Dick  Reddick  of  the 
Daily  Press  in  Paso  Robles  and  other 
publishers  are  touting  CAP  in  their  ar¬ 
eas,  referring  candidates  to  the  CNPA 
office  in  Sacramento  for  the  buy. 

“If  someone  wants  to  buy  the  whole 
state,  we’ll  take  care  of  them,”  said  Dil¬ 
beck. 

Magazine  ads  up 

MAGAZINE  ADVERTISING  volume 
and  revenue  posted  hefty  gains  in  June 
to  lift  six-month  gains,  the  Publishers 
Information  Bureau  reported. 

The  subscriber-supported  service  said 
June  magazine  advertising  revenue 
jumped  13.3%  to  $696  million  and  the 
number  of  ad  pages  jumped  9.4%. 

For  the  first  six  months  of  the  year, 
ad  volume  rose  4.8%,  the  biggest  gain 
in  a  decade,  as  ad  revenue  grew  9.7%, 
the  biggest  jump  in  five  years. 

Second  quarter  ad  volume  accelerat¬ 
ed  to  grow  at  7.7%  rate,  up  from  1.2& 
in  the  first  quarter,  as  revenue  growth 
nearly  doubled  to  12.5%,  from  6.2%. 


Under  CAP’s  one-order,  one-bill  program,  political 
advertisers  get  three  ads  for  the  price  of  one.  The 
ads  run  three  times  in  five  newspapers. 
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Shop  Talk 

Continued  from  page  44 

ered  then,  and  still  consider,  ill-  in¬ 
formed  journalism  school  bashing. 

“The  graduates  we  are  hiring,”  they 
would  say,  “can’t  read  or  write  or  spell.” 

This  started,  obviously,  in  the  period 
before  spell-check  programs  were  avail¬ 
able  in  computers.  There  are  still  edi¬ 
tors  who  don’t  know  about  that,  but 
who  could  use  it  themselves. 

My  response  to  them  was  this: 
There  are  more  than  enough  young 
journalists  graduating  in  the  top  20% 
of  the  classes  of  accredited  journalism 
schools  to  more  than  accommodate 
the  industry’s  annual  newsroom  vacan¬ 
cy  needs.  But  editors  must  be  sure  of 
the  school,  and  sure  of  the  academic 
record  of  the  graduate,  and  must  be 
willing  to  pay  the  graduate  a  living 
wage. 

That  was  true.  It  remains  true  today. 

It  will  remain  so  tomorrow  in  what  I 
fear  is  a  shrinking  number  of  schools. 
Incidentally,  87%  of  the  new  journal¬ 
ists  employed  in  the  industry’s  news¬ 
rooms  last  year  came  from  journal¬ 
ism/mass  communications  schools. 


But  I  confess  that  I  do  not  give  duty 
to  both  with  equal  love. 

As  I  see  the  trend  in  mass  communi¬ 
cations  education,  it  no  longer  serves 
the  enlightened  self-interest  of  editors. 

Many  in  the  academy  envision  a  vi¬ 
tal  need  instead  to  educate  a  total  uni¬ 
verse  of  students  about  the  new  infor¬ 
mation  age  that  is  coming.  Few  of 
those  students  are  interested  in  jour¬ 
nalism  careers. 

The  definition  of  “journalism/mass 
communications”  is  changing.  Again. 

One  mass  communications  educator 
with  whom  I  talked  recently  recited  to 
me  a  quotation  loved  by  my  friend 
Robert  Kennedy  and  used  by  him  in 
speeches:  “Come  my  friend,  ’tis  not  too 
late  to  seek  a  newer  world.” 

That  new  world,  in  my  judgment, 
does  not  serve  the  editors’  enlightened 
self-interest.  It  focuses  the  primary  in¬ 
terest  of  the  academic  toward  research 
and  publishing  and  away  from  the  edu¬ 
cation  of  young  journalists. 

Many  academics  believe  the  survival 
of  their  school  lies  in  the  direction  of 
that  new  world. 

That  new  world  focuses  a  secondary 
interest  toward  the  creation  of  a  gener¬ 


There  are  those  in  the  communications 
academy  who  are  convinced  that  the  newspaper 
industry  is  a  corpse  waiting  to  he  huried;  that 
the  obituary  is  written;  that  the  pallbearers  already 
have  on  their  dark  suits;  that  the  grave  has 
been  dug  and  is  beckoning. 


For  the  first  time  here,  I  have  men¬ 
tioned  the  two  words  that  many  jour- 
nalistm  educators  live  by:  mass  com¬ 
munications.  I  am  not  sure  that  I  am  a 
friend  of  what  has  become  of  mass 
communications. 

For  a  long  time  I  came  to  think  of 
“journalism/mass  communications”  as 
describing  academic  programs  primar¬ 
ily  committed  to  the  training  of  jour¬ 
nalists  for  our  industry. 

In  some  instances,  that  remains  the 
case. 

In  many  instances  —  I  suspect  most 
—  it  is  not.  It  is  likely  to  become  less 
the  case  as  time  passes. 

What  I  am  going  to  say  next  reflects 
my  thoughts  on  that  trend. 

I  do  so  at  the  risk  of  enlarging  my 
image  as  an  enemy  of  journalism  edu¬ 
cation.  I  do  so  convinced  that  my 
views  are  friendly  to  both  journalism 
education  and  mass  communications. 


ic  education  that  will  train  the  student 
for  citizenship  in  a  technology-saturat¬ 
ed  new  information  age,  in  which 
there  will  be  a  marvelous  multi-faceted 
array  of  career  opportunities.  As  many 
educators  see  it,  the  least  important  of 
those  opportunities  may  be  what  they 
consider  the  dying  newspaper  industry. 

That  new  world  will  embrace  the 
fascinating  and  almost  mystical  world 
of  technology.  We  may  be  on  the 
threshold  of  a  novel  “communicology” 
degree  in  which  every  graduate  is  pre¬ 
pared  to  be  a  traveler  on  the  informa¬ 
tion  superhighway  and  an  interactive 
participant  in  a  panoply  of  interactive 
machinery. 

The  purpose  of  this  education  will 
be  to  make  all  graduates  interactive 
communicators  in  the  finest  sense  of 
the  word. 

In  this  new  world,  graduates  will 
have  the  capacity  to  become  bulletin- 


board  reporters,  taking  information 
from  and  contributing  information  to 
Internet,  CompuServe,  America  On¬ 
line  and  their  information-age  progeny. 

In  this  new  world  AT&T,  Northern 
Telecom,  MCI  and  a  developing  com¬ 
munications  industry  of  technological 
giants  will  become  the  funding  friends 
that  newspapers  never  were  and  will 
not  be. 

In  this  new  world,  there  will  be  a 
garden  of  Hesperides  with  blooming 
golden  apples  for  those  communica¬ 
tions  educators  who  provide  their 
graduates  access  to  the  information  su¬ 
perhighway. 

This  is  the  communicologists’  vi¬ 
sion. 

There  are  those  in  the  communica¬ 
tions  academy  who  feel  that  for  too 
long  they  were  looked  upon  by  those 
in  their  administrations,  and  those  in 
other  disciplines  of  the  academy  — 
say,  in  the  behavioral  sciences,  psy¬ 
chology,  sociology,  etc.  —  as  hand¬ 
maidens  of  the  newspaper  industry. 
They  are  determined  to  change  that. 

They  worry  that  they  were  —  are  — 
looked  upon  as  teachers  in  trade  or  in¬ 
dustrial  schools.  They  are  determined 
to  change  that  as  well. 

For  them,  the  brave  new  world  is,  in 
a  sense,  liberation  from  editors  and 
publishers  and  the  newspaper  industry. 

There  are  those  in  the  communica¬ 
tions  academy  who  are  convinced  that 
the  newspaper  industry  is  a  corpse 
waiting  to  be  buried;  that  the  obituary 
is  written;  that  the  pallbearers  already 
have  on  their  dark  suits;  that  the  grave 
has  been  dug  and  is  beckoning. 

I  hear  —  many  editors  hear  —  re¬ 
peatedly  from  students  and  interns, 
that  the  eulogy  is  delivered  regularly 
from  classroom  lecterns  by  professors 
who,  in  fact,  know  little  about  the 
health  of  the  print  medium.  Still,  they 
are  performing  the  autopsy  without 
checking  the  pulse  or  the  heartbeat  of 
what  is  presumed  to  be  a  cadaver. 

I  fully  understand  that  many  —  and, 
again,  it  may  be  most  —  communica¬ 
tion  schools,  with  their  enrollments 
now  including  only  a  fractional  num¬ 
ber  of  journalism  school  students,  will 
never  again  have  the  sort  of  relation¬ 
ship  with  the  industry  or  its  news  and 
editorial  organizations  that  existed  in 
the  past. 

But  leaders  in  the  academy  should 
know  that  the  leaders  in  the  industry 
are  more  aware  than  the  academy 
knows.  They  understand  that  their  in¬ 
dustry  has  changed  dramatically  over 
the  last  two  decades;  they  know  there 
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is  dramatic  change  today;  and  they  are 
aware  that  there  will  be  more  dramatic 
changes  in  the  decade  ahead. 

They  have  no  doubt  that  newspaper 
delivery  systems  will  change  and  per¬ 
haps  change  again  because  of  technol¬ 
ogy.  Their  research  convinces  them 
that  there  will  continue  to  be  a  body  of 
news  and  information  consumers  who 
will  want  —  and  who  will  pay  for  — 
journalists  who  monitor,  inquire  about, 
at  times  investigate  daily,  perhaps 
hourly,  report  on  all  of  the  institutions 
that  serve  those  same  consumers:  gov¬ 
ernment,  politics,  education,  business, 
religion,  the  military,  sports,  entertain¬ 
ment,  the  ecology  and,  of  course,  the 
new  information  world.  I 

These  industry  leaders  are  confident 
that  they  have  developed  over  decades 
the  framework,  the  track  record  and 
the  professional  staffs  to  continue  to 
provide  those  services,  whatever  the 
delivery  system,  to  do  it  with  fairness 
and  accuracy,  and  to  do  it  in  an  atmos¬ 
phere  of  freedom  from  censorship  and 
government  regulation.  And  if  these 
leaders  are  correct,  there  will  continue 
to  be  a  need  for  some  —  many  —  in 
the  academy  to  continue  to  educate 
news  and  information  specialists  who 
are  trained  in  journalism. 

Short  term,  1  might  insert,  the  drop¬ 
out  rate  among  mid-career  journalists 
now  assures  that  there  will  continue  to 
be  job  opportunities  —  perhaps  in¬ 
creased  opportunities  —  in  the  tradi¬ 
tional  news  media. 

Long  term,  the  thirst  for  news  and 
information  by  an  enlightened  society 
should  mean  long-term  career  oppor¬ 
tunities. 

In  my  view,  that  will  mean  little  to 
most  communications  educators.  Many 
of  them,  in  their  new  world,  feel 
threatened. 

A  group  of  educators  recently  met  in 
Austin,  Texas,  and  talked  about  what 
some  of  them  identified  as  a  crisis  for 
them. 

The  crisis  as  they  see  it,  at  least  as  1 
understand  it,  relates  directly  to  the 
news  over  many  months  about  what 
has  happened  at  communications 
schools  at  Ohio  State,  Arizona,  Ore¬ 
gon  State,  Michigan,  USC,  Iowa  State 
and  others. 

Some  communications  educators  see 
the  problems  that  have  befallen  these 
schools  as  linked,  as  endemic,  as  con¬ 
tagious,  as  a  threat  to  all  communica¬ 
tions  education. 

I  am  not  intimately  aware  of  what 
occurred  at  all  of  the  institutions 
whose  budgets  have  been  severely  cut. 


or  whose  schools  have  closed,  or  that 
are  in  trouble. 

It  strikes  me  that  there  is  not  a  com¬ 
mon  problem  that  runs  through  the 
fabric  of  communications  education;  in 
fact,  there  may  be  different  reasons 
that  affect  different  schools  —  reasons 
that  rang  from  funding  cutbacks,  to 
legislative  and  academic  politics,  to 
university  policy,  to  bad  management. 

1  have  no  idea  whether  there  is  a  cri¬ 
sis  in  communications  education. 

Certainly,  if  the  task  force  that 
flowed  from  the  Austin  crisis  meeting 
finds  that  it  is  real,  it  appears  to  me 
that  there  will  be  a  new,  enlarged  al¬ 
liance  of  communications  schools. 
That  alliance  may  include  not  only  ac¬ 
credited  mass  communications  schools 
but  others  whose  institutions  embrace 
not  only  broadcast,  advertising,  public 
relations,  broader  accredited  commu¬ 
nications  technology  and  small  jour¬ 
nalism  programs,  but  also  speech,  dra¬ 
ma,  and  library  science  —  schools 
both  accredited  and  unacredited. 

That  sort  of  an  alliance  may  serve 
the  study  of  communicology,  and  it 
may  even  save  a  communications 
school,  but  it  won’t  serve  journalism. 

News  executives  —  and  1  would  in¬ 
clude  both  electronic  and  print  media 

—  will  find  that  the  ever-broader  defi¬ 
nition  of  communications  education 
offers  little  assurance  that  there  will 
not  be  a  further  diminution  of  interest 
in  educating  graduates  for  careers  in 
the  industry. 

They  will  wonder  where  an  institu¬ 
tion’s  resources  are  to  be  allocated  in  a 
communications  school  environment 
where  among  3,000  or  4,000  students 
there  are  100  or  200  journalism  gradu¬ 
ates. 

Many  communications  educators 
won’t  care  what  the  journalists  think. 
Enlightened  self-interest  may  drive 
them  still  farther  apart. 

1  would  not  for  a  moment  discourage 
those  whose  enlightened  self-interest 

—  and  whose  institution’s  growth,  sta¬ 
bility  and  salvation  —  depends  upon  a 
larger  definition  for  communications 
education  from  such  an  alliance.  That 
harmonic  convergence  of  interests 
makes  immense  good  sense,  to  me,  for 
them.  It  makes  little  sense,  to  me,  for 
journalists  or  journalism  students. 

At  the  same  time,  it  occurs  to  me 
that  there  are  15  or  20  or  30  schools  — 
a  few  still  call  themselves,  with  pride, 
journalism  schools  —  where  educators 
view  the  world  from  a  different  per¬ 
spective. 

They  see  journalism  education  still 


as  a  primary  mission. 

They  see  the  role  of  the  journalist  as 
a  professional  specialty,  and  they  envi¬ 
sion  the  training  of  professional  jour¬ 
nalists  as  a  vital  charge  in  a  democratic 
society. 

They  are  less  mesmerized,  although 
still  fascinated,  by  the  wondrous  world 
of  technology.  They  believe,  as  the  in¬ 
dustry  does,  that  the  technology  will 
serve,  not  destroy,  newspapers. 

They  see  the  technology  as  hard¬ 
ware  and  the  minds  of  students  as  soft¬ 
ware  in  an  industry  that  will  continue 
to  serve  readers  and  viewers  with  news 
and  information  that  is  gathered,  syn¬ 
thesized,  edited  and  distributed  still  as 
an  informing  and  agenda-setting  enter¬ 
prise.  And  a  vital  part  of  the  commit¬ 
ment  of  those  educators  will  be  pro¬ 
moting  values  of  freedom  of  expression 
free  from  government  regulation. 

1  suggest  and  encourage  a  second  al¬ 
liance,  perhaps  an  organization,  of  ac¬ 
credited  schools  whose  commitment  to 
that  mission  is  productive,  rewarding 
and  appreciated.  There  clearly  is  a 
place  for  such  an  alliance. 

There  is  no  reason  for  anyone  in 
journalism  to  become  an  enemy  of  the 
ever-evolving  communications  acade¬ 
my  alliance. 

And  there  are  many  who  will  con¬ 
sider  themselves  friends  of  a  smaller  al¬ 
liance  of  educators  whose  vision  will 
serve  a  constituency  of  traditional  me¬ 
dia  in  transition. 

Each  alliance  would  —  or  could  — 
interact  and  well  might  continue  to 
share  membership  in  professional  orga¬ 
nizations.  But  the  mission  of  each  al¬ 
liance  would  be  clearly  delineated  and 
clearly  understood  —  by  students,  by 
the  industry  and  by  society. 

Fla.  paper  buys 
parenting  magazine 

TRIBUNE  CO.’S  FORT  Lauderdale, 
Fla.,  Sun-Sentinel  has  acquired  the 
magazine  South  Florida  Parenting  for 
undisclosed  terms. 

The  four-year-old  magazine,  with 
eight  full-time  employees,  is  based  in 
Coral  Gables  and  circulates  100,000 
copies  free  to  parents  at  1,900  locations 
in  Dade,  Broward  and  Palm  Beach 
counties.  It  was  created  by  Ken  Roberts, 
a  veteran  Florida  newspaper  journalist, 
who  will  remain  as  publisher. 

The  magazine  “provides  advertisers 
with  an  efficient  medium  to  reach  a  key 
target  audience,”  said  Scott  Smith,  pres¬ 
ident  and  CEO  of  the  Sun-Sentinel  Co. 
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Alden  Edwards 
returns  to  TEC 

Two  years  after  retiring,  former  SlI 
chief  revisits  Nexpo  as  a  consultant 


by  Jim  Rosenberg 

IN  YEARS  PAST,  his  predecessor 
might  land  in  town  for  the  annual 
newspaper  technology  exposition  and 
conference  behind  the  controls  of  his 
own  jet. 

This  year,  Alden  Edwards  rolled  up 
to  the  airport  terminal  behind  the 
wheel  of  his  car,  taking  advantage  of 
Nexpo’s  Western  venue. 

Like  thousands  of  vendors  and 
users,  he  flew  into  the  Las  Vegas/ At- 
lanta/New  Orleans  show  year  after 
year.  But  by  the  time  the  ANPA/TEC 
show  turned  into  Nexpo,  the  one-time 
Atex  salesman  had  just  retired  as  presi¬ 
dent  of  System  Integrators  Inc. 

Last  month,  however,  Nexpo  was 
back  in  Las  Vegas  and  Edwards  was 
back  at  McCarren  Airport  awaiting  a 
friend. 

Attired  in  knit  shirt  and  shorts  in 
the  100  °F  evening  heat,  he  might  have 
passed  for  a  system  user  instead  of  one¬ 
time  system  vendor  —  but  for  the 
pricey  red  roadster  he  was  leaning 
against  (the  only  private  car  allowed  to 
remain  parked  at  the  arrivals  doors). 

For  18  months  after  leaving  SIl,  said 
Edwards,  “I  did  nothing  —  recharged 
the  batteries,  learned  to  play  golf.” 

Throughout  that  period,  he  added, 
he  kept  abreast  of  newspaper  technol¬ 
ogy  and  people  in  the  industry.  With 
so  many  questions  from  newspapers, 
Edwards  said  he  began  AE  Consulting 
early  this  year. 

Based  in  Roseville,  not  far  from  SIPs 
Sacramento  headquarters,  Edwards 
said  that  unlike  consultants  who  advise 
on  prepress  systems  selection,  he  has 
been  working  with  publishers  at  a 
“higher  level”  to  help  them  determine 
their  newspapers’  “strategic  directions.” 

“There  is  real  concern  about  how 
they  get  from  where  they  are  today  to 
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standards-based  systems  over  time,” 
said  Edwards. 

One  newspaper  retained  him  to  ver¬ 
ify  if  its  had  made  the  right  systems  de¬ 
cision.  Edwards  said  the  client  was  able 
to  make  that  determination  itself  by 
answering  a  set  of  questions  he  put  to¬ 
gether. 

While  he  performs  no  workflow 
analyses,  for  example,  consultations 
will  very  likely  ensure  that  a  newspaper 
at  least  raises  the  issue  internally. 

“It’s  just  as  much  raising  issues  as  it 
is  trying  to  help  them  make  decisions,” 
Edwards  said. 

The  nature  of  his  consulting,  he  not¬ 
ed,  varies  with  the  level  of  executive 
who  engages  his  services.  The  scope  of 
his  services  may  well  be  broader  for  a 
general  manager  or  vice  president  than 
for  an  operations  director. 

AE  Consulting  is  working  with  two 
very  large  U.S.  metro  dailies,  which  are 


in  the  midst  of  drawing  up  five-year 
strategies,  and  one  international  daily 
on  issues  ranging  from  remote  printing 
to  their  transition  from  proprietary  to 
open  prepress  systems.  Typical  of  pa¬ 
pers  their  size,  the  existing  systems 
were  from  the  two  big  traditional  ven¬ 
dors,  Atex  and  SII,  and  Edwards  sold 
for  both. 

Besides  their  freedom  to  chose 
among  and  try  various  third-party 
components  and  software,  Edwards 
said  the  newspapers’  pending  change 
from  closed  to  open  architecture  also 
'ndicates  their  unwillingness  to  be  tied 
:o  a  single  vendor  for  their  principal 
system. 

Part  of  the  reason,  he  explained,  is 
that  “the  financial  instability  in  the  in¬ 
dustry  has  scared  people.” 

At  least  as  far  as  editorial  systems, 
he  said,  “they’re  willing  to  sacrifice  the 
functionality”  found  in  the  newspaper- 
specific  systems  that  have  served  news¬ 
rooms  so  well  for  so  long.  For  advertis¬ 
ing  systems,  he  added,  the  industry  will 
remain  more  dependent  on  its  own 
systems  suppliers. 

Newspapers  that  have  approached 
him,  said  Edwards,  are  in  different 
stages  of  planning.  And  publishers  to¬ 
day,  he  said,  are  “more  leary”  because 
of  the  “long-term  implications”  of  their 
investments,  which  go  beyond  printed 
newspapers. 

Publishers’  concerns,  said  Edwards, 
come  down  to  the  question,  “What 
should  our  technology  strategy  be?” 
Where  once,  he  noted,  operations  de¬ 
partments  at  some  bigger  dailies  car¬ 
ried  enough  clout  to  make  buying  deci¬ 
sions  independent  of  other  parts  of 
their  organizations,  more  than  ever, 
technology  strategies  now  apply  across 
entire  operations  or  businesses. 

For  example,  selection  of  a  produc¬ 
tion-oriented  pagination  system  may 
rightly  remain  a  strictly  departmental 
matter,  but  not  where  an  editorial-dri¬ 
ven  pagination  scheme  is  proposed. 

Edwards  said  his  clients  also  include 
two  system  vendors  that  are  examining 
their  own  future  courses,  and  he  point¬ 
ed  to  some  of  their  own  difficulties: 
technology  that  changes  too  fast; 
newspaper  customers  that  are  unsure 
of  what  they  want;  a  cost  model  that 
has  changed  entirely. 

As  Edwards  sees  it,  the  biggest  issue 
for  newspapers  is  deciding  whether 
they  want  to  be  content-driven  or  dis- 
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Good  bye  to 
the  dampener? 

New  keyless  inker  holds  promise 
for  single-fluid  lithography 


tribution-driven  businesses. 

A  major  change  for  newspapers  is 
accommodating  electronic  reception  of 
their  content,  which  Edwards  main¬ 
tains  will  “have  to  be  much  broader 
than  advertising,”  certainly  not  just  re¬ 
tail  ads. 

He  cited  comics,  motion  picture  ad¬ 
vertising  and  fully  made-up  pages  from 
other  sources  at  other  locations  as  ex¬ 
amples. 

“The  retailer’s  going  to  drive  it,  and 
the  newspaper’s  going  to  be  forced  to 
play,”  he  said,  adding  that  cost  will  be 
the  determining  factor. 

“1  guarantee  every  newspaper  is  go¬ 
ing  to  have  Internet  [access],  if  they 
don’t  already,”  said  Edwards,  noting 
that  he  has  already  seen  high-quality 
ads  sent  to  newspapers  using  the 
worldwide  connection  of  computers 
and  computer  networks. 

Along  the  way,  he  said,  advertising 
transmission  services  will  have  to  be¬ 
come  familiar  with  newspaper  opera¬ 
tions  so  that  they  can  send  ads  with 
the  information  that  newspapers  need 
to  find  and  track  ads  through  their 
own  prepress/pagination  systems  — 
much  the  way  ads  are  now  jacketed 
and  barcoded. 

“1  think  whoever  addresses  that  bur¬ 
den  and  charges  the  right  price  is  going 
to  be  the  winner,”  Edwards  said. 

For  an  industry  still  experimenting 
with  various  content  and  delivery 
channels  for  its  outgoing  transmissions 
of  new-media  products  and  services, 
Edwards  said  that  so  far  “nobody  has 
been  able  to  create  the  financial  mod¬ 
el  that  says  ‘this  is  how  we’re  going  to 
make  money.’  ” 

For  the  most  part,  he  said,  because  it 
remains  essentially  text  on  a  screen, 
display  and  presentation  issues  have 
yet  to  be  satisfactorily  resolved. 

In  the  end,  he  concluded,  content 
will  maintain  newspapers’  viability  in 
new  electronic  media,  even  though 
users  may  still  seek  a  more  graphical, 
motion-video  presentation  —  even 
those  who  became  accustomed  to  us¬ 
ing  PCs  as  children. 

Until  a  money-making  model 
emerges  and  a  practical  presentation  is 
created,  Edwards  predicted  that  news¬ 
paper  publishers  will  see  their  margins 
return  to  earlier  high  percentages, 
though  not  to  the  same  dollar 
amounts. 

This,  he  said,  will  help  provide 
newspaper  companies  with  the  money 
needed  to  invest  in  both  their  printed 
products  and  their  new-media  ven¬ 
tures. 


by  Mark  Fitzgerald 

NEWSPAPER  PRESSMAKERS  ARE 
on  the  verge  of  realizing  single-fluid 
lithography,  which  needs  no  dampen¬ 
er,  is  not  sensitive  to  operating  temper¬ 
atures  or  speeds  —  and  prints  with  to¬ 
day’s  low-cost  litho  plates. 

That  was  the  contention  of  Goss 
Newspaper  Products  vice  president  and 
general  manager  P.  Michael  Kienzle  in 
a  presentation  at  this  year’s  Nexpo  in 
Las  Vegas. 

Recently  introduced  “positive  feed” 
keyless  offset  technology  has  eliminat¬ 
ed  a  big  barrier  to  single-fluid  lithogra¬ 
phy,  Kienzle  said. 


Previous  attempts  to  move  to  single¬ 
fluid  lithography,  he  said,  foundered 
because  most  early-generation  keyless 
offset  systems  used  anilox  metering. 

These  systems  impose  their  greatest 
shear  rate  (which  determines  when 
water  separates  from  ink  in  an  emul¬ 
sion)  at  the  metering  point  between 
the  doctor  blade  and  the  anilox  roller. 

“An  ink  and  water  mixture  stable 
enough  to  survive  this  encounter  will 
be  too  stable  to  separate  properly  at 
the  plate,”  Kienzle  said.  “ 

Conversely,  less-stable  emulsions 
will  separate  at  the  doctor  blade,  intro¬ 
ducing  free  water  at  this  critical  meter¬ 
ing  point.” 

Kienzle  said  this  problem  can  be 
overcome  with  a  technology  that  feeds 
the  ink-water  emulsion  into  the  keyless 
system  in  such  a  way  that  the  emulsion 
encounters  its  greatest  shear  rate  in 
the  plate-to-form  roller  nip. 

“In  this  system,  the  fluid  is  a  con¬ 
trolled  emulsion  instead  of  the  circum¬ 
stantially  generated  emulsion  inherent 


in  keyless  offset  systems  with  dampen¬ 
ers,”  he  said. 

Rockwell’s  just-introduced  Goss 
Newsliner  employs  positive  feed  keyless 
offset. 

Another  key  to  single-fluid  lithogra¬ 
phy,  Kienzle  said,  will  be  finding  a  way 
to  generate  an  emulsion  with  a  con¬ 
trolled  water  content  and  controlled 
dispersion  of  the  water  throughout  the 
ink. 

This  emulsion  would  contain  a  min¬ 
imum  amount  of  water,  which  would 
be  dispersed  so  that  it  is  readily  re¬ 
leased  at  the  plate,  but  nowhere  else. 

This  is  under  development,  Kienzle 
said. 


“Full-scale  experiments  conducted 
on  a  Goss  Colorliner  modified  to  in¬ 
corporate  a  positive-feed  keyless  inker 
have  demonstrated  that  single-fluid 
lithography  can  be  accomplished  at 
double-width  press  speeds  with  no 
need  for  temperature  controls,  and  no 
need  for  special  plate  technologies,” 
Kienzle  said. 

“Remembering  that  dampening  has 
always  been  a  weak  link  in  the  ever- 
strengthening  chain  forged  by  offset 
lithography,”  Kienzle  said,  “single-fluid 
lithography  carries  the  promise  of  ulti¬ 
mate  elimination  of  this  weak  link 
without  the  need  to  sacrifice  one  of 
offset’s  greatest  advantages:  the  low- 
cost  litho  plate.” 

PBS  relocates 

PUBLISHING  BUSINESS  SYSTEMS 
moved  its  headquarters  to  1350  E. 
Touhy  Ave.,  Des  Plaines,  Ill.  (708/699- 
8989). 


“In  this  system,  the  fluid  is  a  controlled 
emulsion  instead  of  the  circumstantially 
generated  emulsion  inherent  in  keyless 
offset  systems  with  dampeners,”  he  said. 
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Orders  and  installations 

Atex  speeds  completion  of  $2.2  million 
project  management,  integration  services; 
installs  first  Enterprise  ad  systems 


Afmx  Publishing  Systems  Cerp. 

Bedford,  Mass. 

Project  oversight  and  multivendor 
systems  integration  at  Quebecor  Inc.’s 
color  tabloid,  Le  Journal  de  Montreal. 
Though  it  included  no  Atex  products, 
the  $2.2  million  project  called  on  Atex 
to  develop  specialized  integration  and 
communications  software. 

Atex  said  its  largest  integration  pro¬ 
ject,  completed  in  3'/:  months  and  in¬ 
cluding  eight  subcontractors,  involved 
system  and  network  design,  overall 
project  management,  coordination  of 
user  training,  custom  documentation 
and  initial  systems  operations  and 
management. 

According  to  Atex  Integration  Ser¬ 
vices  for  North  America  business  de¬ 
velopment  manager  Allen  Miller,  the 
paper  specified  a  Sun  Sparcstation- 
based  client-server  environment  with 
PostScript  output,  standards-based 
new  purchases  and,  where  possible,  off- 
the-shelf  applications. 

Atex  reviewed  the  paper’s  opera¬ 
tions,  helped  define  suitable  system 
components  and  made  recommenda¬ 
tions,  including  alternatives.  At  the 
same  time,  it  prepared  an  implementa¬ 
tion  plan.  Atex  said  it  selected,  man¬ 
aged  and  resold  products  from  subcon¬ 
tractors  that  included  Linotype-Hall 
Co.  and  a  local  Macintosh  supplier,  as 
well  as  supplementing  its  in-house 
skills  with  consultants  and  contractors. 

Four  distinct  subsystems  included 
the  paper’s  DEC  editorial  front  end, 
CToxt  Inc.  classified  order  entry  and 
pagination.  Digital  Technology  In¬ 
ternational  display  ad  makeup  and 
Autologic  Inc.  output. 

Atex  created  the  Content  Transfer 
Station  to  manage  data  flow  over  a 
wide  area  network  to  link  the  paper’s 
Montreal-based  advertising  and  edito¬ 
rial  departments  with  its  production 
plant  in  Cornwall,  Ont.  The  paper  is 
printed  at  both  sites.  CTS  routes  files 
based  on  content,  format  or  specified 
destination,  performs  error  checking 
and  compares  files,  automatically  cre¬ 


ating  version  numbers  and  archiving 
earlier  versions  where  required. 

Ad  layouts  are  created  in  Montreal 
using  Software  Consulting  Ser¬ 
vices'  Layout  8000.  An  ad  manifest 
and  ad  dummy  are  routed  to  an  Atex 
pagination  server  in  Cornwall,  soft¬ 
ware  that  was  written  for  the  project  to 
parse  the  necessary  information  to  dy¬ 
namically  create  a  group  of  folders  rep¬ 
resenting  the  structure  of  each  day’s 
publication.  Information  is  passed  to 
Managing  Editor  Software's  Page 
Director  to  create  QuarkXPress  pages 
with  ad  stacks  in  place,  then  place 
pages  in  correct  page  folders  by  date. 
CTS  also  moves  text  from  the  DEC 
TMSll  to  the  pagination  server,  where 
the  markup  is  converted  to  XPress  tags 
and  stories  are  placed  in  folders  ac¬ 
cording  to  assigned  pages. 

Editorial  pages  are  assembled  in 
XPress,  with  all  elements  for  each  page 
available  in  specific  folders  on  the  pag¬ 
ination  server.  Low-resolution  images 
are  positioned,  cropped  and  scaled. 
High-resolution  versions  of  the  images, 
along  with  completed  retail  ads  from 
the  DT  system,  are  held  by  Autologic 
APS-lOO  OPI  servers  in  Montreal  and 
Cornwall,  which  merge  them  onto 
completed  pages  that  are  then  RIPped 
and  recorded  at  the  print  sites. 

Classified  ads  are  entered  in  Mon¬ 
treal,  paginated  in  Cornwall,  then  out¬ 
put  at  both  locations.  Classified  and 
editorial  content  are  merged  on  pages 
in  XPress  before  output.  CTS  sends 
copies  of  photos  scanned  on  Autokon 
and  Xerox  Corp.  scanners  to  the 
OPI  servers  at  both  locations. 

At  the  Lewiston  (Idaho)  Morning 
Tribune  Atex  installed  its  first  Enter¬ 
prise  Windows-based  advertising  front 
end  —  running  on  five  486-based  PCs. 

Enterprise  supports  all  operations, 
from  planning  through  production, 
generates  reports,  interfaces  to  busi¬ 
ness  systems  and  monitors  sales  activi¬ 
ty  and  production.  For  pagination,  the 
26,000-circulation  daily  installed 
Atex’s  Press2Go  for  Classified  on  a 


Power  Macintosh  7100,  which  links 
QuarkXPress  users  to  Enterprise. 

It  also  contracted  with  Atex  for  inte¬ 
gration  of  editorial  and  pagination 
software  from  Duwar  Information 
Systoms  Corp.  The  sale  was  Atex’s 
first  as  a  Dewar  integrator.  Because 
Atex  advertising  and  Dewar  editorial 
systems  rely  on  Sybase  databases,  both 
are  run  on  the  same  IBM  RS/6000 
high-availability  server  platform. 

To  store  images,  the  Tribune  bought 
an  Archotypo  OPI  server  from  Atex. 

The  Enterprise  and  Press2Go  sale  to 
Lewiston  was  soon  followed  by  anoth¬ 
er,  larger  sale  of  the  front-end  and  clas¬ 
sified  pagination  products  to  the 
60,000-circulation  Waterbury  (Conn.) 
Republican^  American . 

Press2Go  for  Classified  Pagination 
had  earlier  been  purchased  by  Donrey 
Media’s  24,000-circulation  Vallejo 
(Calif.)  Times  Herald,  which  uses  it 
with  an  existing  Atex  system. 

Digital  Tuchnolegy 
International 

Orem,  Utah 

Systems  for  five  Cox  newspapers  in¬ 
clude  advertising,  graphics  manage¬ 
ment  and  pagination  at  the  Dayton 
(Ohio)  Daily  News  (Ad  Database  and 
21  AdSpeed  workstations,  Graphics 
Database  and  more  than  70  Macin¬ 
toshes  running  ImageSpeed,  Editorial 
Database  and  seven  PageSpeed,  two 
SpeedPlanner  and  four  SpeedWriter 
stations);  Graphics  Database  support¬ 
ing  more  than  40  ImageSpeed  users  at 
the  Atlanta  Journal  and  Constitution; 
Graphics  Database  for  21  advertising 
and  editorial  ImageSpeed  users  and  Ad 
and  Editorial  Database  upgrades  to 
AdSpeed  and  PageSpeed  for  the 
Longview  (Texas)  News-Journal;  edito¬ 
rial,  advertising,  classified  and  pagina¬ 
tion  for  the  Springfield  (Ohio)  News- 
Sun  (22  SpeedWriter,  two  WireSpeed, 
11  PageSpeed,  10  ClassSpeed,  five 
SpeedPlanner,  two  SpeedDriver  and 
19  ImageSpeed  stations  with  related 
database  products);  addition  of  Graph¬ 
ics  Database  to  existing  DT  editorial, 
pagination,  classified  and  display  ad 
systems,  including  15  ImageSpeed 
users  on  PageSpeed  and  AdSpeed  sta¬ 
tions,  at  the  Daily  Sentinel,  Grand 
Junction,  Colo. 

Also,  the  Clarion- Ledger,  Jackson, 
Miss.,  purchased  a  14'Station  AdSpeed 
system  with  two  SpeedPlanner  and 
three  PageSpeed  pagination  programs. 
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Continued  from  page  10 

“What  happens  with  DNA  evidence 
in  this  case  could  be  very  important,” 
said  Lipsman,  “which  is  one  of  the  rea¬ 
sons  why  we’ve  decided  to  do  a  major 
peace  on  whether  DNA  evidence 
should  be  allowed  in  a  California 
court.  Even  if  the  Simpson  case  is  de¬ 
cided  tomorrow,  this  is  an  issue  that  is 
going  to  be  debated  far  into  the  future.” 

Other  legal  publications,  such  as  the 
New  York  Law  Journal,  a  daily  with  a 
circulation  of  about  15,000,  and  the  Le¬ 
gal  Times ,  a  Washington  weekly  with  a 
circulation  of  more  than  50,000,  see 
problems  in  covering  the  Simpson  case 
because  they  are  on  one  coast  and  it  is 
on  another.  But  even  against  such  ob¬ 
stacles,  both  publications  have  written 
on  the  legal  ramifications  surrounding 
a  possible  Simpson  trial. 

“You  can’t  ignore  a  story  like  this,” 
said  Tom  Watson,  managing  editor  of 
the  Legal  Times.  “If  we  find  an  open¬ 
ing,  we’ll  certainly  not  hesitate  to  jump 
in  with  a  story  of  our  own.” 

Already  the  Legal  Times  has  run  a 
conversation  with  a  group  of  law  pro¬ 
fessors  and  prominent  attorneys  dis¬ 
cussing  search  and  seizure  powers  and 
the  exclusionary  rule  —  both  matters 
of  crucial  importance  in  the  Simpson 
affair. 

The  New  York  Law  Journal,  mean¬ 
while,  has  highlighted  local  attorneys 
who  have  recently  seen  on  national 
television  discussing  the  Simpson  case. 

“We  haven’t  done  anything  yet  di¬ 
rectly  on  the  Simpson  hearing  or  the 
case  itself,”  said  Chris  Fisher,  managing 
editor  of  the  Journal.  “But  \ye’re  tossing 
around  story  ideas.  There  are  obviously 
many  angles  when  you  have  a  case  that 
is  as  prominent  as  this  one,  and  we’re 
just  thinking  right  how  about  which 
angles  we  might  take.” 

That  the  Simpson  story  matters  in 
the  sometimes  arcane  world  of  law  can 
be  seen  by  the  most  recent  category  of¬ 
fered  to  lawyers  and  legal  publications 
through  the  Lexus/Nexus  computer 
data  base  system.  Under  the  heading 
of  “Simpson,  O.J.”  are  filed  all  of  the 
testimony  to  date  from  the  Los  Ange¬ 
les  County  Superior  Court. 

“The  information  on  this  case  and 
about  this  case  is  just  going  to  get  big¬ 
ger  and  bigger,”  said  Robinson  of  the 
Daily  Journal,  where  two  reporters  are 
dividing  up  the  Simpson  court  duties. 

“If  you’re  a  paper  whose  primary  fo¬ 
cus  is  the  law,  this  is  a  natural,  major 
story.” 


Restrictions 

Continued  from  page  14 

will  reciprocate,  Orme  noted  that  “is  a 
step  we  should  be  prepared  to  take. 
This  is  inherent  in  our  system.  We  be¬ 
lieve  in  the  free  exchange  of  ideas.” 

Inter  American  Press  Association 
vice  president  David  Lawrence,  pub¬ 
lisher  of  the  Miami  Herald,  agreed 
with  the  proposal  to  lift  the  ban  and 
said  he  has  been  pushing  the  issue  for 
years. 

“I  start  from  the  basic  position  that 
we  are  all  better  off  in  this  world  with 
the  freest  flow  of  information,” 
Lawrence  said.  “We’ve  got  nothing  to 
hide  in  this  country  ....  Frankly,  I 
think  it  would  be  healthier.” 

When  he  was  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  in  1991-92,  Lawrence  said  he  and 
Edward  Seaton  of  the  Manhattan 
(Kan.)  Mercury  discussed  this  very  is¬ 
sue  with  State  Department  officials 
and  Cuban  diplomats  in  Washington. 

“Our  position  then  and  now  is  that  | 
we  ought  to  be  able  to  travel  freely  to 
Cuba  and  they  here,”  he  said. 

“The  point  is  made,  and  I’m  respect¬ 
ful  of  that,  that  calling  oneself  a  jour¬ 
nalist  does  not  necessarily  mean  you 
are  ....  It  may  be  quite  a  different  sort 
of  a  creature  than  those  in  our  own 
democracy.” 

However,  he  said,  “In  a  democracy,  I 
think  you  take  some  risks.  You  end  up 
ahead  in  the  long  term  by  being  the 
freest.” 

0*J*  coverage 

Continued  from  page  1 7 

U.S.  economy  still  registered  a  good 
amount  of  interest,  although  fewer  said 
they  followed  this  news  very  closely 
than  in  previous  surveys. 

Twenty-five  percent  of  the  respon¬ 
dents  very  closely  followed  news  about 
the  economy,  down  from  33%  in  the 
May  survey.  Slightly  more  people,  how¬ 
ever,  said  they  followed  this  news  fairly 
closely,  up  from  40%  in  May  to  42%. 
The  number  of  people  following  news 
of  the  economy  not  too  closely  also 
rose,  up  to  23%  from  16%  in  May. 

The  buildup  of  nuclear  weapons  in 
North  Korea  was  very  closely  followed 
by  27%  of  respondents,  with  33%  fairly 
closely  following  these  reports,  and  26% 
not  too  closely  watching  this  news. 
Fourteen  percent  said  they  followed  it 
not  at  all  closely. 

Interest  in  news  about  the  civil  war 


in  Bosnia  continued  to  decline,  close  to 
its  lowest  point  in  September  1992, 
when  only  10%  of  the  public  very  close¬ 
ly  followed  the  story. 

In  the  latest  survey,  12%  said  they 
very  closely  followed  news  about 
Bosnia,  28%  said  they  followed  it  not 
too  closely,  37%  followed  it  not  too 
closely,  and  nearly  a  quarter,  22%,  said 
they  followed  the  story  not  at  all  close¬ 
ly- 

The  survey  from  which  the  above  was 
taken  primarily  focused  on  physicians’ 
and  the  public’s  opinions  about  health 
care. 

Included  in  the  questions  for  the 
physicians  was  whether  they  had  done 
any  of  a  number  of  things  in  the  past 
six  months. 

When  asked  if  they  had  written  a  let¬ 
ter  to  or  called  a  newspaper  or  televi¬ 
sion  station  in  connection  with  the 
health  care  reform  issue,  14%  of  physi¬ 
cians  said  they  had  done  so,  while  86% 
said  they  had  not. 

Weekly 

Continued  from  page  19 

have  been  a  gross  of  $3,675  for  one 
May  week’s  “free”  ads. 

Flood  has  a  strong  philosophy  about 
weeklies. 

“A  good  community  newspaper  is  a 
private  business  with  a  public  responsi¬ 
bility.  We  consider  the  Post  very  much 
the  community’s  newspaper.  We  must 
stay  close  to  the  community  and  strive 
to  be  a  positive  force.  We  don  t  try  to 
be  something  we  aren’t.  We’re  not  a 
daily  once  a  week. 

“In  today’s  world,  a  community 
newspaper  fits  the  current  life  styles.  If 
someone  doesn’t  see  his  [paper]  the  day 
it  comes  out,  he  can  read  it  the  next 
day  or  the  day  after  that.  And  it  still 
will  be  fresh. 

“That’s  one  reason  why  we  run  cap¬ 
sule  accounts  of  the  hard  news,  as  well 
as  feature  stories  on  upcoming  events 
and  obituaries,  social  and  school  news 
that  make  up  the  lives  of  our  readers. 

“One  of  the  most  frequent  com¬ 
ments  we  get  is,  ‘I  read  the  paper  all 
the  way  through,  front  page  to  last.’ 
[That’s  because]  people  have  more  in¬ 
terest  in  what’s  going  on  in  their  lives 
and  their  neighbors’  lives  then  they  do 
in  things  farther  away.” 

Then  the  66-year-old  Flood  offers  a 
closer:  “I’ve  always  enjoyed  what  I  do.  I 
never  go  to  work  with  anything  but  a 
sense  of  appreciation  for  being  part  of 
the  field  I’m  in.”  BES?? 
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Syndicates/News  Services 


Even  good  writers 
can  use  some  tips 

Columnists  invite  a  luelUhnown  writing  coach 
to  offer  advice  at  their  convention  in  Florida 


by  David  As  tor 

COLUMNISTS  ARE  USUALLY 
among  the  best  writers  at  newspapers, 
but  that  doesn’t  mean  they  can’t  use 
some  writing  advice  from  time  to  time. 

So  the  National  Society  of  Newspa¬ 
per  Columnists  invited  writing  coach 
Don  Fry  to  speak  at  its  recent  conven¬ 
tion  in  Sarasota,  Fla. 

“This  is  a  group  I’ve  always  wanted 
to  talk  to,”  said  Fry.  “If  I  worked  for  a 
newspaper.  I’d  like  to  be  a  columnist. 
Columnists  can  set  the  agenda  for  the 
day’s  conversation  in  their  communi¬ 
ties.  If  you  haven’t  read  the  newspaper, 
you’re  out  of  the  conversation.” 

Fry  does  do  a  monthly  column  for 
the  American  Society  of  Newspaper 
Editors’  ASNE  Bulletin.  And  the  for¬ 
mer  Poynter  Institute  for  Media  Stud¬ 
ies  executive  also  writes  books  and 
magazine  articles. 


David  Qrimes 


So  what  advice  did  Fry  have  for  the 
NSNC  audience? 

One  thing  he  said  was  that  “the  best 
columns  are  reported.  They’re  based 
on  something  besides  the  inside  of 
your  head.” 

But  Fry  cautioned  against  over-re¬ 
porting  to  the  point  where  there  isn’t 
enough  time  to  write  well. 

He  said  columnists  should  not  only 
interview  people  to  gather  material  for 
their  columns,  but  should  also  “brain¬ 
storm”  with  someone  about  column 
ideas  before  working  on  them. 

“It’s  well  worth  the  time,”  Fry  said. 
“If  you  can’t  explain  the  idea  to  anoth¬ 
er  person,  you  haven’t  got  it.” 

He  noted  that  columnists  don’t  nec¬ 
essarily  have  to  brainstorm  with  their 
editors.  Several  convention  attendees 
mentioned  that  there  are  editors  who 
immediately  try  to  change  ideas  when¬ 
ever  they’re  consulted. 

“Some  newsrooms  are  designed  to 
run  like  a  19th-century  British  factory,” 
Fry  said.  “It’s  a  boss-employee  system 
rather  than  a  partner  system.” 

The  speaker  also  advised  NSNC 
members  to  have  a  good  grasp  of  the 
structure  and  content  of  their  entire 
column  before  writing  the  lead. 

“Many  writers  do  the  ‘perfect  lead’ 
before  going  on  with  the  rest  of  the 
column,”  Fry  said.  “Then  they  write 
something  new  that  damages  the  ‘per¬ 
fect  lead.’” 

Fry  noted  that  about  20%  of  jour¬ 
nalists,  including  himself,  write  their 
leads  last.  “The  lead  is  the  most  im¬ 
portant  sentence,  but  you  don’t  have  to 
write  the  piece  in  the  order  that  the 
reader  will  read  it,”  he  said.  “I  find  it 
easier  to  write  the  lead  on  a  column 
that  already  exists.” 

A  good  column  ending  is  also  cru¬ 
cial,  Fry  added.  “The  more  powerful 
and  clear  you  make  the  ending,  the 


Don  Fry 


more  the  reader  will  remember  what 
you  said  in  the  entire  column,”  he  ob¬ 
served.  “You  can’t  hold  the  water  in 
the  bucket  if  you  don’t  have  a  bottom.” 

This  is  one  reason  why  Fry  considers 
the  inverted-pyramid  style  of  writing 
an  “idiot  form”  whose  main  purpose  is 
to  make  it  easy  for  editors  to  cut  mater¬ 
ial  from  the  bottom. 

What  about  the  middle  of  a  piece? 
Fry  said  columnists  should  consider 
filling  that  spot  with  something  “really 
interesting”  —  what  he  called  a  “gold 
coin”  —  to  keep  people  reading. 


Sheila  Stroup 
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at  the  expense  of  words,”  he  said.  “Peo¬ 
ple  like  to  read.  They’re  reading  more, 
but  they’re  not  reading  newspapers.  So 
what’s  the  newspaper  response?  To 
make  the  newspaper  less  readable! 
When  we  give  readers  what  they  want, 
they  read  us.” 

At  the  convention’s  business  session, 
the  NSNC  elected  new  officers.  Sheila 
Stroup  of  the  New  Orleans  Times- 
Picayune  succeeds  Bill  Tammeus  of  the 
Kansas  City  Star  and  NYTNS  as  pres¬ 
ident,  and  Jonathan  Nicholas  of  the 
Portland  Oregonian  succeeds  Stroup  as 
vice  president. 

Bob  Hill  of  the  Louisville  Courier- 
Journal  and  Gannett  News  Service 
continues  as  treasurer,  and  Mike  Hard¬ 
en  of  the  Columbus  Dispatch  and 
Scripps  Howard  News  Service 
(SHNS)  succeeds  Mike  Deupree  of  the 
Cedar  Rapids,  Iowa,  Gazette  as  secre¬ 
tary/newsletter  editor. 

Also,  the  NSNC  voted  to  make 
April  18  “National  Columnists  Day.”  It 
was  on  that  day  in  1945  that  Pulitzer 
Prize-winning  World  War  11  correspon¬ 
dent  Ernie  Pyle  was  killed  by  a  Japan¬ 
ese  machine-gun  bullet  at  age  44. 

Pyle’s  work  was  distributed  by  SHNS 
and  United  Feature  Syndicate. 

Speaking  of  national  distribution, 
Tammeus  discussed  the  future  possibil¬ 
ity  of  NSNC  syndicating  columns  writ¬ 
ten  by  its  members. 

Tammeus  will  be  the  host  of  next 
year’s  NSNC  convention  in  Kansas 
City.  In  1996,  the  organization  plans  to 
meet  in  Utah. 

Real  estate  features 
syndicated  by  Crain 

TWO  REAL  ESTATE  columns  are  be¬ 
ing  syndicated  by  Crain  News  Ser¬ 
vice. 

“The  Real  Estate  Observer”  looks  at 
the  latest  trends  and  events  in  real  es¬ 
tate  while  “The  Real  Estate  Exchange” 
answers  questions  from  readers. 

Both  features  are  by  Peter  Miller, 
who  is  a  columnist  for  the  Real  Estate 
Professional,  the  creator  and  host  of 
America  Online’s  electronic  real  estate 
forum,  and  the  author  of  five  real  es¬ 
tate  books,  including  The  Common- 
Sense  Mortgage  and  Buy  Your  First 
Home  Now  guides  published  by  Harp- 
erCollins. 

He  also  has  written  articles  for  vari¬ 
ous  national  magazines  and  con¬ 
tributed  to  special  sections  in  the 
Washington  Post. 

“Mr.  Miller  is  highly  regarded  for  his 


Jonathan  Nicholas 


But  convention  chair  David  Grimes, 
who  writes  for  the  Sarasota  Herald-Tri¬ 
bune  and  New  York  Times  News 
Service  (NYTNS),  said  a  “gold  coin” 
might  be  better  placed  in  the  begin¬ 
ning  of  a  column. 

The  very  beginning  of  a  column.  Fry 
told  convention  attendees,  “is  not 
written  by  you.  It’s  the  headline.” 

He  said  columnists  who  dislike  the 
headlines  their  newspapers  come  up 
with  should  write  suggested  ones  over 
their  copy. 

Speaking  more  generally  about 
newspapers.  Fry  said  stories  are  getting 
too  short  and  graphics  too  plentiful. 

“Graphics  are  wonderful  devices, 
but  1  don’t  think  they  should  be  used 


Ernie  Pyle 


Peter  Miller 


ability  to  translate  complex  real  estate 
matters  into  plain  English,”  said  Crain 
Communications  senior  vice  president 
Joe  Cappo. 

Crain  has  offices  in  locales  such  as 
Chicago  and  New  York  City,  where  Joe 
Hanley  is  sales  manager  of  the  news 
service. 


IMPROVE  YOUR 
PAGES 
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Syndicates/News  Services 

‘Caniffites’  goes  on 

A  JOURNAL  THAT  focuses  on  the 
career  of  “Terry  and  the  Pirates”/ 
“Steve  Canyon”  creator  Milton  Caniff 
(1907-1988)  was  about  to  go  out  of 
business  when  a  new  publishing 
arrangement  was  found. 

Carl  Horak  had  published  more 
than  75  issues  of  Caniffites  when  he 
accepted  an  early  retirement  package 
after  35  years  of  teaching.  Without  the 
school  facilities  he  used  to  help  with 
printing,  Horak  decided  to  end  the 
nonprofit  newsletter. 


Milton  Caniff  and  his  wife  in  1987. 


Then  Dick  Tracy  Magazine  manag¬ 
ing  editor  Andrew  Feighery  offered  to 
handle  the  Caniffites  publishing  duties 
while  Horak  remained  as  editor.  Plans 
call  for  the  newsletter’s  size  to  increase 
and  its  look  to  change,  although  it  will 
probably  come  out  four  rather  than 
nine  times  a  year. 

Horak  is  a  resident  of  Calgary,  Al¬ 
berta,  while  Feighery  is  based  at  Spec 
Productions,  P.O.  Box  632,  Manitou 
Springs,  Col.  80829. 

Feighery  is  also  involved  with  several 
other  comics-related  publications.  For 
instance.  Spec  prints  The  Missing 
Years  magazine  from  Jeffery  Linden- 
blatt’s  JAL  Publications,  69-30  Groton 
St.,  Forest  Hills,  N.Y.  11375.  One  of  the 
strips  featured  in  the  latest  Missing 
Years  issue  is  “Terry  and  the  Pirates.” 

Medal  for  Herblock 

HERBLOCK  WILL  BE  one  of  nine 
Americans  receiving  the  Medal  of 
Freedom  from  President  Clinton  at  an 
Aug.  8  ceremony. 

The  Washington  Post/Creators  Syn¬ 
dicate  editorial  cartoonist  said  he  will 


not  let  the  honor  color  his  coverage  of 
the  Clinton  administration. 

Herblock,  84,  is  the  first  cartoonist 
to  receive  the  medal,  according  to  the 
Post. 

New  journal  coming 

A  NEW  JOURNAL  called  Hogan’s  Al¬ 
ley  is  scheduled  to  debut  next  month. 

Its  name  refers  to  the  original  gener¬ 
ic  title  for  Richard  Outcault’s  “Yellow 
Kid,”  the  first  newspaper  comic  that 
will  celebrate  its  100th  anniversary  in 
1995. 

Hogan’s  Alley  will  cover  comics,  edi¬ 
torial  cartoons,  animation,  illustration, 
graphic  fiction  and  more.  It  will  in¬ 
clude  articles,  interviews,  columns, 
book  reviews,  historical  material,  fic¬ 
tion,  trivia  and  puzzles,  among  other 
things. 

Two  of  the  people  putting  out  what 
will  initially  be  a  quarterly  are  Rick 
Marschall  and  Tom  Heintjes. 

Marschall  is  an  author  and  former 
political  cartoonist,  syndicate  comics 
editor.  Marvel  Comics  editor,  and  edi¬ 
tor  of  the  journal.  Nemo:  the  Classic 
Comics  Library. 

Heintjes  is  a  free-lance  cartoonist 
and  writer,  columnist  for  The  Spirit 
magazine,  editor  of  Breaking  In  maga¬ 
zine  and  former  managing  editor  of  the 
Comics  Journal. 

Hogan’s  Alley  is  based  at  P.O.  Box, 
47684,  Atlanta,  Ga.  30362. 

Anniversary  contest 

“GRIMMY’S  LOOK-ALIKE  Contest” 
is  being  held  to  mark  the  10th  anniver¬ 
sary  of  “Mother  Goose  and  Grimm”  by 
Mike  Peters  of  Tribune  Media  Ser¬ 
vices. 

Readers  who  think  their  dog  resem¬ 
bles  Peters’  comic  strip  and  TV  show 
canine  should  send  a  photo  to  Grim- 


Qrimmy  craves  look-alike  photos. 


my,  P.O.  Box  35357,  Sarasota,  Fla. 
34242  before  Sept.  1. 

One  grand-prize  winner  will  receive 
a  trip  for  two  to  a  Sept.  24  anniversary 
celebration,  a  supply  of  Grimmy  greet¬ 
ing  cards  and  the  opportunity  to  have 
the  look-alike  dog  featured  on  a  cus¬ 
tom  greeting  card. 

The  10th  birthday  party  will  be 
thrown  by  the  Dayton  Daily  News, 
which  will  also  celebrate  Peters’  25th 
anniversary  as  an  editorial  cartoonist 
for  the  Ohio  paper. 

Proceeds  from  the  party  will  benefit 
Kids  Voting,  a  nonprofit  organization 
that  helps  educate  children  about  elec¬ 
tions  and  democracy. 

Peters  has  won  the  Pulitzer  Prize, 
Reuben  Award  and  other  honors. 

E-mailers  excise  ‘X’ 

ANOTHER  CARTOONIST  IS  offer¬ 
ing  his  e-mail  address  in  his  comic. 

“Sherman’s  Lagoon”  creator  J.P. 
Toomey  of  Creators  Syndicate  intro¬ 
duced  the  address  with  a  July  4  strip 
asking  readers  to  send  suggestions,  via 
the  Internet,  for  a  new  name  besides 
“Generation  X”  for  people  who  are  in 
their  20s. 


Hex/UYMiNfO 

HmmoocKeYs, 
nXfRe  mmnm... 


BimimmYourwiE 
cmcmuPumRKm 
Nm  wN  "memmic! 
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5  Ls»gpon@adl.com 


Talking  megabytes  with  a  mega-biting  shark. 
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Rod  Whitesmith,  (206)  892-71 96 
Box  4487,  Vancouver,  WA  98662 

Intuition  is  a  spiritual  faculty  and  does 
not  explain,  but  simply  points  the 
way. 

Florence  Scovel  Shinn 
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NEWSPAPERS  FOR  SALE 


NEWSPAPERS  WANTED 


NEWSPAPERS  FOR  SALE 


FINE  WEEKLY,  equipment,  building. 
Metropolitan  New  York.  Coll  (908) 
272-7979. 


COAST  WEEKLY,  resort  area,  debt 
free.  Must  sell  for  health  reasons.  Gross 
$74K,  sacrifice  $60K.  Zone  9.  Box 
06962,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


MUST  SELL.  Profitable  New  England 
weekly,  3,500  circulation,  $236,000 
gross.  Excellent  terms  to  qualified, 
experienced  buyer.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  Street,  Suite  450,  Box  54,  Bos¬ 
ton,  MA  02 1 1 6.  (6 1 7)  536- 1 900. 


CALL  US  ABOUT  OUR  LOW  CONTRACT  RATES!  (212)  675-4380 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  oil  at  warranteed  discount 
prices. 

Coll  MidAmerica  Graphics 
at  (800)  356-4886 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 
Albuquerque,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  quality.  Training 
available/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 


TWO  BIG  WEEKLIES.  Hill  country  and 
east  Texas,  $500K  range,  about  $200K 
down.  These  ore  top  notch.  Bill  Berger, 
ATN,  Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


ARE  YOU  A  Zone  2  weekly  publisher 
thinking  of  retirement?  Husband  and 
wife  seek  opportunity.  PO  Box  9090, 
Trenton,  NJ  08650. 


PRINTING  WANTED 


SPECIALIZING  IN  TV  listing  booklets, 
trimmed  and  glued  on  press  or  sod- 
dlestitched.  We  can  print  up  to 
800,000  daily.  Our  semis  travel 
nationwide.  Contact  K.  A.  Lesnor,  (800) 
843-6805,  Monday-Friday,  8-5  CST. 


EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

SCXJeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 

MAIL  ROOM 

2  Ferag  single  gripper  conveyors 

200'  long  each 

COMPUTER  CASES 

1 00'  Hall  Belt  Stream  Conveyor 

HASTECH  HS58  SYSTEM 

Available  Shortly 

HASTECH  HS58  Computer  System  con¬ 
sisting  of: 

*  2  Processors  -  DEC  PDP  11/44,  4MB 
RAM 

*  4  Control  Data  Corporation  Hard 
Disc  Drives  300  MB 

*  2  Printronix  Model  300  Printer 

*  2  Texas  Instruments  Model  810 
Printer 

*  2  Autologic  APS-Micro  5  Photo¬ 
typesetters 

’  3  Hostech  Poge  Layout  Terminals 

*  10  Hastech  Magician  Terminals 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Ipal  stream  aligners 

SigrxxJe  MLN-2A 

Signode  MLEE 

1  Stepper  tying  and  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  1  800  821-6257 

*  25  Hastech  Edit  4  Terminals 
"13  Hastech  Edit  9  Terminals 

All  the  equipment  are  in  excellent  work¬ 
ing  condition. 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 

Assorted  spare  parts  for  these  also 
available. 

Contact:  S.  Kumaraswamy 

Gleaner  Company 

7,  North  Street 

Kingston,  JAMAICA 

Telephone:  (809)  922-3400 

Fox;  (809)  922-6297 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 

CONVEYORS 

Bruce  L.  Seidel  (215)  820-9669 

WE  CONVERT  OVERHEAD  WIRE 

USED  MAILROOM  EQUIPMENT 

CONVEYORS  TO  BELT  CONVEYORS 

Stondlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

(407)  273-521 8  or  (800)  741-1937 

MAILROOM 

NEWSPAPER  RACKS 

APPROXIMATELY  500  chrome  rocks  (or 
tabloid  and  magazine  size  pub¬ 
lications.  Were  used  (or  od  paper  and 
photo  book.  Available  first  week  of 
August.  Call  (317-353-9379). 


FULL  SERVICE  for  your  COMPOSITION 
DEPARTMENT  - 

New  and  remarketed  publishing 
equipment  -  specializing  in 
IMAGESETTERS  and  software/ 
hardware  RIPs  -  all  warranteed. 
PARTS/PCB's  at  30  -  70%  off  mfg. 
exchange  prices  - 

TELEPHONE  TROUBLESHOOTING  and 
morel!  Call  or  Fox  for  more  information 
today! 

Coll  Bob  Weber,  Inc.  at  (216)  831- 
0480, 

Fox  #  (800)  837-8973/(216)  831- 
1628. 


FOR  SALE 
2  Unit  Web  Leader 
2  Unit  Vanguard 

4  Pocket  1800  Series  McCain,  Stitcher 
Trimmer 

8  Pocket  McCain  Speedbinder,  3rd  and 
4th  Knife 

1  Muller  Martini  1531  compensating 
stacker 

2  Unit  Miehle  23  9/16"  w/combo 
(older  for  books  and  commercial  work 
We  wont  to  buy  your  excess  press 
equipment 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 

METRO^  URBANItC^MMUNITV^, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 

PRINTING  PRESS 
Available  Shortly 

Arising  from  o  major  modernisation 
programme,  a  large  newspaper 
organisation  in  Jamaica  will  hove  two 
of  its  printing  presses  available  for  sale 
shortly: 

Crab  Tree  Viscount  Letter  Press 
Crab  Tree  Standard  Letter  Press 
The  equipment  are  in  excellent  working 
condition  and  are  being  currently  used 
by  the  company  in  the  production  of  its 
daily  publications. 

Assorted  spare  ports  also  available. 
Bargain  Price 

Contact  S.  Kumaraswamy 
Gleaner  Company 
7,  North  Street 
Kingston,  JAMAICA 
Telephone;  (809)  922-3400 
Fox:  (809)  922-6297 

Do  the  thing  you  fear  and  death  of 
fear  is  certain. 

Ralph  Waldo  Emerson 


MAN-Roland  Folders 

Custom  built  high  speed  quarterfolder 

160  pages  -  double  out  -  22-3/4  with 
3  high  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  (or  24  units 
60HPG.E.  drives 
Only  7  years  old 

Northeast  Industries  1  (800)821-6257 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call;  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


METROLINER  or  Metro  Mono  unit, 
233/4  cut-off  injector  inking,  spiral  brush- 
ink  train  dampening  preferred,  with  or 
without  RTP.  Frame  size  82"  (A-82). 

Call  Jim  Tredinnick,  Production 
Director,  (609)  563-5305,  Times 
Graphics,  Inc.,  891  E.  Oak  Road, 
Vineland.  NJ  08360 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  212>675>4380 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Soles 
NoHonwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Speciolists 
1(800)  247-2338 


ADNET  SYSTEMS 
Telemarketing  Specialists 
Quality  Work’Reasonable  Rates 
1  (800)  336-8037 


Convert  to  private  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturation 
praducts.  Call  Midwest  Independent 
Postal  (616)  324-1008 


J.  BLENKARN  HOLDINGS 
Circubtion  Telemarketing  Experts 
JeffBlenkam  (616)458-6611 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


Become  so  wrapped  up  in  something 
that  you  forget  to  become  afraid. 

Lady  Bird  Johnson 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER” 
TELEMARKETING 
1  (800)  929-1845 
our  26tb  Year 
PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 

SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 

SOUTHERN  TELEMARKETING 
Has  wfiat  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


CONSULTANTS 


48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)  272-6173. 


DISTRIBUTION  SERVICES 


FREE  AOZ  DELIVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onivl) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


ADMINISTRATIVE 


ASSOCIATION  DIRECTOR 
The  Montana  Newspaper  Association 
seeks  a  multifaceted  professional  to 
head  the  statewide  organization  of  75 
weekly  and  daily  newspapers.  The 
executive  director  administers  the  orga¬ 
nization  and  a  three-person  staff, 
speaks  for  the  organization  on  pro¬ 
fessional  issues,  spearheads  lobbying 
efforts  at  the  state  Capitol  and 
coordinates  the  annual  convention  and 
contest.  Director  oversees  statewide 
advertising  network.  Must  have  solid 
manogement  and  people  skills, 
understanding  of  daily  and  weekly 
newspaper  aperatians  and 
demonstrated  ability  to  move  between 
news  and  advertising  functians  of  the 
business.  Computer  familiarity  a  plus. 
Base  pay  $40,000/year  plus  incen¬ 
tives.  Send  resume  and  references  ta 
Gary  Moseman,  Great  Falls  Tribune, 
PO  Box  5468,  Great  Falls,  MT  59403. 

FINANCIAL  POSITION  OPEN  ~ 

Business  Manager  position  open  at  a 
15,000  award  winning  daily  located  in 
Zane  7.  This  position  requires  proven 
skills  in  the  following  areas:  newspaper 
financial  reporting,  analysis,  strategic 
planning,  team  management  concepts 
and  includes  responsibility  for  all 
persannel  functions  at  the  divisian. 
Applicants  need  demonstrated 
capabilities  for  successfully  achieving 
goals  related  ta  customer  and  employee 
satisfaction.  Competitive  base  salary 
plus  incentive  plans  and  excellent  bene¬ 
fits.  If  interested  please  forward  a  cover 
letter  and  resume  to  Rob't  Greene, 
GOOD  NEWS,  Alpine  Centre,  Suite 
245N,  2435  Kimberly  Rd.,  Bettendorf, 
lA  52722  or  (31 9)  359-4877. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horseoower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1357 
24-Hour  Une  PO  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  flaors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Doily  Service  Controcts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 10 


CLASSIFIED  ADVERTISING  DEADUNES 

IN<OlUMN  ADVERTISEMENTStTuesdoy  noon  (EST)  for  following  Saturday  issue 
CLASSIFIED  DISPlAY:Friday  5pm  (EST)  8  days  prior  to  publication 


ADVERTISING 


ADVERTISING 


Wanted  to  lead  8-person  sales  staff  in 
town  &  country  maixet  of  o  9,000  after¬ 
noon  daily  with  Saturday/Sunday  morn¬ 
ing  edition.  Located  in  central  Ohio 
where  the  best  can  be  found  in  town  & 
country. 

Seeking  a  strong  leader  who  can  teach, 
plan,  market  and  meet  goals.  Must  be 
able  ta  prepare  revenue  &  expense 
budgets,  develop  new  revenue 
opportunities  and  expand/enhance 
existing  products/ programs. 

Terrific  career  opportunity.  Position 
offers  competitive  salary  and  an 
attractive  benefit  package.  Please  Fax 
resume  and  cover  letter  to:  Karl  Miller, 
General  Manager,  The  Coshocton 
Tribune,  550  Main  Street,  Coshocton, 
Ohio  43812.  (614)622-7341. 

ADVERTISING  DIRECTOR  whose  goal 
is  ta  one  day  become  a  publisher.  Our 
growing  weekly  in  KY  needs  an  aggres¬ 
sive  person  to  sell  and  manage  two 
other  salespeople.  Salary,  banus, 
health  insurance,  401 K,  plus  an  op- 
parlunity  to  advance  quickly  if  you  can 
do  the  job.  Send  resume  and  salary  his¬ 
tory  to  Bill  Buchanan,  PTS,  Inc.,  PO  Box 
032204,  Tuscaloosa,  AL  35406. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


EMI’LOYMKNT  OPPORTUNITIES  IN  THE  '90s 


Director  of  Advertising 

■  The  Times  Orange  CoLinty:  Lead  a  team  of  advertising 
sales  professionals  as  you  strategically  increase  market 
share  and  advertising  revenue  in  one  of  Southern 
California’s  most  competitive  markets. 


You  will  be  charged  with  increasing  advertising  revenue 
in  the  retail,  automotive,  real  estate,  employment  and 
classified  categories  for  the  Times  Orange  County. 
This  will  require  you  to  plan  effective  growth  strategies; 
create  and  manage  a  successful  sales  team;  and  develop  and 
implement  new  compensation/incentive  programs  which 
promote  a  performance  culture  and  maximize  profitability. 

We  are  seeking  a  dynamic  leader  with  a  successful  track 
record  of  10+-  years  in  sales,  which  includes  a  minimum  of  5  years 
in  a  management  capacity.  A  newspaper  background  is  desirable, 
but  other  media-related,  packaged  goods,  or  high  transaction 
product  sales  experience  will  be  cwisidered.  A  Bachelor’s  degree 
is  required;  MBA  preferred. 

The  Los  Angeles  Times  offers  an  outstanding  compensa¬ 
tion  and  benefits  package  which  includes  company-paid  ESOP 
and  401  (k).  For  immediate  consideration,  please  forward  your 
resume  and  salary  history  to:  The  Times  Orange  County, 
Employee  Relations,  Dept.  DAOC/PT/EP,  1375  Sunflower 
Ave.,  Costa  Mesa,  CA  92626.  An  EOE/Affirmative  Action 
Employer. 

Qoe  AxiqcUs 
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HELP  WANTED 


ACADEMIC 

NEWS  ADVISER 


_ ADVERTISING _ 

ADVERTISING 

TNN,  a  newspaper  marketing  network 
based  on  the  West  Coast,  is  seeking 
experienced  Sales  Managers  and  Sales 
Executives  to  participate  in  the  expan¬ 
sion  of  its  Midwest  and  Denver  oftices. 
Qualified  candidates  will  have  a  B.A.  in 
business  or  related  field  and/or  four  to 
ten  years  experience  in  mix-media 
advertising.  Newspaper  background 
desirable.  Responsibilities  include  direct 
selling,  planning,  supervising  and 
participating  in  the  implementation  of 
innovative  and  customized  sales  pre¬ 
sentations  with  successful  results.  Appli¬ 
cants  must  have  a  strong  background  in 
soles  and  marketing,  ana  proven 
interpersonal,  organizational  and  time 
manogement  skills.  The  ability  to 
relocate  may  be  necessary.  We  offer 
on  excellent  compensation  and  benefits 
package.  Please  send  cover  letter, 
resume,  and  salary  history  to 
McClatchy  Human  Resources,  2100  Q 
Street,  Sacramento,  CA  95816.  EOE. 

ASSISTANT  DIREQOR 
STUDENT  MEDIA 

MARKETING  ADVISOR 

Student  Media  ot  the  University  of 
North  Carolino  at  Charlotte  is  recruiting 
for  a  marketing  adviser.  This  new  posi¬ 
tion  will  report  to  the  Student  Media 
Adviser  under  the  division  of  Student 
Affairs.  Student  Media  is  comprised  of 
a  weekly  newspaper  (moving  to  twice 
weekly  in  August  1995),  a  literary-arts 
magazine,  video  production,  media 
board  and  marketing  department.  The 
morketing  adviser  is  responsible  for  pro¬ 
viding  creative,  effective  management 
to  the  advertising  and  business  func¬ 
tions  of  Student  Media  through  recruit¬ 
ing,  training  and  advising  a  student 
advertising  sales  staff,  and  supervising 
support  staff  with  billing,  collection  and 
accounting  responsibilities.  The 
adviser  will  oversee  the  marketing 
department  budget,  recommending 
ways  to  cut  expenses  and  improve  fis¬ 
cal  efficiency  in  purchasing  and  manag¬ 
ing  funds  and  will  handle  all  aspects  of 
national  advertising  accounts.  This  posi¬ 
tion  will  require  selling  ods  and  other 
promotional  marketing  plans  as 
deemed  appropriate  and  necessary  to 
the  generation  of  sales  goals. 

Qualifications  include:  bachelor's 
degree  in  marketing/business,  advertis¬ 
ing,  communications,  journalism  or 
related  field,  one  year  of  experience  in 
print  media  advertising  and  production 
and  ad  sales  experience.  Operational 
knowledge  of  Macintosh  computers  pre¬ 
ferred.  An  equivalent  combination  of 
education  and  experience  may  be  sub¬ 
stituted  for  the  educational  requirement. 

Salary  is  competitive.  Please  send  a 
resume  or  NC  state  application  to: 
Jeanne  Madorin,  Personnel  Services, 
UNC  Charlotte,  Charlotte,  NC  28223- 
0001,  FAX  (704)  547-3239,  indicaHng 
interest  in  Position  #14222.  Application 
deadline  is  August  15,  1994.  To 
receive  a  NC  state  application,  please 
call  (704)  547-2276.  UNC  Chadolte  is 
an  Equal  Opportunity  Employer. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  manager 
needed  by  growing  northern  Virginia 
weekly  group.  Great  ground  floor 
opportunity  for  self-starter.  Good  salary 
and  income  structure.  Fax  resume,  letter 
to:  (301)365-1797. 


MAJOR  ACCOUNTS/PRINT  AND 
DELIVER  SALES 

We  need  an  aggressive,  highly 
organized  executive  with  a  proven 
track  record.  25,000  circulation  daily 
on  California's  central  coast.  Earn  in 
the  $40's  with  excellent  benefits.  Send 
confidential  resume  to  Box  07021, 
Editor  &  Publisher. 


MANAGER/TERRITORIAL  SALES 

The  Rocky  Mountain  News,  Denver's 
largest  daily  newspaper,  has  an  open¬ 
ing  for  Monager  of  our  retail  territorial 
soles  staff.  We  are  looking  for  a  highly 
motivated,  competitive  and  proven 
sales  manager  anxious  to  grow  with 
our  newspaper  and  our  market.  The 
position  will  be  responsible  for  1  sales 
manager  and  1 2  salespeople.  Candi¬ 
date  must  possess  strong  leadership, 
motivational  and  creative  selling  skills. 
Experience  in  forecasting/budgeting, 
sales  training,  new  product  devel¬ 
opment,  and  good  written  and  oral 
communication  skills  are  all  essential. 
College  degree  in  advertising  or  related 
field  preferred,  as  is  experience  with  a 
metro  daily  in  a  competitive  market. 
We  offer  excellent  salary  and  MBO 
progrom  along  with  a  comprehensive 
benefits  package.  If  you're  interested  in 
working  for  a  progressive  daily  news¬ 
paper  in  one  of  the  nation's  premier 
markets,  this  opportunity  may  be  for 
you.  Please  submit  a  resume  and  cover 
letter  to: 

THE  ROCKY  MOUNTAIN  NEWS 
HUMAN  RESOURCES  DEPARTMENT 
400  West  Colfax  Avenue 
Denver,  CO  80204 


RETAIL  ADVERTISING  MANAGER 
Reports  to  Marketing/Sales  Director. 
Six  outside  reps,  special  section  rep, 
assistant  manager  and  art  department 
all  under  Retail  Manager.  Experience 
required.  Promoter,  manager,  and 
innovator  wanted.  Don  Kincaid,  The 
Decatur  Daily,  Decatur,  AL  35601 
(205)  353-4612. 


WV 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


For  Collegian  Inc.,  publisher  of  The 
Daily  Collegian,  Penn  State's  morning 
newspaper,  circulation  19,000.  Our 
organization  includes  a  Professional 
Staff  of  21  people  and  a  student  staff  of 
obout  250. 

Collegian  Inc.  is  an  independent  self- 
supporting  non-profit  organization  with 
an  annual  budget  of  more  than  $1.6 
million.  Our  employees  ore  not  Univer¬ 
sity  employees. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  print  journalism  and  education.  Posi¬ 
tion  ovoibble  immediately. 

Required  skills:  writing,  editing, 
teaching,  using  computers.  Also:  good 
people  skills,  good  general  communica¬ 
tion  skills  and  ability  to  grow  into  job. 

Preferred:  Minimum  of  three  years  of 
related  experience  with  a  daily  news¬ 
paper.  Experience  on  a  college  news¬ 
paper  helpful.  Degree  desirecT  Experi¬ 
ence  in  layout,  photography  or  graph¬ 
ics  would  be  a  plus. 

The  news  adviser  reports  to  the  general 
manager.  Job  includes  organizing  and 
conducting  training  classes  for  all  new 
student  staff  members,  presenting 
seminars  on  special  topics  and  provid¬ 
ing  day-to-day  guidance  to  students. 
The  training  classes  include  basic  jour¬ 
nalism  skills,  ethics,  human  relations, 
libel  and  other  legal  issues. 

Five-day,  40-hour  week.  Typical  start¬ 
ing  time  1 1  o.m.  The  new  employee  will 
have  some  say  in  setting  hours,  which 
are  somewhat  flexible.  Daylight  week¬ 
day  hours  are  available  during  weeks 
when  The  Daily  Collegian  is  not  pub¬ 
lishing.  You  will  be  working  with  com¬ 
puters.  Your  office  will  be  in  a  'no  smok¬ 
ing'  building. 

Starting  salary  is  dependent  on  experi¬ 
ence  and  qualifications;  minimum  is 
$22,500.  Company  pays  80  percent  of 
your  medical  and  hospitalization,  50 
percent  for  dependents.  Excellent  vaca¬ 
tion  plan.  Paid  holidays  include  one 
week  for  Christmas.  Other  benefits.  Con¬ 
siderable  on-the-job  freedom  working 
in  a  people-oriented  company. 

Application  deadline  Aug.  15.  Apply 
to: 

Mr.  Gerry  Lynn  Hamilton 
General  Manager 
Collegian  Inc. 

1 23  S.  Burrowes  St. 

University  Park,  PA  16801-3882 

Include  cover  letter,  resume  and  three 
story  clips.  Also  include  a  two-page 
memo  to  the  general  manager  sum¬ 
marizing  your  most  significant  qualifica¬ 
tions  and  how  they  particuloHy  suit  you 
for  this  job.  Include  ony  other  materials 
that  will  be  helpful  in  evaluating  your 
application. 

Applications  will  be  acknowledged. 

Our  fathers  valued  change  for  the 
sake  of  its  results;  we  value  it  in  the 
act. 

Alice  Meynell 


_ ART/EDITORIAL _ 

GRAPHICS/DESIGN  EDITOR 

The  wheel  of  fortune  is  spinning,  and 
you  can  hit  the  jockpot  if  you  land  the 
Graphics/Design  Editor  at  the  Sun  Herald 
in  Biloxi,  MS.  Graphics/Design  Editor 
qualifications:  Ability  to  create  visually 
stunning  pages,  strong  Mac  and 
illustration  skills;  ability  to  praise,  teach 
and  supervise  graphic  artist  and  page 
designers,  work  with  all  newspaper 
departments  and  work  some  weekends; 
5  years  experience.  Send  resume  and 
work  samples  to  Andrea  Yeager, 
Managing  Editor,  The  Sun  Herald,  PO 
Box  4567,  Biloxi,  MS  39535-4567. 


_ ART/GRAPHICS _ 

SENIOR  EDITOR/GRAPHICS 

Duties:  Responsible  for  design,  grophic 
presentation,  typography  &  layout  of 
doily  &  weekend  newspaper  encom¬ 
passing  geographic  area  of  750,000-t 
people.  Critique  newspaper  daily  with 
department  heads  &  managing  editor 
involving  newspaper  design,  selection 
of  photographs,  graphics,  maps, 
among  others.  Oversee  main  news  sec¬ 
tions  for  weekend  editions.  Examine 
other  newspapers  owned  by  publisher 
for  visual  presentation,  quality,  design 
&  related  topics. 

Requirements:  Bachelor  of  Fine  Arts 
with  concentration  in  Graphic  Design, 
or  its  equivalent,  &  minimum  of  10 
years  experience  in  all  aspects  of  British 
newspaper  design  and  overall  respon¬ 
sibility  for  design  of  editorial  product 
for  metropolitan  newspaper. 

Salary:  $76,300/year  +  benefits 
Location:  Toledo,  Ohio 

Resumes  to:  Attn:  PJB,  PO  Box  2009, 
Pittsburgh,  PA  15219-2009 

CIRCULATION 

CIRCULATION  DIREOOR 
A  40,000  doily  and  Sunday  in  Zone  3 
is  looking  for  a  circulation  director. 
We're  looking  for  a  professional  man¬ 
ager  with  a  proven  record  in  sales,  ser¬ 
vice  and  administration.  The  successful 
applicont  will  have  strong  interpersonal 
skills  for  working  with  a  young  staff  on 
team  development.  Please  reply  with  a 
resume  including  salary  expectations  to 
Box  07008,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 

CIRCULATION  SALES 
The  Sarasota  Herald-Tribune,  a 
1 20,000  daily,  located  on  the  west 
coast  of  Florida,  is  looking  for  an  inde¬ 
pendent  contractor  to  run  a  three 
county  door-to-door  sales  operation. 
Contact  Paul  Staik,  Circulation  Promo¬ 
tion  Manager,  Sarasota  Herald- 
Tribune,  801  S.  Tamiami  Trail, 
Sarasota,  FL  34236.(813)957-5248. 
Fox  (813)  957-5235. _ 

THE  THOMASVILLE  Times-Enterprise, 
an  1 1 ,500  daily  newspaper,  is  seeking 
an  experienced  person  to  become 
circulation  sales  manager.  Vocations, 
401  (K),  retirement,  medicol/dental  and 
other  incentives.  Send  detailed  resume 
to  Wallace  Goodman,  Publisher, 
Thomasville  Times-Enterprise,  PO  Box 
650,  Thomasville,  GA  31799.  Avail¬ 
able  8/15/94.  A  member  of  the 
Thomson  Newspaper  Group. 
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CIRCULATION 


CIRCULATION  SUPERVISOR 


Journal/Senlinel,  Inc.,  publisher  of  The 
Milwaukee  Journal  and  Milwaukee  Sen¬ 
tinel,  'combined  daily  circulation 
405,000;  Sunday  circulation  495,000,' 
currently  has  a  Supervisor  position 
open  in  its  fast-paced,  growing  Circub- 
tion  Department.  This  is  a  challenging, 
deadline-driven  position  that  requires 
the  ability  to  handle  multiple  assign¬ 
ments.  You  will  supervise  and  motivate 
sales  and  operational  efforts  through  6- 
8  District  Sales  Managers  and  their 
staff. 


The  ideal  candidate  will  possess  o 
strong  Circulation  Sales,  Service  and 
Supervisory  background  combined  with 
a  'hands  on'  approach  to  the  leadership 
and  development  of  employees.  The 
candidate  should  have  the  ability  to 
produce  results  through  new  strategies 
and  be  analytical  in  sewing  problems. 


Qualified  candidates  should  have  a 
BA/BS  degree  in  Business  or  equivalent 
and  a  minimum  of  4-6  years 
supervisory  and  soles  experience. 


Our  newspaper  offers  a  competitive 
salary,  with  an  excellent  benefit 
package. 


PLEASE  FAX  (414)  224-2897  OR  MAIL 
RESUME,  INCLUDING  CURRENT 
SALARY  AND  REQUIREMENTS  TO: 


JOURNAL/SENTINEL,  INC. 
EMPLOYMENT  OFFICE  (1600CS) 
PO  BOX  661 

MILWAUKEE,  Wl  53201-0661 


Equal  Opportunity  Empbyer 


SINGLE  COPY  MANAGER 


East  Coast;  100,000-f  daily  and  Sun 
day  newspaper  seeks  o  sales-oriented, 
creative  single  copy  manager. 


Individual  must  be  well  organized,  will 
ing  to  be  involved  in  all  aspects  of  the 
retail  operation  and  detail  conscious 
Energetic,  dynamic  person  needed  to 
train  and  motivate  field  staff. 


Person  selected  will  be  responsible  br 
all  single  copy  sales  to  include  store 
accounts,  distributors,  vending 
customers  and  street  hawkers. 


This  is  a  key  slot  at  one  of  the  country's 
leading  properties  with  opportunity  foi 
advancement  within  the  group. 


A  pro-active  candidate  must  have  five 
years'  competitive  single  copy  experi 
ence  and/or  Bachelor's  degree  in  ousi 
ness  or  related  field.  Computer  experi 
ence  a  must. 


We  offer  competitive  salary,  bonus  and 
benefits  with  a  growing  chain. 


Send  resume  to  Box  07014,  c/o  Editor 
&  Publisher. 


You  cannot  run  away  from  a 
weakness.  You  must  sometimes  fight 
it  out  or  perish:  and  if  that  be  so,  why 
not  now,  and  where  you  stand? 

Robert  Louis  Stevenson 


CIRCULATION 


HOME  DEUVERY  ZONE  MANAGER 


NJ's  2nd  largest  (and  most  ambitious!) 
daily  has  an  opportunity  br  an  experi¬ 
enced  mid-manager.  Zone  Managers 
hove  responsibility  br  the  supervision  & 
eadership  or  7-10  DM's,  P/T 
warehouse  supervisors  &  adult  delivery 
agents.  Candidates  must  hove  previous 
circulation  experience  in  supervisory 
capacity  and  be  upward  bound.  Col¬ 
lege  degree  preferred.  Send  letter  & 
resume,  including  salary  requirements 


E.O.E. 


Asbury  Park  Press 
Attn:  Zone  Manager  Position 
POBox  1550 

Neptune,  New  jersey  07754 


COMPUTER  TECHNOLOGY 


PROGRAMMER/ANALYST 


The  News  and  Observer,  in  Raleigh, 
NC,  has  several  informatian  services 
positions  available  to  support  imple¬ 
mentation  of  new  Macintosh  and  SUN- 
based  editorial,  production,  and  busi¬ 
ness  systems. 


EDITORIAL 


--  Pagination  system  programmer/ 
analyst:  Help  insbil  and  administer  new 
Quark  Publishing  System;  create  pro¬ 
grams  and  tables  to  expedite  routing  of 
text  and  graphics  from  OPS  to  text 
archival  and  new  media  systems.  Expe¬ 
rience  with  Macintosh,  SUN,  UNIX,  C, 
C*+  are  essential.  Experience  with 
Apple  Script  and/or  Quark  Xtensions  is 
a  big  plus. 


--  Business  systems  programmer/ 
analyst:  Develop  press  control  system 
on  SUN  platform  using  Sybase.  Help 
implement  migration  or  Collier-Jackson 
newspaper  and  financial  business 
applications  from  current  Hewlett- 
Packard  mini-computer  environment  to 
SUN  client/server  model.  Experience 
with  SUN  (ideally  under  Solaris)  and 
business  applications  is  required.  Micro 
Focus  COBOL  and/or  Sybase  experi¬ 
ence  are  big  pluses. 


30,000  PLUS  7-day  Zone  3  AM  beef¬ 
ing  up  to  stay  ahead  of  competition, 
sews: 

•  Night  city  editor  --  experienced, 
accurate,  quick,  wordsmith  who  writes 
attractive  headlines  and  possesses 
strong  training,  monogement  skills. 

•  Two  'breaking  news/cops/GA' 
reporters  who  thrive  on  getting  it  first, 
getting  it  right,  getting  it  all,  by  dead¬ 
line.  At  least  tv^  years'  experience. 

•  Sports  copy  editor  -  accurate  and 
bst  with  outstanding  command  of  lan¬ 
guage,  must-reod  headline-writing 
skills,  flair  for  design  and  record  or 
meeting  deadlines.  Great  step  up  br 
smaller  paper  sports  editor. 
Award-winning  newspaper  in  lop  quoli- 
ly-of-lib  community. 

Send  one-page  caver  letter  (why  you're 
best  person  br  the  job),  resume,  best 
half-dozen  samples  of  work  to  Box 
0701 2,  Editor  &  Publisher. 


--  Publishing  system  programmer/ 
analyst:  Configure,  install  and 
administer  systems  to  manage  &  track 
aspects  of  od  composition,  news  photo 
and  graphics  storage.  Coordinate  inte¬ 
gration  of  these  new  workflow  man¬ 
agement  systems  with  existing  Collier- 
Jackson  (HP)  and  Tandem  (Sll)  ad 
order/layout  systems.  Experience  with 
SUN  (ideally  under  Solaris),  Sybase, 
and  TCP/IP  is  required. 


EDITORIAL 


$50,000-r 


Please  send  your  resume  to:  Pro¬ 
grammer/Analyst,  Human  Resources, 
The  News  and  Observer  Publishing 
Company,  PO  Box  191,  Raleigh,  NC 
27602-9146. 


7,000-t-  CIRCULATION  weekly  seeks 
aggressive  news  writer.  Send  resume, 
five  clips  and  rebrences  to  Pam  Afifi, 
Editor,  Georgia  Guardian,  PO  Box 
8548,  Savannah,  Georgia  31401 . 


ARE  YOU  SUFFOCATING? 


Looking  for  an  environment  where  your 
ideas  matter,  where  you're  not  afraid  to 
speak  your  mind,  where  o  premium  is 
placed  on  quality  work  above  all  else? 
Consider  the  Des  Moines  Business 
Record.  We're  looking  br  a  talented, 
hungry  general  reporter  to  bring  big- 
market  ideas  to  a  smoll-morket  paper. 
Send  resume,  clips,  salary  requirements 
to  Brett  Chose,  Managing  Editor,  Busi¬ 
ness  Record,  100  Fourth  St.,  Des 
Moines,  lA  50309. 


ARTS  CRITIC/REPORTER 
The  Sacramento  Bee  wants  someone 
with  o  writer's  flair  and  a  reporter's 
tenacity  to  cover  clossicol  music,  ballet 
and  modern  dance.  In  addition  to 
knowledge  of  the  fields  and  reporting 
skills,  you  must  be  able  ta  write  to  o 
general  readership  and  cover  our  bst- 
growing  area  as  well  as  the  S.F.  Bay 
Area.  Send  clips  to  Bruce  Dancis,  Enter¬ 
tainment  Editor,  Sacramento  Bee,  PO 
Box  1 5779,  Sacramento,  CA  95852. 


ASSISTANT  CITY  EDITOR 


WANTED:  Go-getting  reporters  to 
cover  celebrities,  human  interest  and 
libstyles  br  top  celebrity  tabloid.  Will 
be  based  in  Los  Angeles  and  Florida. 
Write:  Editorial  Director,  Globe,  5401 
NW  Broken  Sound  Blvd.,  Boca  Raton, 
FL  33487. 


If  you  have  a  knack  for  working  with 
reporters  to  make  good  copy  great.  The 
Fresno  Bee  may  have  an  exciting 
apportunity  far  you.  A  McClotchy 
newspaper  in  the  affordable  Central 
CA  Valley  (circulation  1 55,000  doily 
and  185,000  Sunday).  We're  looking 
br  on  assistant  city  editor  bursting  with 
ideas  to  prioritize  and  follow  through 
on  assignments,  edit  copy,  and  plan 
Sunday  coverage.  Must  have  minimum 
three  years  at  daily  newspaper  and 
some  Metro  desk  experience.  Com¬ 
petitive  salary  and  excellent  benefit 
package.  Send  resume,  cover  letter  and 
some  "bebre"  and  'after"  clips  no  later 
than  August  26  to:  THE  FRESNO  BEE, 
H.R.  Dept.,  1626  'E'  Street,  Fresno,  CA 
93786.  An  equal  opportunity 
empbyer. 


To  avoid  an  occasion  for  our  virtues 
is  a  worse  degree  of  failure  than  to 
push  forward  pluckily  and  make  a  fall. 

Robert  Louis  Stevenson 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 

The  Son  Juan  STAR,  a  37,0CX)  doily,  is 
seeking  an  assistant  city  editor  to  nelp 
direct  our  aggressive  news  coverage. 
Good  editing  skills,  bi-linguol  in  English 
and  Spanish,  4  years  reporting  experi¬ 
ence  required.  Fast-moving  news  pace 
in  tropical  environment.  Send  resume, 
clips  to  Robert  Becker,  City  Editor,  PO 
Box  364187,  San  Juan,  PR  (X)936- 
4187. 


ASSISTANT  EDITOR 

Action-oriented  non-profit  organization 
seeks  on  experienced,  energetic  indi¬ 
vidual  br  reporting,  writing  and  other 
editorial  duties  to  help  produce  a  twice- 
monthly  news  bulletin  on  government 
reinvention.  Candidate  must  have 
excellent  writing  and  editing  skills, 
along  with  word  processing  and  com¬ 
puter-based  research  experience.  Appli¬ 
cants  submit  letter  of  interest,  resume 
and  three  short  writing  samples  to: 
Notional  Academy  of  Public  Adminis- 
trotion-ARG,  1 1 20  G  Street  NW,  Suite 
850,  Woshington,  DC  20005. 
Absolutely  no  phone  colls. 

ASSISTANT  HOME/DESIGN  EDITOR 

Major  regional  libstyle  magazine.  We 
need  a  strong  writer  with  at  least  five 
years  experience  covering  housing, 
design  and/or  architecture.  Creativity, 
professionalism  o  must.  Competitive 
salary;  excellent  benefits.  Send  resume 
and  five  nonretumable  writing  sampbs 
to  Box  07007,  Editor  &  Publisher. 


ASSISTANT  MANAGING  EDITOR: 
Family  owned  newspaper  in  Califor¬ 
nia's  southern  Son  Joaquin  Valley  seeks 
a  leader  to  fill  the  No.  3  position  in  the 
newsroom.  We're  looking  br  someone 
with  the  enthusiasm  and  creativity  to 
help  make  o  good  paper  great.  Strong 
people  skills  and  a  proven  track  record 
in  management  a  must.  We're  a 
75,000  daily  (90,000  Sunday)  located 
in  an  area  that  demands  strong  local 
news  coverage.  The  job  involves 
supervising  the  news  operation  at  night. 

Send  resume,  tear  sheets  and 
references  to: 

Richard  Beene,  Executive  Editor 
The  Bakersfield  Californian 
PO  Box  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 


ASSOCIATE  EDITOR 

Business  biweekly  needs  on  editor  to 
oversee  production  of  special  projects. 
Duties  would  include  story  ideas;  assign¬ 
ing  stories  and  photos  to  freelancers; 
editing  copy;  layout  and  design;  and 
overseeing  Knol  production.  Knowledge 
of  the  Mac  ond  Pagemaker  on  asset, 
but  not  a  requirement.  Send  resume 
and  examples  of  your  work  to  the 
Executive  Editor,  Business  Report,  Box 
1949,  Baton  Rouge,  LA  70821 . 


BUSINESS  REPORTER 
Aggressive,  energetic.  Resume,  clips  to 
Martin  Donsky,  Editor,  South  Florida 
Business  Journal,  1050  Lee  Wagener 
Blvd.  #302,  Fort  Lauderdob,  FL  33315. 


FAX  YOUR  AD  TO 
(212)929-1259 
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EDITORIAL 


BUSINESS  REPORTER 
Business  weekly  seeks  experienced 
reporter  wtio  knows  how  to  dig  into  the 
local  business  community.  Applicants 
should  show  desire  and  ability  to 
oggressively  cover  beats.  If  it's  time  for 
a  new  challenge  in  a  great  city,  con¬ 
sider  us.  Send  cover  letter,  resume  and 
best  clips  to  Editor  Kit  Gorman,  CityBusi- 
ness,  PO  Box  1 9308,  New  Orleans,  LA 
701 79,  or  for  more  information,  coll 
(504)  834-9292  ext.  132. 

BUSINESS  EDITOR 

Wisconsin  daily  needs  someone  to  run 
two-person  business  staff  for  7-day 
paper.  No  production  work.  Clips  must 
show  ability  to  cultivate  numerous 
sources  quickly.  Good  pay  for  the  right 
person.  Minimum  three  years  of  cover¬ 
ing  business  for  a  daily  paper.  Box 
06997,  Editor  &  Publisher. 


EDITORIAL 


ASSOCIATE  EDITOR 

QUILL  magazine,  the  source  for  news 
and  trends  in  journalism  for  more  than 
80  years,  has  an  immediate  opening 
for  an  exceptionally  talented  editor. 
Must  be  an  organized,  self-starting, 
problem  solver  who  can  work  well  by 

Ehone  with  talented  freelance  writers, 
trength  and  experience  in  line  editing, 
spotting  holes  in  stories,  reshaping 
stories,  shepherding  rewrites,  trimminq 
to  essentials  a  must.  E^erience  with 
desktop  publishinq  -  QuarkXPress/ 
Macintosh  -  desirable.  $20,000.  Pub¬ 
lished  by  the  Society  of  Professional 
Jaurnalists.  FAX  cover  letter,  resume, 
and  editing  examples  to:  Editor,  QUILL, 
(317)  653-463T;  or  mail  to  Editor, 
QUILL  magazine,  fO  Box  77,  Greencas- 
tle,  IN  46135-0077. 

NO  PHONE  CALLS. 


ReadinLWritin’...lngenius! 


It’s  a  whole  new  way  of  teaching. 
It’s  a  whole  new  company. 


inP^enius 


We’re  Ingenius. .  .A  rap'fdly  growing  new  venture 
of  Reuters  NewMedia  and  Uberty  Media  Corp. 
located  in  Denver,  Colorado.  Our  specialty  is 
providing  education  and  information  services 
through  multimedia  software  applications  for  the 
school  and  home.V^  havernhmedtSte-opp^u- 
nities  for  th^olfowing  professionals: 

/  ^  Journalists  ’ 

Livdiy  writers/editors  with  experience  covering 
national  and  international  neWs  are  needed  for 
^ur  new  multimedia  electronic  newspaper. 

/  Strong  team  players  witl>  a  sense  of  adventure 
I  are  key.  Experience  yvidi  new  technology,  espe- 
vs  ^cially  computer..asiisted  reporting  is  preferred. 
'  ReqUIrShients  include  proven  field  experience, 
I  with  knowledge  of  foreign  languages  a  strong 
1  plus.  A  Bachelor’s  degree  in  Communications, 
^  journalism  or  a  related  field  is  a  plus. 


^  Ingenius  offers  excellent  benefits,  competitive 
\  salaries,  and  a  progressive  working  environment. 
>^o  apply,  please  send  resume  and  clippings/writ- 
in^  samples  to:  INGENIUS,  ING-JOU,  4700 
S.  S]^racuse  Parkway,  Suite  1 050,  Denver, 
CO  80^37.  No  phone  calls.  Drug  test  required. 
An  equal'bp^rtunity  employer. 


X' 


_ _ EPrroRiAL _ 

JOURNALISM  PROGRAM  OFFICER 
Prague-based  non-profit  organization 
seeks  journalism  program  officer  to  join 
young  team  dedicoted  to  free  press  in 
Eastern  Europe.  Organization  supports 
network  of  ten  student  newspapers 
across  Eastern  Europe  from  St. 
Petersburg  to  Skopje.  Ideal  candidate 
has  extensive  journalism  experience 
and  willingness  to  travel  region  working 
with  energetic  but  inexperienced  stu¬ 
dent  journalists.  Send  resume,  cover  let¬ 
ter  and  five  clips  to:  Director,  European 
journalism  Network,  33  Breezemont 
Avenue,  Riverside,  CT  06878. 


AWARD-WINNING  17,000  daily 
sports  editor.  Strong  writing  and  editing 
skills  and  ability  to  design  exciting 
pages.  Section  places  emphasis  on 
local  and  preps  with  additional 
Syracuse  University  coverage.  Mac 
experience  preferred;  Quark  helpful. 
Send  clips  and  references  to  AME/ 
Sports,  The  Citizen,  25  Dill  St.,  Auburn, 
NY  13021. 


BRADENTON  HERALD  JOB  POSTING 
CITY  EDITOR 

Seeking  innovative,  organized  and 
aggressive  editor  to  direct  local  news  cov¬ 
erage  in  highly  competitive  market.  Two 
assistant  city  editors  familiar  with  the 
local  community  will  be  strong  backups. 
We  are  looking  for  at  least  five  years 
experience  that  packages  a  strong 
reporting  background  with  good  man¬ 
agement  skills.  The  ideal  person  is  a 
creative,  news-driven  visionary  who 
takes  pride  in  coaching  and  getting  the 
best  out  of  people.  Interested  applicants 
should  write  to  Mr.  Bruce  Lind,  Monog- 
ing  Editor,  Bradenton  Herald,  PO  Box 
1 96,  Bradenton,  FL  34206 


BUSINESS  EDITOR 

Zone  2  daily,  60,000,  is  seeking  a  busi¬ 
ness  editor  who  can  do  it  all.  Staff  cov¬ 
ers  top  level  service-oriented  major  cor¬ 
porations  and  small  businesses  in  sub¬ 
urban  market.  Extra  sharp  assigning, 
editing  and  headline-writing  skills  a 
must.  Some  writing.  Salary  mid-$40s. 
Send  letter,  resume,  work  samples  to 
Box  07017,  Editor  &  Publisher. _ 

EDITOR/PUBUC  RELATIONS 

The  Ripon  Society,  a  moderate  Repub¬ 
lican  nan-profit  research  and  public 
policy  organization  based  in  Washing¬ 
ton,  DC,  is  seeking  an  individual  to 
serve  os  editor  for  a  bimonthly  maga¬ 
zine;  write  and  produce  press  releases; 
plan  and  implement  a  national  media 
strategy;  formulate  messages  and 
themes;  and  organize  outreach  to  key 
print  and  broadcast  reporters  and 
editors.  Requires  dynamic,  flexible  team 
player  with  excellent  communication 
skills  and  a  familiarization  with  public 
policy  issues.  Part-time,  independently 
contracted,  position  with  compensation 
between  $1 5,0(X)-$25,000.  Proximity 
to  Washington,  DC  is  desired,  but  not 
required.  To  apply,  send  resume  and 
writing  samples  to  Michael  Dubke,  The 
Ripon  Society,  227  Massachusetts  Ave¬ 
nue,  NE,  Suite  201,  Washington,  DC 
20002,  or  Fox  to  (202)  547-6560. 


Something  must  be  left  to  chance; 
nothing  is  sure  in  a  sea  fight  beyond 
all  others. 

Horatio  Nelson 


_ EDITORIAL _ 

CITY  EDITOR 
ENTERPRISE  REPORTER 

City  Editor: 

Identify  and  pursue  enterprise  stories 
thot  readers  will  remember  -  stories  that 
help  a  community  see  itself  in  context, 
that  help  define  issues,  that  explore 
tradeoffs  involved  in  solutions,  and  thot 
help  readers  cope  with  living  today. 

Set  these  as  priorities  for  you  and  your 
staff,  then  stick  to  them  with  the  right 
blend  of  innovation,  inspiration  and 
communication.  See  the  full  potential  of 
people  and  their  work,  and  make  sure 
it's  reflected  in  the  doily  newspoper. 

The  Duluth  News-Tribune  is  looking  for 
a  city  editor  who  can  help  turn  those 
ideals  into  reality.  Applications  must 
include  o  resume,  on  autobiographical 
sketch,  and  references  from  supervisors, 
peers  and  staff  members. 

Enterprise  Reporter: 

Write  with  authority  and  grace  -  on 
deadline.  Translate  complicated  issues 
into  compelling  news  stories  that 
increase  readers'  understanding  of  their 
lives  and  communities.  Go  beyond  tra¬ 
ditional  beats  and  sources  to  find 
stories  that  excite,  delight  and  stick  with 
readers.  Take  charge  of  complex 
stories,  weaving  fifes  from  other 
reporters  into  a  seamless  narrative. 
Help  a  community  see  itself,  understand 
its  problems  and  reach  consensus  on 
solutions. 

Those  skills  are  what  it  takes  to  be  a 
senior  enterprise  reporter  at  the  Duluth 
News-Tribune.  If  you  hove  those  skills  • 
and  the  clips  and  references  to  prove  it 
-  we  offer  the  chance  to  become  a 
newsroom  leader. 

The  Duluth  News-Tribune  is  a  Knight- 
Ridder  newspaper  overlooking  the 
shores  of  Lake  Superior.  Its  circulation 
of  about  60,000  daily  and  85,000 
Sunday  serves  northern  Minnesota, 
northwestern  Wisconsin  and 
Michigan's  Upper  Peninsula. 

Send  applications  to:  Craig  Gemoules, 
Managing  Editor,  Duluth  News-Tribune, 
424  W.  First  St.,  Duluth,  MN  55802. 

COPY  EDITOR.... 

who  wonts  to  be  more  than  a  Capy 
Editor.  You'll  edit  copy  from  our 
bureaus  and  reporters  plus  be  involved 
in  feature/ column  writing  and  cover 
some  meetings.  You'll  have  an 
opportunity  to  manage  (train,  edit)  and 
still  keep  your  hand  in  the  action!  If 
you'd  like  to  join  an  award-winning 
20,000  PM  Monday- Saturday  with  a 
bright,  aggressive  news  team,  send 
your  resume  to  JMcCollough, 
NewsTribune,  426  Second  St.,  LaSalle, 

IL  61301.  EOEM/F _ 

BUSINESS  REPORTERS 

Business/legal  writers  wanted  for 
semiweekly  in  Tampa  Bay  area.  The 
Pinellas  County  Review  has  a  new 
owner,  redesign  in  the  works  and  new 
editar  (a  St.  Petersburg  Times  alum) 
and  now  needs  a  few  skilled  reporters 
who  want  to  help  re-launch  this  paper. 
We  want  numbers  oriented,  detailed  cov¬ 
erage,  trends,  computer-assisted  stories 
and  real  cutting-edge  work.  Send 
resume,  clips  and  salary  requirements 
to  editor  Wayne  Garcia,  The  Review  at 
PO  Bax  14446,  St.  Petersburg,  FL 
33733-4446. 
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_ EDITORIAL _ 

CITY  EDITOR 
SPORTS  EDITOR 

Immediole  positions  need  to  be  filled  with 
quolified  people. 

Tbe  Coshocton  Tribune  -  a  9,000  doily 
newspaper  named  os  Ohio's  best  in 
1 993  -  is  seeking  to  immediately  Fill  key 
editorial  positions  due  to  recent  promo¬ 
tions. 

Coshocton  is  located  in  east  central 
Ohio  just  off  of  1-77  and  is  less  than 
two  hours  From  Columbus,  Cleveland 
and  Pittsburgh.  Coshocton  is  the  best  of 
town  &  country.  The  city  offers  fine 
schools,  health  care  facilities,  business 
opportunities  and  major  attractions  in 
both  tourism  and  the  arts. 

Candidates  for  the  two  editorial  posi¬ 
tions  must  be  strong  in  news  judgment, 
editing,  management  and  have  good 

K'b  skills.  The  City  Editor  is  responsi- 
r  directing  a  staff  of  eight,  Miting 
all  locally  produced  copy,  coaching 
writers,  assigning  stories/photos,  and 
assisting  with  some  page  design. 

The  sports  editor  is  responsible  for  a 
two-member  staff,  editing  all  sports 
copy,  producing  daily  sports  poges, 
and  coordinating  and  assisting  with  the 
coverage  of  sports  events,  feotures,  col¬ 
umns  and  other  sports  news. 

Please  Fax  cover  letter,  resume  and 
salary  requirements  to:  Kenneth 
Smailes,  Managing  Editor,  at  (614) 
622-7314 

Send  writing,  editing  and  layout  sam¬ 
ples  to:  Kenneth  Smailes,  Managing 
Editor,  The  Coshocton  Tribune,  550 
Main  Street,  Coshocton,  OH  43812 
Telephone  (614)  622-1122. 


COPY  EDITOR 

Part  time  position  avoilable  at  Fairfield 
County  Dailies.  Responsible  for  the 
production  of  editorial  and  op-ed 
pages.  Will  occasionally  write 
editorials.  Copy  editing  experience  with 
layout  and  Mac-based  pagination 
required.  Night  and  weekend  hours 
may  be  required.  Send  resume  to  Box 
07000,  Editor  &  Publisher. 


COPY  EDITOR 

The  Brownsville  Herald,  an  aggressive 
20,000  daily  on  the  U.S. -Mexico 
border,  has  an  opening  for  o  copy 
editor.  Responsibilities  include  pagina¬ 
tion,  design,  editing  and  headline  writ¬ 
ing.  Ability  to  speak  Spanish  helpful. 
Send  clips  and  resumes  to  Managing 
Editor  Lovice  Laney,  PO  Box  351, 
Brownsville,  TX  78520,  or  Fax  to  (210) 
542-0840. 

COPY  EDITOR 

The  Rutland,  VT,  Herald  is  seeking  a  full¬ 
time,  experienced  copy  editor.  Work  with 
a  bright  team  of  reporters  and  editors, 
design  crisp  pages,  and  join  a 
distinguished  newspoper  celebrating 
200  years.  Knowled^  of  New  England, 
Quan(  helpful. 

Please  send  o  letter,  resume  and  samples 
Id  John  Von  Hoesen,  Managing  Editor, 
Rutland  Herald,  PO  Box  668,  Rutland, 
VT  05702. 
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DESIGNER 

NE  Ohio  PM  needs  layout,  Moc  and 
pagination  expert  to  join  our  design 
team.  University  design  desk  handles 
layout  for  most  sections  of  our 
Lockwood-redesigned  paper  and  is 
working  toword  full  pagination  on 
Harris  equipment.  Deadlines  are  tight; 
the  workload  is  demanding.  High  stan¬ 
dards,  conscientiousness  and  excellent 
work  habits  are  required,  as  is  an 
appreciation  of  the  role  of  graphics  in 
presenting  the  day's  news. 

Send  graphic  and  layout  samples  to: 
Lynn  Alexander 
Chief  Design  Editor 
The  Vindicator 
PO  Box  780 

Youngstown,  OH  44501 


EDITOR  (COPY),  full-time.  Solid  revrrite 
skills,  newspaper  &  Mac  experience, 
Jewish  knowledge  required.  Must  be 
fast,  meticulous.  Resume,  letter,  clips: 
Bulletin,  88- 1st  St.,  #300,  San  Fran¬ 
cisco,  CA  94105.  No  colls. 


EDITOR 

COMMON  CAUSE  MAGAZINE 
Investigative  reporter/editar  for  award¬ 
winning  political  magazine,  will  assist 
in  all  aspects  of  production.  Should 
have  investigative  reporting  experience, 
proven  writing  and  editing  skills.  Bene¬ 
fits  include  3  weeks  vacation,  health 
and  pension  plans.  Send  resume, 
salary  history  and  writing  samples  to: 
Common  Cause,  Department  EP,  2030 
M.  Street  NW,  Washington,  DC 
20036.  Please,  no  colls.  EOE. 


EDITOR 

Newspaper  seeking  aggressive  editor. 
Must  have  3-5  years  editor  experience 
of  large  twin  weekly  or  mid  sized  doily. 
Send  salary  requirements  and  5  busi¬ 
ness  references  to: 

Journal  Aribune 
c/o  Editor 
PO  Box  547 
Seneca,  SC  29679 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-1-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editar-EP,  PO  Box  40550,  5136 
MocArthur,  Washington,  DC  20016; 
(703)  506-4400. 

EDITORS 

NYC  WEEKLY  NEWSPAPERS 

We're  a  professionally-staffed  chain  of 
10  newspapers  (circulation  80,000) 
soliciting  condidates  For  2  top  editor 
positions.  Ideal  applicants  will  have 
done  solid  news  reporting  and 
managed  editorial  personnel.  Layout 
and  community  relations  are  part  of  the 
job.  Unlike  many  weeklies,  we  hire  only 
full-time  reporters  (no  free-lancers,  no 
port-timers),  our  16-year-old  company 
is  committed  to  editorial  excellence,  we 
offer  competitive  salaries  plus  benefits, 
and  there  is  ample  opportunity  for 
diversity  and  growth.  Immediate 
responses  ore  requested.  Include  cover 
letter,  resume  and  clips  (or  copies  of 
papers  previously  edited). 

Ed  Weintrob,  Publisher 
Brooklyn  Paper  Publications 
26  Court  Street,  Brooklyn,  NY  1 1 242 
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EDITOR 

Six-day,  35,000-plus  circulation 
regional  daily  in  the  Northeast  seeks 
creative  newsroom  leader.  Must  hove 
proven  ability  to  structure,  train  and 
motivate  a  staff  to  expand  and  improve 
the  paper.  Highly  competitive  market. 
Community  relations  strengths  required 
as  well.  Send  resume  to  Box  07025, 
Editor  &  Publisher. 


ENTERTAINMENT  EDITOR 

We  want  a  strong  Number  2  in  our 
features  department  to  direct  arts  and 
entertainment  coverage.  That  means 
everything  from  TV  ta  opera,  nightclubs 
to  ballet,  rock  to  theater.  We're  a 
106,000  daily/ 163,000  Sunday  paper 
in  a  highly  competitive,  artistically 
dynamic  market  that's  busy  year-round. 
Send  your  proposal  for  coverage  along 
with  resume  and  clips  ta  Joann  Crupi, 
Editor/Features.  Times-Union,  Box 
15000,  Albany,  NY  12212. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-soles  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  326-2661 . 


ENTRY-LEVEL  copy  editor  needed  for 
20,000  circulation  doily  near  Washing¬ 
ton,  DC.  Send  clips,  resume  and 
references  to  William  Doolittle,  The 
Journal,  PO  Box  807,  Mortinsburg,  WV 
25401.  _ 

EXPERIENCED  BUSINESS  reporter 
sought  by  nosy  17,000  daily.  We  seek 
blanket  coverage  of  the  business  com¬ 
munity  and  astute  analysis  of  economic 
trends,  economic  development  and  plan¬ 
ning.  Ability  to  follow  a  paper  trail  is  a 
must.  Send  clips  and  references  to 
M.E.,  The  Citizen,  25  Dill  St.,  Auburn, 
NY  1302 r 

GROWING  SOUTHERN  NEVADA 
weekly  is  adding  a  publication  dote 
and  needs  help  on  the  editorial  side. 
Solid  reporting  skills  required.  Coll  Rich 
Thurlow  at  (702)  727-5102  (days)  or 
(702)  727-8592  (evenings). 

GROWING  ZONE  7  doily  (about 
25,000  AM)  seeks  aggressive,  enterpris¬ 
ing  reporters  for  possible  openings  this 
summer.  Competitive  solary,  benefits; 
high  quality  of  life  in  charming  western 
town.  Send  resume,  work  samples,  list 
of  references  ta:  Box  07016,  Editor  & 
Publisher. 


To  keep  a  lamp  burning,  we  have  to 
keep  putting  oil  in  it. 

Mother  Theresa 


_ EDITORIAL _ 

Editorial  EEO 

MANAGING  EDITORS 

Growing  publisher  of  high-quality, 
special-interest  magazines,  books  arid 
videos  has  job  opportunities  with  the 
following  magazines: 

HOME  FURNITURE 

An  experienced  editor  to  work  with 
corporate  staff  and  publisher  to  help 
launch  new  quarterly  magazine  for 
woodworkers.  Responsibilities  include 
planning  the  content  of  each  issue, 
recruiting  authors,  developing  and  edit¬ 
ing  articles,  screening  entries  for  future 
issues,  planning  travel  and  managing 
work  Row.  This  job  calls  for  a  person 
with  ot  least  3  years  magazine  or 
newspaper  experience  with  proven 
ability  who  can  work  effectively  to 
deodlines.  The  candidate  must  be  well 
versed  in  design  and  furniture  styles 
and  be  willing  to  explore  all  facets  of 
Furniture  design  and  construction. 
Woodworking  experience,  especially 
furniture  and  cabinet  making,  would  be 
helpful. 

FINE  WOODWORKING 

An  individual  with  strong  organiza¬ 
tional  and  people  skills  wim  solid  expe¬ 
rience  in  both  editing  and  woodwork¬ 
ing.  Drawing  and  photographic 
abilities  and  formal  woodworking  train¬ 
ing  desired.  Must  be  willing  ta  relocate 
ta  western  CT  and  ta  travel  on  the  job. 

We  offer  competitive  salaries,  excellent 
benefits  and  a  pleasant  work  environ¬ 
ment.  Please  send  resume  and  photos 
of  recent  work  in  wood,  referring  to 
magazine  title,  to  the  personnel 
department: 

The  Tountan  Press 
63  S.  Main  St.  Box  5506 
Newtown,  CT  06470 

FAST-GROWING  personal-finance 
magazine  seeks  experienced  business 
journalist  to  handle  broad  writing 
assignments.  Requires  strong  writing 
skills  and  keen  understanding  of  stock 
market,  mutual  funds,  and  other  finan¬ 
cial  subjects.  Send  resume,  three  pub¬ 
lished  clips,  and  salary  requirements  to: 
Writer  Individual  Investor 
333  Seventh  Avenue 
NewYork,  NY  10001 
No  phone  colls,  please. 


FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  Federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-8918. 


It’s  a  ClassifieiJ  Secret 


We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  wont  your  reply  to  go  to  certain  nevOTopers  (or  companies),  seal 
your  reply  in  an  envelope  addressed  to  (tie  E&P  Classified  Advertising 
Department  with  an  attached  note  listing  the  newspapers  or  componies  you 
do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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IN  SEARCH  OF  EXCELLENCE 

Suburban  community  weekly  in  Zone  4, 
consistently  judged  best  in  the  state, 
seeks  reporter/writer  to  be  groomed  for 
editorship.  Superlative  writing  skills 
required.  Excellent  salary.  Resumes, 
cover  letters  to:  Box  07024,  Editor  & 
Publisher. 


INVESTIGATIVE  REPORTER 
Come  to  Philadelphia  and  rake  muck 
by  the  bucketful  with  City  Paper,  Philly's 
alternative  newsweekly.  Vi/rite  great 
stories  about  the  only  American  city 
ever  subjected  to  aerial  bombardment. 
Contact  Howard  Altman,  News  Editor, 
City  Paper,  206  S.  13th  Street,  Phila- 
defphio,PA  19107 

XDIN  A  STAFF  of  enthusiastic  reporters 
on  one  of  the  nation's  best  weekly 
newspapers  in  beautiful  Jackson  Hole, 
Wyo.  We've  created  a  growth  & 
development  beat  ond  are  seeking  a 
reporter  who  knows  how  to  cover  issues 
specific  to  a  resort  town  -  planning,  zan- 
ing,  affordable  housing  -  and  their 
efforts  on  our  community.  Candidotes 
need  sharp  government  reporting  skills 
and  the  ability  to  do  more  than  just 
cover  meetings.  Send  resume,  clips  by 
August  1 5  to  Managing  Editor,  Jackson 
Hole  Guide,  185  N.  Glenwood,  PO 
Box  648,  Jackson,  WY  83001 .  Also 
accepting  resumes  far  photographers 
and  graphic  designers. 

MANAGING  EDITOR.  Las  Vegas  area 
weekly.  Good  writing  and  all  around 
skills.  5  Years  minimum  experience. 
Solid,  long  term  opportunity.  Send 
resume  to  Box  07010,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  for  4,000+ 
weekly.  Must  have  writing,  advertising 
sales  and  some  photo/lay  out  abilities. 
Live  at  the  foot  of  the  Bighorn  Moun¬ 
tains  in  a  great  community.  Contact  Jim 
Hicks  (Buffalo  Bulletin),  (307)  684- 
2223.  Box  730,  Buffalo,  WY  82834. 

NEWS  RESEARCH  CHIEF 

The  Contra  Costa  Times  in  Walnut 
Creek,  Calif,  is  seeking  a  News 
Research  Chief  to  manage  and  develop 
the  news  research  library  which  serves 
our  five  dailies  with  total  circulation  of 
over  205,000.  Position  will  oversee 
impending  transition  to  an  electronic 
library,  develop  closer  ties  to 
newsrooms  via  involvement  in  daily 
stories  and  projects;  organize  strategy 
for  handling  research  data  bases,  train¬ 
ing  and  develaping  fee-generating 
information  services. 

Qualifications:  Experience/involvement 
in  running  a  daily  electronic  newspaper 
library,  excellent  research  skills  includ¬ 
ing  data  base  searches,  strong  people 
skills,  knowledge  of  emerging  library 
technology  and  infarmation  services. 
Send  resume  to: 

Marcia  Parker 
Assistant  Manoging  Editor 
Contra  Costa  Times 
2640  Shodelands  Drive 
Walnut  Creek,  CA  94598 


_ EDITORIAL _ 

NEWSPAPER  WITH  JOB  AVAILABLE 
CHINA  DAILY 
1 5  Huixin  Dongjie 
Beijing  100029,  China 

Position  available: 

Copy  Editors  to  work  in  Beijing 

Job  qualifications: 

Five  years  of  newspaper  editing  experi¬ 
ence  a  must.  Computer  and  ward  pra- 
cessor  software  knowledge  on  asset. 

Special  job  duties: 

Polishing  stories  written  in  English  by 
Chinese  staff  reparters  and  revising 
headlines  and  copies. 

Date  job  available: 

November,  1994 

Person  to  contact: 

Karen  Tse 

China  Daily  Dist.  Corp. 

1 5  Mercer  Street,  #  401 
New  York,  NY  1001 3,  USA 
Tel:  (212)219-0130 
Fax:  (212)219-0108 


OUR  SPORTS  EDITOR  is  moving  up  in 
our  organization  and  that  changes  our 
plans.  We'll  need  a  real  pro  capable  of 
filling  his  award-winning  cleats.  We'll 
also  need  an  experienced  reporter/ 
copy  editor  on  the  news  side  for  gen¬ 
eral  assignment,  hard  news,  features 
and  desk  work.  We're  the  Louisiana 
Press  Association's  Newspaper  of  the 
Year.  And,  we're  in  the  heart  of  Cajun 
Country.  If  you  have  the  experience 
and  ability  we  need,  contact  Ted  Truby, 
Editor,  The  Daily  Iberian,  PO  Box 
9290,  New  Iberia,  LA  70560;  or  call 
(318)  365-6773  after  1 1  a  m.  CDT. 

OUR  SPORTS  STAFF  is  looking  for  a 
teammate  to  help  us  cover  the  results  of 
1 5  high  schools  and  the  local  Division  I 
university.  The  job  will  involve  taking 
scores  over  the  phone,  plus  writing 
recreational  sports  features  for  our 
35,000-circufation  evening  newspaper 
in  New  Mexico.  When  school's  out, 
you'll  focus  on  recreation.  No  phone 
inquiries;  send  resumes  and  work  sam¬ 
ples  immediately  to 

Sports  Department 
PO  Drawer  T 

Albuquerque,  NM  87103 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
please. 


PICTURE  DESK 

Variety  of  responsibilities  in  a  fast- 
paced  news  operation  at  a  major 
metro.  Assignments,  editing,  output  of 
photos,  organization  of  maps  and 
charts.  Two  assistant  picture  editors  are 
sought.  Day  and  night.  Send  bio  to 
Arthur  Lenehan,  Picture  Editor,  Star- 
Ledger,  1  Star-Ledger  Plaza,  Newark, 
NJ  071 01 .  Or  call  (201 )  877-571 2. 


Appetite,  with  an  opinion  of  attaining, 
is  called  hope;  the  same,  without 
such  opinion,  despair. 

Thomas  Hobbes 


EDITORIAL _ 

POUT  ICAL  WRITER 

The  Waterloo  Courier,  a  50,000  six- 
day  PM  in  northeast  Iowa,  is  looking 
for  a  political  writer.  The  position 
involves  covering  the  state  legislature  in 
Des  Moines  from  January  through 
April,  while  working  out  of  the  main 
office  the  rest  of  the  year.  Send  resume 
and  samples  of  work  to  Nancy  Raf- 
fensperger,  managing  editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo,  lA 
50704. 


PROJECTS/URBAN  affairs  reporter: 
90,000  circulation  Tribune  Newspopers 
in  metropolitan  Phoenix,  winners  of 
1993  and  1994  National  Headliner 
awards  and  1 994  Livingston  Award, 
looking  for  experienced  reporter  with 
track  record  in  investigative  reporting. 
Locate  to  sunny  Sauthwest.  Send  clips 
and  resume  to  Phil  Boas,  Metro  Editor, 
Tribune  Newspapers,  120  W.  First 
Ave  ,  Mesa,  AZ  85210. 


REPORTER/COPY  editor  far  Delaware 
beach  daily.  Send  resume,  wark  sam¬ 
ples  to  Andy  West,  Daily  Whale,  PO 
Box  37,  Lewes,  DE  19958. 


REPORTER:  Expanding  staff  creates 
opening  for  regional  reporter  at 
14,000  circulation  newspaper.  Great 
opportunity  far  professional  cirowth  far 
reporter  who  enjoys  a  varied  oeat.  Uni¬ 
versity  town  on  1-70  with  easy  access  to 
Denver,  Kansas  City.  Send  clips  and 
resume  to  Gregory  Hailing,  Managing 
Editor,  Hays  Daily  News,  Box  857, 
Hays,  KS  67601 


REPORTER 

Call  Newspapers  seeks  aggressive 
reporters  to  cover  upscale  St.  Louis  sub¬ 
urbs.  Photo,  desktop  layout  skills  a  plus. 
42,000  direct  mail  circulation. 

Send  resume,  clips,  cover  letter  to  Bill 
Milligan,  5661  Telegraph  Road,  St. 
Louis,  MO  63129. 


REPORTER 

National  boating  monthly  seeks  sea¬ 
soned  reporter  with  boating  experience 
and  good  work  ethic.  Send  resume  to 
Editor,  Soundings,  Pratt  St.,  Essex,  CT 
06426. _ 

REPORTER 

St.  Jaseph  News-Press,  an  aggressive 
Midwestern  daily,  is  seeking  a  reporter 
with  3-5  years  of  experience.  We're 
looking  far  a  self-starter,  someone  who 
loves  digging  and  has  a  flair  far  writ¬ 
ing.  Send  cover  letter,  resume  and  clips 
to  Nancy  Gaarder,  City  Editor,  St. 
Joseph  News-Press,  PO  Box  29,  St. 
Joseph,  MO  64502. 


Eat  when  you're  hungry.  Drink  when 
you're  thirsty.  Sleep  when  you're 
tired. 

Buddhist  saying 


_ EDfTORIAL _ 

SENIOR  EDITOR:  In-depth  knowledge 
of  North  Carolina  and  its  business  com¬ 
munity;  proven  ability  to  edit  and  work 
with  free-lancers;  strong  writing  skills. 
Send  clips,  resume,  salary  requirements 
and  a  letter  detailing  how  your  back¬ 
ground  fits  the  job  to  David  Bailey, 
managing  editor.  Business  North  Caro¬ 
lina  magazine,  5435  77-Center  Drive, 
^ite  50,  Chorlotte,  NC  28217. _ 

REPORTER 

The  West  County  Times  in  Richmond, 
Calif.,  is  accepting  applications  for  a 
full-time  news  reporter.  Candidates 
must  have  daily  newspaper  experience 
and  proven  writing  talent.  Need  an 
aggressive  reporter  for  breaking  news 
as  well  as  news  feature  and  issue- 
oriented  stories. 

The  West  County  Times,  a  34,000- 
circulation  daily,  part  of  Lesher  Com¬ 
munications  Inc.,  was  named  the  best 
newspaper  far  its  size  (25,000-75,000) 
in  California  for  1994  by  the  statewide 
publisher's  group.  The  Times  serves  a 
diverse  readership  in  a  dozen  urban 
and  suburban  communities. 

Please  send  resume  and  clips  to: 

Anthony  Marquez 

Managing  Editor 

PO  Box  100 

Pinole,  CA  94564 


REPORTERS 

THE  KANSAS  CITY  STAR  is  seeking 
three  reporters  to  help  launch  a  new  com- 
munity  twice-weekly  in  our  most 
populous  suburban  area.  We  are  seek¬ 
ing  recent  college  graduates  or 
reporters  with  up  to  2  yeors'  experience 
who  thrive  on  community  journalism. 

Candidates  must  have  newsroom  expe¬ 
rience  or  completed  at  least  one 
Internship. 

These  jobs  are  for  a  fixed  period  of 
time,  lasting  either  24  or  30  months. 
Starting  salary:  $355/week.  Standard 
company  benefits. 

Women,  minorities  and  disabled 
persons  are  encouraged  to  apply. 

Send  cover  letter,  resume,  list  of 
references  and  copies  of  your  1 0  best 
clips  (no  originals,  please)  to: 

Michael  Nelson 

Managing  Editor/Johnson  County 
The  Kansas  City  Star 
8455  College  Blvd. 

Overland  Park,  Kansas  66210. 

Application  deadline:  August  20.  Pref¬ 
erence  will  be  shown  to  early  appli¬ 
cants. 

No  telephone  calls,  please. 


SPACE  REPORTER 

The  Orlando  Sentinel  is  looking  far  a  reporter  with  exceptional  writing  skills  and  a 
thorough  knowledge  of  the  space  program  to  spearhead  its  coverage  of  NASA 
from  Kennedy  Space  Center.  This  premier  beat  focuses  on  the  space-shuttle  pro¬ 
gram  at  KSC  and  the  military,  civilian  and  commercial  rocket  launches  from 
nearby  Cape  Canaveral  Air  Force  Station.  It  also  carries  the  broader  mandate  of 
providing  national-caliber  coverage  of  U.S.  space  policy,  NASA  operations  and 
foreign  space  agencies.  Send  a  cover  letter  explaining  ^y  you  are  qualified  for 
the  position,  a  resume  and  clips  to:  James  Clark,  Assistant  Executive  Editor,  The 
Orlando  Sentinel,  633  North  Orange  Ave.,  Orlando,  FL  32801 . 
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_ EDITORIAL _ 

SPORTS  EDITOR,  13,000  circulation  7- 
doy  Gannett  AM  in  highly  competitive 
market.  Must  be  strong  in  planning  and 
organization  os  well  as  hands-on  edit¬ 
ing  and  page  layout.  Send  resume,  sam¬ 
ples  of  work  and  references  to  Manag¬ 
ing  Editor,  The  Saratogion,  20  Lake 
Ave.,  Saratoga  Springs,  NY  1 2866. 

SPORTS  EDITOR 

Your  mission,  should  you  convince  us 
you  should  be  in  position  to  accept  it: 
To  show  how  a  mid-size  7-day  PM  can 
compete  and  prevail  against  strong 
AM's  competition  in  a  big-league  metro 
area.  You  should  be  an  all-around 
performer:  A  leader  who  can  inspire,  a 
strong  writer,  page  designer,  head 
writer.  Grab  us  by  the  collar  and  con¬ 
vince  us  you're  the  one  for  the  job. 
Resume,  somples  lo  Box  07018,  Editor 
&  Publisher. 


SPORTS  EDITOR 

Set  o  high  stondard  and  shape  your 
own  sports  section.  Gannett's  first 
newspaper  (35,000  daily/50,000 
Sunday),  in  scenic,  family-oriented  Fin¬ 
ger  Lakes  area  of  upstate  New  York, 
seeks  a  creative,  energetic,  detail- 
oriented  editor  who  can  bring  both 
thoroughness  and  excellence  to  a  sports 
section. 

Local  sports  scene  is  primarily  high 
school  plus  auto  racing,  minor  league 
baseball  and  college  hockey.  This  is  a 
hands-on  position  that  involves  plan¬ 
ning,  assigning,  editing  and  story  selec¬ 
tion.  Supervisory  experience  on  a  daily 
sports  section  is  essential. 

Send  resume  and  a  recent  week's 
sports  section  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  14901 .  The  Star-Gazette  and  Gan¬ 
nett  are  egual  opportunity  employers. 
We  value  the  benefits  of  diversity  in  the 
workplace  and  especially  encourage 
those  who  shore  our  vision  or  reflect  a 
diverse  bockground  to  apply. 

THE  (FORT  LAUDERDALE)  Sun-Sentinel 
is  looking  for  two  creative  copy  editors 
with  both  design  and  editing  skills. 
Candidates  should  have  a  minimum  of 
five  years'  daily  newspaper  experience. 
Mac  experience  helpful.  Sena  resume 
and  tearsheets  to  Jeanne  Jordon,  News 
Editor,  Sun-Sentinel,  E.  Las  Olas  Blvd., 
Fort  Lauderdale,  FL  33301 . 


THREE  REPORTERS 

High  energy,  brge  talent  and  a  passion 
to  be  the  best  con  land  you  on  a  staff  of 
the  Spokesman-Review,  an  outstanding 
paper  in  the  gorgeous,  growing  Inland 
Northwest.  We  need  a  social  services 
reporter  and  a  business  reporter,  each 
with  two  years  experience  minimum, 
and  a  one-year  reporting  intern.  Letter, 
resume,  clips,  references  to:  Phil  Gruis, 
Deputy  Managing  Editor,  Spokesman- 
Review,  PO  Box  2160,  Spokane,  WA 
99210. 


Honor  begets  honor;  trust  begets 
trust;  faith  begets  faith  and  hope  is 
the  mainspring  of  life. 

Henry  L.  Stimson 


GRAPHICS  EDITOR 

GRAPHICS  EDITOR 

The  Times-Picayune  in  New  Orleans, 
LA,  has  an  opening  for  a  graphics 
editor  to  manage  a  staff  of  four  artists. 
We're  looking  for  a  visual  journalist 
with  management  experience,  excellent 
drawing  skills  and  a  love  of  teaching. 
The  newspaper,  which  won  18  awards 
in  last  year's  Society  of  Newspaper 
Design  Contest,  reflects  the  vibrancy  of 
one  of  the  most  unique  cities  in  the 
world. 

Please  send  a  cover  letter,  resume,  and 
examples  of  your  work  to  Kurt 
Mutchler,  Director  of  Photo  and  Graph¬ 
ics,  The  Times-Picayune,  3800  Howard 
Ave.,  New  Orleans,  LA  70140. 

An  Equal  Opportunity  Employer,  M/F 

MAILROOM 

BINDERY/SHIPPING  SUPERVISOR 
Hands-on  supervisor  to  effectively  lead 
35-t  departmental  employees  of  on 
established,  growing  print  shop  in  Zone 
6.  Competitive  pay  and  benefits.  EOE. 
Send  resume  with  salary  history  to  Box 
07019,  Editor  &  Publisher. 

MAILROOM  SUPERINTENDENT  with  pro¬ 
ven  strengths  in  operating  efficiency 
and  scheduling  to  manage  mailroom  at 
a  30,000  daily  and  Sunday  newspaper 
located  in  a  great  medium  sized  city  in 
the  Midwest.  Must  have  knowledge  of 
mailroom  equipment.  Minimum  five 
years  mailroom  supervisory  experience. 
Send  resume  to  Box  07022,  Editor  & 
Publisher. 

MARKETING 

MARKETING  DIREQOR 

We  are  seeking  a  creative  and  experi¬ 
enced  leader  to  join  our  management 
team  in  developing  key  marketing 
strategies.  The  position  is  responsible 
for  circulation,  advertising,  and 
editorial  programs,  as  well  as  the 
development  of  long-term  plans  for  the 
newspaper.  The  ideal  candidate  will 
possess  the  following  strengths:  ability 
to  manage  research  data  into  concise 
presentations,  able  to  interact  with  all 
areas  of  the  newspaper  and  the  com¬ 
munities  we  serve,  and  to  shore  a  vision 
in  the  development  of  effective  newspa¬ 
per  campaigns.  Preferred  candidates 
would  have  5  years  marketing  experi¬ 
ence  with  a  medium  to  metro  daily.  If 
you  want  to  share  our  vision  and  hove 
demonstrated  the  ability  to  succeed, 
please  apply  today. 

Send  a  cover  letter,  salary  require¬ 
ments,  samples  of  your  work  and  your 
thoughts/ideas  on  marketing  the  daily 
newspaper  to: 

The  Gazette  Telegroph 
Director  of  Hunxin  Resources 
POBox  1779 

Colorado  Springs,  CO  80901 
EOE  MFDV 


Just  as  dumb  creatures  are  snared  by 
food,  human  beings  would  not  be 
caught  unless  they  had  a  nibble  of 
hope. 

Petronius 


_ MARKETING _ 

MARKETING  DIREaOR 

Bank  Rate  Monitor  is  a  leading  informa¬ 
tion  service  company  providing  custom 
designed  data  and  newsletters  for  the 
media,  finoncial  institutions  and  con¬ 
sumers.  We  seek  someone  who  will 
develop  our  current  client  list,  help  us 
identify  and  create  new  products  for 
emerging  technologies  and  lead  our 
sales  effort  for  our  planned  double  digit 
growth.  Strong  selling  skills  essential. 
Ability  to  create  pricing  strategies,  pro¬ 
motional  and  presentation  material 
required.  Experience  in  licensing 
helpful. 

Please  submit  resume  and  salary  history 
to: 

William  J.  Ryan 
President 

Bank  Rate  Monitor 

Po  Box  088888 

North  Palm  Beach,  FL  33408-8888 

RESEARCH  ANALYST 
170,000  daily  in  fast-growing  Southern 
California  market  has  an  excellent 
opportunity  for  a  morket  research  ana¬ 
lyst  to  maintain  PC  databases,  create 
ad  sales  presentations  and  conduct 
primary  research.  Qualifications 
inclucie  a  college  degree  and  2-)-  years 
relevant  experience.  Also  database, 
spreadsheet,  strong  writing  ond  desktop 
publishing  skills.  GIS  mapping  experi¬ 
ence  desirable.  We  offer  competitive 
salary  and  excellent  benefits.  Send 
resume  and  salary  history  to:  Michael 
Schuerman,  The  Press-Enterprise,  PO 
Box  792,  Riverside,  CA  92502. 

PHOTOGRAPHY 

NEED  A  PHOTOJOURNAUST?  Call  the 
NPPA  Job  Information  Bank.  National 
Press  Photographers  Association  will  list 
your  job  opening  for  free!  Every  week 
we  carry  dozens  of  job  openings  for 
photographers,  photo  editors,  page 
designers,  teachers  and  interns  and  we 
won't  charge  you  a  dime!  Call  and 
we'll  tell  you  how  to  reoch  our  10,000 
members  for  free.  1  (800)  BUY-NPPA 
(1  (800)  289-6772). 

PRESSROOM 

COMMERCIAL  WEB  PRINTER  Shift 
Supervisor  -  The  ideal  candidate  will 
have  proven  leadership  skills  and  a 
strong  knowledge  of  Harris  Web  presses. 
Responsibilities  include  control  of  Press 
Room,  Troubleshooting  and  Repair,  as 
well  as  Quality  Control  of  printed  mat¬ 
ter.  We  offer  a  competitive  salary  and 
benefits  package.  You  must  hove  a  min¬ 
imum  or  10  years  experience.  Send 
resume  to:  Shorty,  c/o  Newspaper  Print¬ 
ing  Co.,  5210  South  Lois  Avenue, 
Tompo,  FL  33611-3445.  EOE. _ 

ENTERPRISING  MIDWEST  community 
newspaper  is  looking  for  a  full-time 
press  person  to  run  Goss  Urbanite 
press.  This  person  must  be  team 
oriented  ond  have  knowledge  of  Web 
offset  printing  process.  We  offer  solid 
pay  potential,  full  benefits  package  and 
opportunity  for  future  growth.  Send 
resume  to  The  Daily  Tribune,  c/o 
Janette  Fronkl,  317  Firth  St.,  Ames,  lA 
50010. 

DAILY,  WEEKLY  and  commercial  press¬ 
room  is  searching  for  a  hands-on 
foreman.  Experience  with  process  color 
and  Goss  Community  press  is  desired. 
Send  resume  with  employment  history, 
references  and  expectations  to  Box 
07027,  Editor  &  Publisher. 


_ PRESSROOM _ 

EXPERIENCED  PRESS  operator  needed 
for  all  phases  of  a  Goss  Metro  press. 
Send  resume:  LCI,  Attn:  Judy 
Schraeder,  PO  Box  5088,  Wolnut 
Creek,  CA  94596 


JOURNEYMAN  PRESSMAN 

The  Wichita  Eagle,  Kansas'  largest 
newspaper,  has  an  opening  for  a  full- 
time,  experienced  press  operator.  The 
position  is  a  regular  full-time  position  that 
requires  rotating  day  and  night  shifts 
(8:00  am  -  3:30  pm  and  8:45  pm  - 
4:15  am),  and  weekend  and  holiday 
shifts. 

The  qualified  candidate  must  have  a 
minimum  of  five  years  letter  press  expe¬ 
rience.  Other  pressroom  responsibilities 
include  inking,  reel  tending,  color  work, 
and  Flexo  press  operation. 

Please  send  your  responses  to  Joe 
Anderson,  Pressroom  Manager,  The 
Wichita  Eagle,  PO  Box  820,  Wichita, 
KS  67201. 


PRESS  FOREMAN  with  good  manage¬ 
ment  skills  needed  for  1 8,000  daily, 
AM  edition.  Pre-press  and  Goss 
Urbanite  experience  necessary,  as  well 
as  ability  to  do  four  color  work. 
Relocate  to  beautiful  NW  New  Mexico 
with  hunting,  fishing,  skiing  and  hiking 
nearby.  Send  resume  to:  The  Daily 
Times,  PO  Box  450,  Farmington,  NM 
87499. 


PRESSROOM  MANAGER  -  Zone  5, 
Harris  V-15  Presses.  Press  and  man¬ 
agement  experiefKe  required.  Growing 
company.  Box  07029,  Editor  &  Pub¬ 
lisher. 

PRODUCnON/TKH 

EDITORIAL  SYSTEMS  TECHNICIAN 

European  Stars  &  Stripes  (ES&S), 
located  in  Darmstadt,  Germany  seeks 
an  editorial  front-etKl  technician  with  at 
least  two  years  newspaper  electronics 
experience,  preferably  with  HasTech 
Systems.  Must  have  an  AS  degree  or 
equivalent  in  Electronics  Technology. 
Successful  candidate  will  be  reguirecT to 
work  shifts  performing  troubleshooting, 
design,  operation,  and  repair  of  exist¬ 
ing  prototype  and  experimental 
electronic  systems.  Further  experience 
on  PC-based  systems  is  desirable  as 
ES&S  is  in  the  process  of  buying  a  new 
front-end  system.  Salary  range  of 
$30,000-$32,500  p/a  depending  on 
experience,  tax-free  living  quarters 
allowance,  commissary  and  PX 
privileges.  Round-trip  relocation 
expenses  paid. 

To  apply,  call  our  New  York  Office, 
(212)  620-3333  for  on  application  ond 
FAX  application,  resume  and  cover  let¬ 
ter  to  ES&S,  Attn:  Dale  Estes,  Director 
Newspaper  Operations,  FAX:  011-49- 
6155-601412.  Applications  must  be 
received  no  later  thon  1 6  August  1 994. 

WANTED: 

Composing  Room  Foreman  who  is 
skilled  in  oil  phases  of  Macintosh  front 
end  systems  to  take  core  of  our  existing 
fully  paginated  equipment.  Must  be  an 
experienced  pro  at  managing  a 
department.  Beautiful  Pacific  Northwest 
Daily,  30,000  circulation.  Write  Box 
07020,  Editor  &  Publisher. 
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HELP  WANTED 


PRODUCTION/TECH 

MANAGER,  TECHNICAL  OPERATIONS 
AND  PREPRESS  -  Excellent  opportunity 
for  someone  wilti  o  newspaper  systems 
and  operations  background  to  manage 
the  Systems  Support  and  Advertising 
Production  Divisions  of  The  Daily  Press, 
Inc.,  a  Tribune  Company  newspaper  in 
Newport  News,  VA  (circulation 
103,000  weekday,  125,000  Sunday). 
Responsible  for  administering  the  oper¬ 
ation  of  systems  in  the  editorial  depart¬ 
ment,  throughout  advertising,  and 
circulation  as  well  as  all  the  communi¬ 
cations  linking  various  departments  to 
Tribune  computer  systems  and  PC 
systems  used  throughout  the  company. 
Serves  as  project  manager  for  all  com¬ 
pany  technical  projects.  Develops 
operating  budgets,  capital  budgets  and 
long  range  planning  for  the  Divisions. 

Requires  a  four-year  college  degree  or 
equivalent  experience  in  computer 
hardware,  software  and  a  broad  back¬ 
ground  including  at  least  four  years 
experience  in  newspaper  systems  and 
operations.  Requires  at  least  five  years 
of  experience  managing  people.  Must 
have  excellent  analytical  skills,  project 
management  skills,  written  and  oral 
communication  skills,  and  experience  in 
writing  and  analyzing  system  specifica¬ 
tions.  Please  mail  or  Fax  resume  with 
salary  requirements  (No  phone  colls) 
to:  Daily  Press,  Human  Resources, 
7505  Warwick  Boulevard,  Newport 
News,  VA  23607.  Equal  Opportunity 
Employer.  Fox  (804)  247-7884 

OPERATIONS  MANAGEMENT 
Detroit  Newspapers 

Detroit  Newspapers,  agent  for  The 
Detroit  News  and  Detroit  Free  Press, 
has  several  Operations  supervisory  posi¬ 
tions  available  at  our  Detroit  and  Ster¬ 
ling  Heights,  Michigan  production 
facilities.  Position  responsibilities 
include  administering  department 
policies  and  procedures  while  achiev¬ 
ing  production  objectives. 

Mailroom/lnserting  Supervisors 
Mailroom/inserting  supervisory  experi¬ 
ence  (AM  Graphics  and  Sheridan 
inserters  or  similar  equipment)  is  pre¬ 
ferred. 

Newsprint  Supervisors 
Newsprint  experienced/knowledge  or 
materials/traffic  management 
supervisory  experience  is  preferred. 

Positions  require  proven  management 
and  administrative  skills  in  a  bargain¬ 
ing  unit  environment  or  an  equivalent 
level  of  education  and  experience. 
Excellent  interpersonal  skills  and  supe¬ 
rior  leadership  abilities  are  essential. 
These  positions  offer  a  competitive 
salory,  a  comprehensive  benefits 
package,  an  opportunity  for  career 
development  and  a  challenging  and 
diverse  work  environment.  Please  send 
your  resume  and  salary  requirements  to 
Detroit  Newspapers,  HR  Department, 
615  W.  Lafayette  Blvd.,  Detroit, 
Michigan  48226  or  Fax  to  (312)  222- 
2562. 

An  Equal  Opportunity  Employer 


PRODUCnON/TECH 

PRODUaiON  MANAGER 
Mid-sized,  upstate  New  York  doily 
seeks  a  quality  conscious  production 
executive  to  manager  operations.  New 
pagination  system.  Goss  Headliner  off¬ 
set  presses.  Advancement  o^^rtunities 
in  our  growing  group  or  papers. 
Resume  in  confidence  to:  Box  07026, 
Editor  &  Publisher. 

SALES 

DISTRO  SALES  MANAGER 

Journal/Sentinel,  Inc.,  publisher  of 
Wisconsin’s  two  largest  daily  newspa¬ 
pers,  is  in  need  of  some  aggressive  Dis¬ 
trict  Sales  Managers.  Managers  are 
responsible  for  promoting  sales  and 
supervising  the  distribution  of  our  prod¬ 
ucts  through  existing  and  new  carriers. 

THE  REQUIREMENTS  TO  QUAUFY  FOR 
THIS  POSITION  ARE: 

*  Bachelor's  degree  or  equivalent  expe¬ 
rience. 

'  3-5  years  management  experience. 

’  Strong  independent  problem  solving 
skills. 

*  2-3  years  sales  experience. 

'  Excellent  organization,  communica¬ 
tion  skills. 

This  position  offers  interesting,  challeng¬ 
ing  work  with  a  variety  of  duties.  If  you 
are  a  self-starter,  with  prior  soles,  pub¬ 
lic  service  or  retail  experience,  please 
contact  us.  Excellent  growth  potential 
and  benefits. 

Please  Fax  (414)  224-2897  or  mail 
resume,  including  current  salary,  to: 

Journal/Sentinel,  Inc. 

Employment  Office  (1600ds) 

PO  Box  661 

Milwaukee,  Wl  53201-0661 

Equal  Opportunity  Employer 

VICE  PRESIDENT  OF  SALES 

One  of  the  lorgest  shopper  publications 
in  Zone  2  seeks  experienced  Vice  Pres¬ 
ident  of  Sales  to  leod  both  display  and 
telemarketing  sales.  The  ideal  candi¬ 
date  has  a  demonstrated  and  proven 
history  of  success  in  shopper  sales  and 
sales  management.  A  minimum  of  5 
years  experience  in  managing  man¬ 
agers  with  emphasis  on  strong  lead¬ 
ership  and  people  skills.  The  ability  to 
motivate,  train,  and  develop  a  sales 
staff.  A  proactive  management  style 
and  proven  history  of  building  strong 
sales  team  is  required.  We  ore  a  large 
and  exciting  sales  organization  and 
look  for  0  proven  ability  to  develop 
creative  sales  and  marketing  strategies 
that  generate  both  immediate  and  long 
range  results.  A  demonstrated  ability  to 
translate  these  sales  strategies  into 
results  in  the  field  is  a  prerequisite  for 
this  position.  The  V.P.  of  Soles  is  the  key 
senior  management  role  in  our  quality 
advertising  sales  organization.  Com¬ 
petitive  Salory,  lucrative  bonus  plan 
based  on  performance,  and  benefits 
package  including  401 K  plan. 


_ SALES _ 

COMPETITIVE 
SALES  PEOPLE  WANTED 
Come  be  a  super  star  with  the  leading 
media  sales  team  in  the  nation.  We 
need  strong  sales  professionals  who 
can  thrive  in  the  most  competitive  arena 
in  the  country. 

Write  to 
Earl  Rush 

The  Orange  County  Register 
625  North  Grand  Ave. 

Santa  Ana,  California  92701 

MAJOR  NEWSPAPER  Syndicate  Seeks 
Dynamic  Sales  Representative.  Territory 
Negotiable.  Salary  Commensurate 
With  Experience. 

Send  Resume  and  Salary  History  in  Con¬ 
fidence  to  Box  07030,  Editor  &  Pub¬ 
lisher. 

SALES  MANAGER.  Las  Vegas  area 
weekly.  Solid,  long  term  opportunity. 
Send  resume  to  Box  0701 1,  Editor  & 
Publisher. 


NOW  ON  SALE 
1994 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact  E&P's 
Circulation  Department  at 

(212)  675-4380 


_ SALES _ 

GROWING  PUBLISHING  company  is 
seeking  qualified  advertising  sales  can¬ 
didate  for  Sr.  Account  Executive  posi¬ 
tion.  Successful  track  record  in  print 
advertising  sales  required.  Looking  for 
someone  with  excellent  oral  and  written 
communication  skills,  initiative  and  a 
strong  desire  to  succeed.  We  offer  com¬ 
petitive  compensation,  training,  and  an 
exciting  atmosphere.  Please  send  cover 
letter,  resume,  and  salary  requirements 
to: 

Business  Publications  Corp. 

Attn:  Human  Resources 
100  4th  St. 

Des  Moines,  lA  50309 


TRAINING 


COMPUTER  TRAINER 

Data  Sciences,  Inc.,  a  leading  provider 
of  business  software  for  newspapers 
has  career  opportunities  for  experi¬ 
enced  trainers.  Relaxed  teamwork 
oriented  working  environment.  Excellent 
salary/benefits  package.  Opportunity 
for  up  to  40%  travel.  Salary  com¬ 
mensurate  with  experience.  You  should 
have  experience  with  newspaper  busi¬ 
ness  or  accounting.  Good  communica¬ 
tion  and  people  skills  are  a  must,  Unix 
and  RDBMS  experience  are  pluses. 
Send  resume  and  cover  letter  to: 

Data  Sciences,  Inc. 

Department  E. 

2150  Industrial  Parkway 
Silver  Spring,  MD  20904 


Editors 

who  can’t  agree 
on  the  weather 
agree... 

That  they  read 
E&P  more  than 
any  other 
publication!* 


Editor  &  Publisher  -  78% 

New  York  Times  -  75% 

Wall  Street  Journal  -  66% 

Presstime  -  61% 

Newsweek  -  58%* 

*1993  survey  of  American  Society  of  Newspaper  Editors 


Killing  time  is  the  chief  end  of  our 
society. 

Ugo  BeRi 


Send  resume  and  full  salary  history  in 
absolute  confidence  to  Box  06956, 
Editor  &  Publisher. 


members,  conducted  by  Holiander  Cohen  &.  McBride 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7.85  per  line 

2  weeks-S6.95  per  line,  per  issue. 

3  weeks-$6.05  per  line,  per  issue 

4  weeks-$5.20  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4. 10  per  line 

2  weeks-$3.40  per  line,  per  issue. 

3  weeks-S2.85  per  line,  per  issue 

4  weeks-  $2.65  per  line,  per  issue. 


Add  $8.00  per  insertion  for  box  senrice.  Add  $4.50  per  insertion  for  box  sennce 
Count  os  on  odditionol  line  in  copy.  Count  os  on  odditionol  line  in  copy. 

Count  approximately  34  character$  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldfoce,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  $95:  2  to  5  times.  $90 
6  to  13  times,  $85:  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company_ 


Classification 


Authorized  Signature_ 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

AWARD-WINNER  WHO  has  led 
award-winning  coverage.  Experience: 
assistant  managing  editor,  12,000 
daily;  state,  city,  metra,  feature  and 
editorial  editor  of  60,(XX)  daily;  editor 
of  25,(XX)  doily.  Also,  former  co-owner 
of  consulting  business.  Know  how  to  get 

EXECUTIVE  EDITOR 

Aggressive,  award-winning  editor 
seeks  top  spot  or  senior-level  post  on 
quolity  Zone  2  daily.  Packoging,  staff 
motivation  and  local  news  are  my 
specialties.  Write  in  confidence  to  Box 

07023,  Editor  &  Publisher. 

quality,  community-tocused  coverage 
out  of  tight  budget.  John  H.  Adams, 
404  Woodview  Circle,  Goldsboro,  NC 
27530,(919)731-2552. 

FROM  JOCKS  TO  stocks.  Generation  X 
in  Boston  delivers  crisp  copy.  John 
(617)331-7090. 

EMPLOYED  COMMUNITY  daily  pub¬ 
lisher/corporate  officer  seeking  change 
after  several  years  with  same  company. 
Experienced  on  dailies  and  weeklies  as 
stoff  writer,  managing  editor,  advertis¬ 
ing  director  and  general  manager.  Box 
07(X)6,  Editor  &  Publisher. 

MY  SPORTS  COLUMN  sells  newspa¬ 
pers.  Veteran  sports  editor/oward- 
winning  columnist  on  Zone  2  daily 
seeks  challenge/opportunity  as  a  cof- 
umnist.  Division  lA,  NFL  beat,  metro 
background.  QuarkXPress  layout  skill. 

Box  07002,  Editor  &  Publisher. 

PUBLISHER  WITH  14  years  of  proven 
leadership  experience  resulting  in  bot¬ 
tom  line  return  is  seeking  o  position  and 
community  offering  o  lire  long  opportu¬ 
nity.  Box  07009,  Editor  &  Publisher. 


ADVERTISING 


SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record,  top  notch 
salesman  will  relocate.  John  (201)  991- 
5496. 


CIRCULATION 


41 -YEAR-OLD  with  Masters.  20  years 
newspaper  experience  in  telemarketing, 
field,  store,  door-to-door  and  delivery. 
Looking  to  become  valuable  member  of 
your  team.  Call  Ronald  Paesch  today  at 
(805)  943-8488. 


PROFESSIONAL  circulator  New  York 
City  and  Suburbs.  Available  for  morket- 
ing  services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)  588-2735. 


EDITORIAL 


AMERICA  IS  RETURNING  TO 
VIETNAM!  L.A.  based  nationally  pub¬ 
lished  photographer/writer  with 
extensive  experience  &  knowledge  of 
Vietnam,  wishes  to  serve  your  editorial/ 
corporate  communicotion  needs  in 
Vietnam.  JAMES  CACCAVO  (213) 
939-9594 

RESTLESS  SILVER  ANVIL  WINNER 
seeks  to  write/travel.  Versatile 
peacekeeping/military/foreign  affairs 
scholar,  war  hero,  humanist  who  was 
there.  (804)  874-6048. 


VERY  EXPERIENCED  sports  reporter 
with  dynamic  writing  skills  and  vast 
knovdedge  of  all  sports  seeks  a  position 
in  the  New  York  State/Middletown 
area.  Has  five  years  experience  as  an 
associate  editor  of  a  large  auto  racing 
publication  in  the  Midwest.  Flexible. 
Willing  to  take  on  general  assignment 
positions.  Also  wdl-skilled  in  page 
layout,  design  and  Quark.  (G.  Belsha, 
412  Siouth  66th  Street,  Milv^ukee,  Wl 
53214(414)258-8478). 


VETERAN  JOURNALIST  currently  edit¬ 
ing  an  alternative  lifestyle  magazine 
needs  a  change.  I've  done  extensive 
investigative  and  in-depth  coverage  of 
everything  from  politics  to  business  on 
competitive  weeklies,  doily  newspopers 
and  wires  and  magazines.  My  clips 
and  references  demonstrate  substantial 
depth  as  o  reporter,  os  well  as  on 
editor.  I'm  looking  for  a  new  challenge 
in  a  southern  U.S^  and,  preferably, 
coastal  area.  Pat,  at  (414)  426-2357. 


ARNIE  SCHUSSEL,  PHOTOGRAPHER 
NYT  contributor  available  for  editorial 
assignments  in  NYC  area.  B&W  or 
color. 

(212)766-2137. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


There  are  no  hopeless  situations; 
there  are  only  men  who  have  grown 
hopeless  about  them. 

Clare  Boothe  Luce 


Credit  Card  # 


_ Exp.  Date 


No.  of  Insertions: _ Amount  Enclosed:  S  _ 

EditorS'Publisher 

11  West  19m  street,  NY,  NY  10011.  (212)675-4380.  FAX  (212)  929-1259. 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  (o  indicate  location  without  specific  identification 
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by  John  Seigenthaler 


Shop  Talk  at  Thirty 

AN  ENEMY  OF  JOURNALISM 
EDUCATION?  NOT  ME! 


A  FRIEND  OF  mine  with  long  experi¬ 
ence  in  the  field  of  journalism  educa¬ 
tion  told  me  recently  that  he  some¬ 
times  is  called  upon  to  defend  me 
against  those  in  the  academy  who  con¬ 
sider  the  First  Amendment  Center 
chair  to  be  an  enemy  of  journalism  ed¬ 
ucation. 

Since  I  have  long  considered  myself 
to  be  a  friend  of  journalism  education, 
the  disclosure  struck  me  with  the  sur¬ 
prise  of  a  hypochondriac  whose  doctor 
told  him  that  he  really  did  have  the  flu 
after  all. 

Or,  to  use  another  medical  meta¬ 
phor,  my  reaction  was  not  unlike  that 
of  a  patient  who  suddenly  realized  that 
his  proctologist  knew  things  about  him 
he  did  not  know. 

There  are  other  editors  like  me,  who 
consider  themselves  friends  of  journal¬ 
ism  education.  Like  me,  they  have 
spent  many  hours  over  many  years  in 
meetings,  workshops,  seminars,  discus¬ 
sions,  debates,  dialogues  and  late-night 
drinks  with  journalism  educators.  They 
have  worked  to  structure  academic 
programs  and  projects  to  enhance 
what  those  editors  considered  the 
quality  of  education. 

From  our  point  of  view,  those  pro¬ 
grams  and  projects  had  but  one  pur¬ 
pose:  to  shape  the  journalism  school  so 
as  to  produce  better  candidates  for  jobs 
in  our  newsrooms. 

Like  me,  many  of  them  may  be  con¬ 
sidered  enemies  of  the  academy  and 
may  not  know  it.  Why?  Because  our  vi¬ 
sion  of  what  journalism  education 
should  be  about  was  at  odds  with  the 
vision  of  some  educators  with  whom 
they  were  working  —  and  many  others 
they  were  not. 

Still,  I  became  close,  personal 

Seigenthaler  is  chairman  of  the  Freedom 
Forum  First  Amendment  Center  at 
Vanderbilt  University.  The  above  is 
from  remarks  he  made  at  the  1 0th 
Annual  Leadership  Institute  for 
Journalism  and  Mass  Communications 
Education. 

44 


friends  with  many  of  those  academic 
leaders. 

When  told,  then,  that  some  of  them 
had  met  the  enemy  and  I  was  it,  I  was 
reminded  of  what  James  Gordon  Ben¬ 
nett  Jr.  said  after  death  finally  enabled 
him  to  take  over  the  New  York  Herald 
from  James  Gordon  Bennett  Sr. 

“Father  had  no  enemies,”  Junior  re¬ 
marked,  “but  his  friends  intensely  dis¬ 
liked  him.” 

Looking  back  over  that  period  I 
served  as  chair  of  the  Education  for 
Journalism  Committee  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors,  and 
as  a  board  member  and  then  the  Soci¬ 


ety’s  president,  I  acknowledge  that  my 
efforts  were  driven  by  my  enlightened 
self-interest. 

I  saw  journalism  education  as  a  com¬ 
munity  of  academics  who  were  dedi¬ 
cating  their  lives  and  careers  to  the 
training  of  young  journalists  for  our 
newsrooms. 

1  was  interested  in  such  questions  as 
whether  there  was  adequate  liberal  arts 
study  integrated  into  curriculum  re¬ 
quirements;  whether  the  process  of  ac¬ 
creditation  provided  quality  journalism 
education  programs  that  would  provide 
the  newsrooms  of  the  nation  with  tal¬ 
ented,  young  journalists  trained  in  tra¬ 
ditions  the  industry  held  dear;  whether 
the  faculty  and  enrollments  of  the  ac¬ 
credited  schools  were  diverse  enough 
to  make  our  newsrooms  a  mirror  of  the 
melting  pot  of  American  society; 
whether  professionals  who  sought  en¬ 
try  to  the  academy  would  be  given 
tenure  credit  for  professional  journalis¬ 
tic  experience  and  achievement. 

The  concerns  editors  raised  each 


time  we  met  were  based  upon  the  in¬ 
creasingly  false  assumption  that  those 
in  the  academy  saw  their  role  as  we 
saw  their  role.  We  had  no  idea,  and 
many  editors  still  have  no  idea,  that 
the  enlightened  self-interest  of  many  of 
the  educators  working  with  us  put 
them  at  odds  with  us. 

We  were,  as  a  society  of  editors  and 
publishers  —  and  we  remain  —  largely 
insensitive  and  unaware  of  the  internal 
stresses  and  strains  journalism  educa¬ 
tion  faced  on  campus  in  its  dealings 
with  administrations  and  with  other 
departments  in  the  academy. 

Of  course,  we  knew  that  funding 


was  a  problem.  As  often  as  we  met  we 
heard  concerns  expressed  by  them  that 
the  industry  contributed  to  journalism 
education,  with  few  exceptions,  in  to¬ 
ken  amounts  —  like  a  low  church 
parishioner  palming  a  one  dollar  bill 
into  the  collection  plate  at  high  church 
offertory. 

I  recall  my  first  year  as  chair  of 
ASNE’s  Education  for  Journalism 
Committee  initiating  and  coauthoring 
a  letter  with  the  president  of  AEJMC 
to  every  publisher  and  editor  in  the  na¬ 
tion  appealing  for  funding  for  accredit¬ 
ed  journalism  education  programs. 

It  was  an  exercise  repeated  each 
year.  For  the  most  part,  it  was  an  exer¬ 
cise  in  futility. 

The  largest  response  came  from  let¬ 
ters  returned  as  misaddressed.  The 
next  largest  response  came  from  edi¬ 
tors  who  lived,  for  the  most  part,  in  ig¬ 
norance  of  journalism  education  pro¬ 
grams  and  engaged  in  what  I  consid- 

(See  Shop  Talk  on  page  24) 
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Since  I  have  long  considered  myself  to  be  a  friend 
of  journalism  education,  the  disclosure  struck  me 
with  the  surprise  of  a  hypochondriac  whose  doctor 
told  him  that  he  really  did  have  the  flu  after  all. 


70th  Printing  and  Now  on  CD-ROM,  Too! 


The  Essential 
Marketing  Reference 


Market  Guide' 


New 

1994  Edition! 

Includes  10  new  MS  As 
and  2  new  CMSAs. 


Now  on  CD-ROM 

For  the  first  time,  the  Market  Guide  is  available  on  CD-ROM. 
(For  DOS,  Windows  and  Mac.  Network  version  available.) 


The  Unique  Source  of  Critical  Market  Data 


Population  By  Age 
Disposable  Income 
Number  and  Types  of 
Banks 

Total  Bank  Deposits 
By  Type 

Principal  Industries 
Retail  Outlets 
Shopping  Centers 


Transportation 

Total  Auto  Registrations 

Electric  Meters 

Gas  Meters 

Tap  Water 

Climate 

Location 

Newspapers  Serving 
the  Market 


Total  retail  sales  by  classification  in  over  3,000  U.S.  and 
Canadian  counties  and  l,600f  U.S.  and  Canadian  cities. 


The  Editor  &  Publisher  Market  Guide®  is  a 
comprehensive  source  of  market  information  for 
demographers,  researchers,  market  analysts,  media 
personnel  and  others! 

It's  the  most  extensive  and  thorough  data  about  every 
county  and  every  market  where  a  daily  newspaper  is 
published  in  the  U.S.  and  Canada.  Editor  &  Publisher 
conducts  a  yearly  survey  in  more  than  1,600  markets  to 
update  the  data  and  uses  a  forecast  model  based  on  91 
different  variables  to  make  annual  projections. 

Successful  Marketing  Tool  Since  1924 
For  seventy  years,  the  annual  Market  Guide  has  forecast 
demographic  composition  and  retail  sales  with  a  proven 
97%  accuracy.  This  data  for  1994,  18  months  before 
government  figures  are  available,  makes  program,  project 
and  budget  planning  easier  and  more  accurate. 

Data  Has  Multiple  Uses 

Because  of  its  encyclopedic  nature,  the  Market  Guide  can 
be  used  in  a  variety  of  ways:  to  track  retail  distribution,  to 
identify  geographic  locations  from  highway  and  rail  access, 
to  point  out  primary  industries  and  employers,  to  identify 
site  locations  and  test  market  selections. 

Easy  to  Find,  Unique  Data 
The  four  sections  include:  Market  Ranking;  U.S. 
Newspaper  Market  Surveys;  Canadian  Newspaper  Market 
Surveys;  and  Population,  Income,  and  Retail  Sales  Tables. 

You  can  depend  on  the  Market  Guide  as  your  one-of-a- 
kind,  accurate  source  of  valuable,  descriptive  information 
and  as  the  only  source  of  this  information  for  MSA  and 
non-MSA  markets. 


Order  Now  and  Save! 

The  1994  E&P  Market  Guide®  is  available  for  Just 
$100  per  copy.  You  can  order  your  Market  Guide 
and  CD-ROM  package  now  at  the  special 
introductory  price  of  only  $395. 

Network  versions  are  available  for  just  $495  for  2- 
10  users,  $595  for  1 1  or  more  users. 

WAN  pricing  on  request. 

Call: 

For  ordering  information  call  (212)  675-4380  ext.  333. 

For  answers  to  technical  questions  ask  for  ext.  444. 

Editor  &  Publisher,  1 1  W.  19th  Street,  New  York,  NY  1001 1-4234 


The  1994  E&P  Market  Guide®  CD-ROM 

Easy,  Fast,  Versatile 

The  E&P  Market  Guide  CD-ROM  is  easy  to  use,  yet  it  has 
remarkable  capabilities  for  complex  tasks.  Our  fully  indexed, 
searchable  database  is  menu-driven  and  allows  you  to  pull 
out  any  market  information  with  the  criteria  you  select.  You 
have  full  access  and  control  over  your  data.  All  information 
can  be  exported  to  your  PC  or  uploaded  to  your  mainframe 
for  further  analysis  in  the  format  that  works  best  for  you.  It 
cuts  research  time  dramatically. 

Customize  Reports  Instantly 

Population,  Household  Income,  Total  Retail  Sales,  Retail 
Outlets...the  Market  Guide  CD-ROM  instantly  enables  you 
to  search  any  data  field,  make  trend  analyses,  locate  growth 
areas  and  compile  and  compare  information  without 
combing  through  pages  of  data. 


There's  no  place  like  New  England 


. . .  DEVOTED  TO  FREEDOM  OF  THE  PRESS  SINCE  1704 

The  American  colonies’  first  newspaper,  the  Boston  nial  governments  to  prosecute  printers  who  published  oppos- 

News-Letter,  published  weekly,  appeared  just  two  years  ing  viewpoints.  Growing  opposition  here  to  British  policies 

after  the  establishment  of  Britain’s  first  newspaper.  The  insured  that  there  would  be  no  scarcity  of  these,  expressed  in 

main  content  of  the  Boston  paper  was  European  news  many  New  England  newspapers.  Samuel  Adams’  fulmina- 

brought  by  ship  captains,  with  little  local  news.  But  colonial  tions  against  the  1765  Stamp  Act  appeared  in  many  papers 

newspapers  soon  grew  in  number,  influence  and  content.  over  a  variety  of  signatures.  His  writings  were  persuasive  in 

James  Franklin,  Benjamin’s  elder  brother,  estab-  making  the  act  ineffectual  as  a  revenue  source,  and  it  was 

lished  the  New  England  Courant  in  1721.  This  outspoken  repealed  the  following  year. 

newspaper  so  outraged  Boston’s  power  elite  that  James  was  Today,  over  fifty  New  England  newspapers — or  their 

jailed  and,  for  a  time,  the  paper  was  printed  under  Ben  direct  inheritors — ^have  been  published  for  100  years  or 

Franklin’s  name.  On  emerging  from  jail,  James  moved  his  more,  the  oldest  being  the  Hartford  Courant,  continuously 

press  to  free-thinking  Rhode  Island,  where  he  resumed  print-  published  since  1764.  Together,  they  represent  a  continuing 

ing  in  peace.  bulwark  against  the  misuse  of  power,  and  a  beacon  for  pub- 

The  1735  acquittal  of  John  Peter  Zenger  of  a  libel  He  enlightenment, 
charge — after  a  year  in  jail — ^resulted  in  reluctance  by  colo- 

Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


MAINE  MASSACHUSETTS  CONNECTICUT 

Bangor  Daily  News  (M)  Boston  Globe  (M&S)  The  Advocate  (Stamford)  (AD&S) 

Maine  Weekend  Boston  Herald  (M&S)  Connecticut  Post  (M&S) 

Sun-Journal  (M)  Cape  Cod  Times  (Hyannis)  (M&S)  The  Day  (New  London)  (M&S) 

Sunday-Sun  Journal  (S)  The  Enterprise  (Brockton)  (E&S)  Greenwich  Time  (AD&S) 

Maine  Sunday  Telegram  (S)  The  Daily  Transcript  (Dedham)  (E)  Hartford  Courant  (M&S) 

Portland  Press  Herald  (M)  Gardner  News  (E)  The  Hour  (Nonvalk)  (E) 

The  Sun  (Lowell)  (E&S)  Record-Journal  (Meriden)  (M&S) 

Daily  Evening  Item  (Lynn)  (E)  New  Britain  Herald  (E) 

NEW  HAMPSHIRE  The  Middlesex  News  (E&S)  Waterbury  Republican-American  (M) 

The  Standard  Times  (New  Bedford)  (E&S)  The  Sunday  Republican  (S) 

Concord  Monitor  (M)  Daily  Hampshire  Gazette  (Northampton)  (E) 

Union  Leader  (M)  The  Patriot  Ledger  (Quincy)  (E)  VERMONT 

Nashua  Telegraph  (M&S)  Union-News  (Springfield)  (AD) 

New  Hampshire  Sunday  News  (S)  Republican  (Springfield)  (S)  Rutland  Herald  (M&S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 

Telegram  &  Gazette  (Worcester)  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 
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